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New teachers join | —department
Columbia graduate returns as mstructor

By Angeline J. Mitsis

Art Golab, a Columbia gradu-
ate, has been hired as a News
Reporting I instructor. The
Chicago Sun-Times city reporter
of three and a half years is eager
to convey his passion and
enthusiasm for journalism.

An accomplished street
reporter, in Chicago, he s now
covering the suburbs, He has
aver 700 by-hnes and covered
the Million Man March story.
He also made front page news
by exposing a construction
company that was responsible
for homes sinking in the
Bollingbrook area.

Golab wrote stories for
C'rmg and Re@rs and
has eXpenence al televi-
ston and radio stations in
Chicago, While a siudent
at Columbaa, he was edi-
tor of the Chromricle and a
prep sports writer report-
ing high school basketball
scores for Untied Press
International. He did an
mtemship al the Sun-
Timer and later was

emploved as a staff writer. art Golab

Looking forward to
enhancing the talent and skills
that Columbiz students possess,
he believes that teaching will

help him become a better jour-
nalist and communicator. It is
Golab’s hope to, “give some-
thing back to Columbia that

Columiia has given 1o me”’

By the end of the semester
Golab wants his students to,
“know how 1o write a simple
news story.” In addition he
wants his students to be self-
confident as well as o demon-
strate mastery of information
gathering and present it with
accuracy, completed by dead-
line.

"1 was pleased with my stu-
dents the first day of class.
Their first in-class writing
assignment demonstrated cre
ativity, originality, and talem,”
said Golah.

Granger brings experience and hlstory

By Peter M. Verniere

A war veteran, author, jour-
nalist, teacher. and Southside
native are a few descriptions
that sum up Bill Granger the
newest member af Columbaa’s

~department staff.

Crranger teaches Introduction
to Media Writing on Mondays
and Tuesdays, and spends the
remainimng time writing novels
and freelancing to major publi-
cations throughout Chicago.

“I find teaching interesting. |
like 1o teach people who are just
starting without any precon-
ceived notions about the busi-

ness,” said Granger.

Crranger has much to teach a
class of any level. He has been
in the business since 1963 and
has covered IRA terrorists in
Northern Ireland and has hidden
away a Vietnam veteran for an
exclusive story.

“He | Yietnam veteran] was a
survivor of the My Lai
Massacre and I had him hidden
for two days while everyone
was looking for lam," smd
Granger.

The My Lar Massacre was
when some American soldiers
m Vietnam led by platoon

leader. Li. William C. Calley,
slaughtered innocent civilians in
|68, A scene in Oliver Stone's
Plareon depicts the massacre.
Calley was charged with the
respensibility of the civilians'
death and a military count found
him guilty in 1971,

Ciranger has written 28 books
focusing mainly on spy and
police stories, and has three
books in the works.

“One of the books is my
merirs of the Southside, another
I a 5py novel about spies who were
riffed out of jobs and use their skills
to make money, and the fmal book
i & political novel based in

In 1980, Granger won the
Edgar award for best mystery
novel. The award is given Lo
the best mystery novel in honor
of Edgar Allan Poe.

Granger has written for UPI,
Chicago Sun-Times, Chicago
Tribune, Daily Herald, and has

[ : i >5I

Bill Granger

freclanced since 1980.

Granger graduated from
DePaul and attended DelLasalle
High School on Chicago's
Southside.

As for his future with
Columbia and teaching he takes
it day by day.

“1 could be back teaching here
next semester or could be some-
where else with a better offer.
It's fun and it's always nice 1o
be involved with kids.”



235 years of history reaches Columbia

By Edwina Orange

On Feb., 20, the Community
Media Workshop held a media
forum on African-Americans in
the media to recognize African-
Americans and their contribu-
tions 10 sociely.

Thom Clark, president of the
Community Media Workshop,
opened the panel decision with
a brief background about the
Workshop and its services 1o the
Chicago's community and its
rele in the media.

The panel included African-
American men and women who
have been in journalism for the
past 25 years: Terry Wilson,
Urban Affairs Reporter for the
Chicago Tribuneg; Salim
Wuwakkil, Chicago Sun-Times
columnist; Monroe Anderson,
Community Affairs Director at
WBBM; and Laura Washington,
Chicago Reporter and Board
Chair of the Community Media
Workshop.

More than 400 flyers went out
about this panel but less than
half of the seats were taken up
by Columbia’s j-students.

