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GOkUMBI~ GOt:lEGE 
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COLUMBIA COLLEGE 

SERVES TOMORROW . 

TODAY, IN THE GOLDEN 

AGE OF COMMUNICATIONS 

The dynamic growth of the media 

and arts of mass communication 

repr-esent the one development 

of the 20th Century likely to leave 

the shm·jJest imjJression on modern 

society. 

COLUMBIA COLLEGE jnovides a full 

college education to meet the 

challenge of Communication­

the vital learning necessary to 

understand and employ this 

compelling social and cultural 

force. 

As educators, television, radio, 

motion pictures, journalism, the 

theater and the literary arts 

possess a potential of 

incalculable benefit for 

all mankind. 

WE MEAN COLUMBIA 

COLLEGE IN THIS SPIRIT 

OF HUMANITY'S CAUSE. 
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COLUMBIA COLLEGE 

COLUMBIA COLLEGE was founded in 1890. 

For three quarters of a Century, COLUMBIA COLLEGE has served 
a special purpose with singular distinction in the community of 
American colleges. 

COLUMBIA COLLEGE has concentrated on providing a full col­
lege education centered on the creative arts, application and 
social benefit of the media and methods of communication and 
the literary, theater and speech arts. 

Such special educational attention joins a program of study 
uniquely focused on contemporary issue and event in the social 
sciences, humanities, sciences and literature. 

COLUMBIA coLLEGE is a small, specialized, "downtown" college. 
It has achieved excellence, not by educating only the endowed 
few, but by encouraging the many to use their abilities to the 
fullest. The College is organized to educate and attend to stu­
dents as individuals and to provide them with a challenging in­
tellectual experience and a practical beginning to their way of 
professional life. 

It is the College's aim to educate, to stimulate and to give its 
students possession of the knowledge, arts and skills which per­
mit them to live fulfilling and rewarding lives in dignity and 
active benefit to their fellowmen everywhere. 

COLUMBIA COLLEGE provides a stimulating, practical study 
environment designed and equipped for the most up-to-date 
learning-by-doing. This occurs under a celebrated Faculty en­
gaged on their record of humanity-and prominence, experience 
and important achievement in the fields represented by the sub­
jects they teach. 

Within a college program of liberal-arts education leading to 
the Bachelors Degree, coLUMBIA coLLEGE provides the student 
with a preparation to work successfully as creator, performer or 
educator in fields which employ the creative arts as communica­
tive process. 

COLUMBIA COLLEGE 

a continuing pioneer in communication-arts education 



Faculty and Administration 

Members of the Columbia College faculty are leaders in the 
fields of communication and the academic professions of the arts 
and sciences. They are selected on the basis of their ability to 
provide effective instruction through stimulating presentation. 
The faculty members are teaching specialists in courses which 
correspond to the areas of professional and academic specializa­
tion in which they have achieved particular prominence. 

VISUAL COMMUNICATION 

EDUCATION 

SOCIAL SCIENCE 

MOTION PICTURES 

HUMANITIES 
Artist-in-Residence 

JOURNALISM 

POETRY 

WRITING 

ADVERTISING 

LIBRARIAN 

AUBREY AMEY 
B.F.A., Carnegie Institute of Technology 
Design Consultant 

FLORENCE BAKER 
M.A., Northwestern University 

HARRY BARNARD 
Biographer, Writer, Columnist 

JACK BEHREND 
B.S., Illinois Institute of Technology 
President, Behrend's Inc. 

HARRY BOURAS 
Artist, Writer 

WILLIAM BRADEN 
M.S., Northwestern University 
Chicago Sun-Times 

GWENDOLYN BROOKS 
Pulitzer Prize for Poetry 

JACK CONROY 
Author, Critic 

JAMES R. COUFAL 
B.A., University of Nebraska 
Copy Supervisor, Leo Burnett Advertising Inc. 

HUBERT E. DAVIS 
M.A.L.S., Rosary College 
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COLG.\ IBI.-\ COLLEGE 

MASS COMMUNICATION 

MUSIC • JOURNALISM 

SPEECH 

WRITING 

JOURNALISM 

MOTION PICTURES 

EDUCATION • PSYCHOLOGY 

SOCIAL SCIENCE 

SOCIAL SCIENCE 

SOCIAL SCIENCE 

SOCIAL SCIENCE 

MOTION PICTURES 

MOTION PICTURES 

ADVERTISING 

GEJ\'E D EKOVIC 
President, Communication R esearch/ 
Planning Inc. 

DO N DE MICHEAL 
Editor, "Downbeat" 1\Iagazine 

H ERi\IAN FELL 
i\LF.A. , Goodman i\Iemorial Theater 
Radio Producer-Director, WBB~r . C.B.S. 

HOYT FULLER 
B.A., Wayne State University 
Managing Editor, Negro Digest 

SA.i\ IUEL GADD 
Writer & Literar y Editor 

HANS GRAFF 
B.A., University of Vienna, Austria 
President, Cinegraph Co. 