*The primary reason for the
Workshop 15 to help Chicago
journalists be aware that there
arc more than sensationalist sto-
ries to cover when reporting our

city,” said Clark when the lack

Fhoto by Edwing Oringe

Pictured above (L-R) Terry Wilson, Monroe Anderson, Salim Wuwakkil, and Laura Washington.

of support from the j-students
was mentioned,

The panel discussed their per-
sonal stories on how they got
staried in the business and how
“blacks are considered experts
when it comes 1o the urban
commumnities,” said Washington,

Some of the topics mentioned
were the progress of African-
Americans in the media since
the 60°s and what's ahead for
the future joumalist and the lack
of support from the general
public. The topics discussed
mcluded ALDS, The Million
Man March, and the number of
African-American males in
prison vs. the number in univer-
sires,

Another topic was if any
progress has been made in the
numbers of Alrican-American
journalists since the 1960,

Wilson said how hard it is 10
get a job in jounalism and how
most students become intems in
hope of getting a job.

The media forums are free and
open 1o the public. They are
held from noon to 1:30 p.m.. on
the third Thursday of cach
meonth in Columbia®s Hokin

Hall, first floor at 623 S,
Wabash.

The workshop encourages
j=students to come out and be

part of their upcoming events, If
you have any questions or con-
cemns call Thom Clark at x599
or 312-663-3225.




The role women play in the media

By Jennifer M. Channer

Women in the media, Women
and the media. Where is the
women's place in the world of
jourmalism? How can the media
alfect a woman, professionally,
socially, economically and pri-
valely? All this and more 15
being discussed this semester in
TFomie in Journahsm: Women
and the Media,

The class, taught by j-depart-
ment's Director of
Mewsreportiing and Wnting,
Carolyn Hulse, 15 an exploration
of temale roles in the media
through the vears and how the
media fEsireated women.

Subjects for the course change
every semester according o the
issues that are of contemporary
interest at that time.

*This just seemed like the
tme to look at this course, and
part of the reason 15 that every-
body has noticed that the over-
whelming number of the jour-
nalism students at Columbia
College are women, That is
part of a national trend in jour-
nalism.” explained Hulse,

Education, discriminaticn,
equal salary, access o jobs, lack
of role models, family and
harassment are just a few of the
obstacle that women journalists
face today. Female journalists
have to constantly fight the
stereotypes that are placed upon
them.

Caryl Rivers points oul in her,
book, Slick Spins and Fractured
Facts, How Cultural Myths

Mo Place for a Nice Girl is a portrait by Dean Cornwell depicting a women’s rocle back in ihd‘:-ﬂ'll. »

fyistort the News 10 only has
been in the past 20 vears that
women really have started to
move ahead in this male domi-
nated ficld. Women still have to
prove themselves, they have (o
fight 1o be heard. “The
women's word seemed simply
o be inaudible. A lot of men
grew up learning to ‘tune out’
women, and it still goes on in
NEWTROMS across the country.”
Rivers says in her book.
Ravers hook s one of the iwo
texts that are used in the topics

class.08 #Hulse explains,

“This boak 15 of social and cul-
wral criticism, which is half if
not more of the class._.1 think it
has a very strong point of view.
[l provides a good jumping off
point for cultural and social crit-
icism as we look at the mythol-
ogy and stercotypes that have
forged the female identity in the
twentieth century.”

The other book used is Taking
their place; A Documentary
History of Women and
Jouwrnalism, by Maurine Beasley
ard Shelia Gibbons. " 1 want-
cd a book that would cover the

traditions of women in the field
and this is a classic book in the
field. Maunne'Beasel¥ is one
of the lcaders of the history of
wiomen in journalism, Hulse
said when commenting on her
choice of text.

Along with text and lecture,
Hulse hopes w bring in speaker:
50 her students can gel a wide
perspective on the subject.
Speakers who have already spo-
ken o her cliass are, Norma
Crreen, Director ol j-graduate
Program and Ed Planer, Chair
Person of the j-department.

Magazine classes reflect growing trend in journalism

By Rui Kaneya

The magazine business has
long been the source of many
opportunities for joumalists. It
has been growing steadily in the
last few decades while newspa-
per johs have declined. But
male J-students don't seem to he
as interested in taking advan-

tage of this opportunity as
female studems do

Classes in the magazing pro-
gram reflect the trend. There are
only two male students taking
College Magazine Workshop
along with 18 female students
Special Interest Magazines also
has only two male students

along with 17 female students.
In last semester’s Introduction

(o Magazine Editing, there was
only one male student.

The j-depariment in general
atracts more women than men
when compared to other depart-
ments, About 70 percent of stu-
dents who declared as journal-

ism major are women, while the
number drops down to slightly
over 3 percent as a whole
schonl.

However, the imbalance is
even more sigmiicant in the
magazine program. About 76
percent of students in the

See Magazine page 4



Stodghill completes a perfect 3

By Anissa L. Miller

In keeping with the tradi-
tion of hiring instructors
currently working in their
field, the j-department has
added Ron Stodghill 1o its
staff.

Stedghill,correspondent in
the Chicago Bureau of
Business Week brings to the
classroom several yvears of
experience as well as the
knowledge of what it takes
to be successful as a journal-
ist. During his undergradu-
ate studies at the University
of Missouri-Columbia,
Stodghill interned for the Sr.
Lowis Post- Dispaich, Dallas
Times Herald and the
Columbia Misseurian, After
graduation he began working

Ron Stodghill

at the OQakland Press in
Pontiac Michigan. Stodghill
has also worked for the
Charlotte Qbserver, the
Washington Bureau of
Business Week and the
Detrait Free Press.
Stodghill later left the
Washington Bureau of
Business Week to work for

the Detroit Free Press, cov-
ering the automobile indus-
try. Business Week then
called him back 10 work in
their New York Bureau.
“They made me an offer 1
couldn't refuse,” he said.

While working at the New
York Bureau of Business Week,
Stodghill took a & month book
leave o work with Kwesi
Miume, president of the

NAACP, on s [Mfume)
autobiography. It's titled Ne
Free Ride: From the Mean
Streets to the Main Stream, pub-
lished in 1996 by Ballentine
Books. He then returmed to
work at Business Week at the
Chicago Bureau.

This semester, Stodghill

joined the j-department as an

instructor for Intro to Mass
Media Writng and News
Reporting I. When asked what
he hoped to bring to the class-
room, Stodghill replied, ** At
this time | hope to pass on the
skills I have attained 1o make it
[Journalism) all less confusing
and provade real life examples.
I want o inspire them as well as
instruct them.”

Stodghill s onginally from
Detroar, Michigan. He is a husband
an] soon 10 be father and  has a lot
1o alfer atudents m terms of educa-
tion and real hife experiences.

He 15 excited aboul his stu-
dents and passing on to them
what he has leamed. If vou
haven't met him already, take
the time to do so now and welcome
him into the Columbia family.

Magazine

Continued from page 3
magarzine program — 34 pul of
45 — are women.

“I'm not surprised that a lot of
women want te learn about
magazines,” says Scott Fosdick,
director of magazine program.
“But | don't quite understand
why we have so few male stu-
dents.”

One aspect that may draw
many female students into the
magazine program 15 the well-
craficd writing that magazines
feature. Many students who
come into the magazine pro-
gram “think of themselves pri-
marily as writers, as opposed to
reporters,” says Fosdick. “If you
are a writer who will like the
hiterary side of writing, really
like 1o take tme o craft an art-
¢le, then vou will ke much more
satisfied with a caréer in maga-
Zines than you are in newspa-
pers.”

This is not to say that men are
not interested in producing
well-crafted stonies. But it's
possible that men are more

atractied o the excitement of
being in the midst of a hive
newsroom and covering the
events as they develop--the
reporting aspect of jourmnalism.
“Maybe what attracts [men| to
journalism more is the idea of
scooping the competition, get-
ling to the bottom of cormuption,
breaking big stories,” says
Fosdick.

Another characteristic of mag-
arines that may atiract many
women is design, which maga-
zines feature much more elabo-
rately than newspapers do. I
think women tend (o be more
artistic, or think of themselves
as more artistic. Maybe that
side will appeal to them more,”
save Fosdick,

If there 15 any possibility that
more male students starl coming
into magazine programs, it will
probably relate to the comput-
ers. Today, 23 of 50 largest cir-
culation U5, magazines provide
on-line service, “The reason
behind [the growth of on-line
service] 15 that Internet 1s about
narrow-casting,” explains
Fosdick. “It's about serving

information 1o very narrowly
defined audience.”

MNarrow casting 15 whal maga-
zines have been doing all along.
And since the magazine busi-
ness is set to serve the specific
audience, many mors maga-
zines are cxpected to go online.
Fosdick says that magazine
embraces more opportunities for
men because they end 1o be
computer gecks more than
WOIEn are,

That may have been true
ahout a few years ago, The very
question of whether women
would come o the Web was
considered, by some, silly. Tt
was a male domain: techie,
well-to-do and vaguely sexist,
The proof was in the sites that
were heavily trafficked and the
absence of female visitors.

But today's on-line climate is
changing: more women are
becoming computer geeks.
Many web sites that are targeted
specifically for women started
0 appear in gréat numbers,
Among those new web siles 15
Women's Wire, which covers
any subject that concerns

women, reflected in seven chan-
nels: News, Style, Work, Body,
Buzz (entertainment), Cash and
the Web. Since its launch in
1995, 1t has grown [0 attract
almost million visitors a month.

Considering the ever-changing
nature of today's magazine
business, nobody can tell for
sure how it will be shaped 10
years from now, But one thing
i§ certain: There's more money
1o be made,

Huge amemmwol adverlising
dollars is flowing into the mag-
arine business. The latest issue
of Elle, for example, carries 438
pages, most of which are adver-
tisements. And 1t 15 not just
women's magazines that are
making a profit. The market is
also expanding for men's maga-
zines such as Men's Health and
Men's Jourmal.

For many joumnalism students,
all these growths are a very
encouraging sigh. Opportumines
are there for bath men and
women if they can realize that
the magazine business 15 boom-
mng.
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