KEITH HOOVER 
Ph.D., Northwestern Universi ty 

THE REVEREND JA IES G. JONES 
B.A., Canterbury College, Ind. 
B.D., Nashotah Seminary, Wis. 
ExecutiYe Secretary, Episcopal Charities, 
Diocese of Chicago 

J ULIAN KANNER 
1\I .A., U ni versi ty of Chicago 

ABBAS KESSEL 
Ph.D., Universi ty of Chicago 

IRA A. KIPNIS 
Ph.D., & J.D., University of Chicago 

FRED LASSE 
Producer, Visual Educational Films, Inc. 

STAN LEY LAZAN 
B.S., Illinois Institute of Technology 
Cinematographer, WGN-TV 

DOROTHY LE FOLD 
Vice Pres., Amer. l\ Ierch. l\I'gmt. Corp. 



COLU i\IBIA COLLEGE 

SOCIAL SCIENCE 

SPEECH 

ADVERTISING 

ENGLISH 

TELEVISION 

BROADCAST JOURNALISM 

VISUAL COMMUNICATIONS 

TELEVISION 

TELEVISION 

WRITING 

TELEVISION 

MOTION PICTURES • JOURNALISM 

SPEECH • EDUCATION 

SIDNEY LENS 
Author, Journalist, Lecturer 

i\ IURIEL LEVIN 
B.S., Northwestern University 

JAY LEVINSON 
B.S., University of Colorado 
Copy Supervisor, 
Leo Burnett Advertising I nc. 

PIERRE LONG 
B.A., M.A., Northwestern University 

THAINE LYMAN 
T echnical Director, WGN-TV 

lZOBER T D. MANEWITH 
ll.S.J., M.S.J., Northwestern University 
R adio News Supervisor, WGN 

LYLE MAYER 
B.A., Institute of Design 
President, Rose & Mayer Inc. 

DONALD MILLER 
B.A., Butler University 
Producer-Director, WGN-TV 

EDWARD L. MORRIS 
B.S., University of Louisville 
Program Director, WTTW-TV 

HOKE NORRIS 
A.B., Wake Forest Universi ty 
Nieman Fellow, H arvard U niversity 
Literary Editor, Chicago Sun Times 

NORMAN G. NOWICKI 
Ph.B., Marquette University 
Producer-Director, WGN-TV 

JOHN K. OXMAN 
M.A., Northwestern University 
Newswriter-Editor, CBS-TV 

SUE ANN PARK 
M.F.A., School of Drama, Yale University 
Supervisor, Voice & Speech, Goodman 
Memorial Theater 
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COLUMBIA COLLEGE 

RADIO • TELEVISION 

FENCING 

THEATER ARTS 

LITERATURE 

VISUAL COMMUNICATIONS 

VISUAL COMMUNICATIONS 

SCIENCE 

MUSIC 
Composer-in-Residence 

TELEVISION 

VISUAL COMMUNICATIONS 

JOURNALISM 

THEATER ARTS 

SCIENCE 

VISUAL COMMUNICATIONS 

AL PARKER 
Columbia College 
Featured Radio-TV Performer 

ROBERT K. PARMACEK 
B.S., Wharton School of Commerce, 
University of Pennsylvania 
National Collegiate Fencing Champion, 1953 

ALAN PETERS 
Actor, Director, Producer 

HARRY MARK PETRAKIS 
Author, Lecturer 

HERBERT PINZKE 
Institute of Design 
President, Herbert Pinzke Design 

WILLIAM S. ROSE 
Institute of Design 
Vice-President, R ose & Mayer Inc. 

ALLEN ROVICK 
Ph.D., University of Illinois 

WILLIAM RUSSO 
Composer, Writer 

DONALD SANDERS 
B.S., Columbia College 
Operations Director, WNBQ-TV, N.B.C. 

JOSEPH STERLING 
B.S., M.S. , Illinois Institute of Technology, 
Institute of Design 
Magazine Photographer 

C. SUMNER STONE 
M.A., University of Chicago 

LUCILLE COLBERT STRAUSS 
Actress, Director, Producer 

ERNEST SUKOWSKI 
Ph.D ., University of Illinois 

LEO TANENBAUM 
Institute of Design 
President, Tanenbaum Design Associates 



COL :\Hi l A CO LLEGE 

VISUAL COMMUNICATIONS 

JOURNALISM 

ENGLISH 

TELEVISION 

lRVIi'\C T ITEL 
B.A., Brookl yn Co llege 
Directo r o f Design, G rant-J acoby I nc. 

IC HOLAS VON HOFFi\fA N 
C hi cago D ail y News 

GEORGE WATSON 
~f. S. , U niversity of Jlli no is 
D irector, \ Va tson Guidance Service 

DUA E WEISE 
B.S.E.E. , U ni versity of C incinna ti 
~ f. B.A. , U ni versity o f Chicago 
D irector o f Eng in eering, \\ TTW-TV, Chicago 

MOTION PICTURES 

JOURNALISM 

THEATER ARTS 

CORDON WEISENBORN 
Motio n Picture Director 

ALBERT P. WEIS~fAN 
Vice-Pres., D ir. o f Public R ela tio ns 
Foote Cone & Beld ing Advertising Inc. 

RICHARD K. W ILCOX 
M.F.A., Yale U ni vers ity Drama School 
Scene D esigner, Goodma n M emorial Theater 

SOCIAL SCIENCE EUGENE S. ZE~fANS 
M.A., Un ivers ity o f Chicago 
Executi ve Director, J ohn Howard Association 

Officers and Administration 

~flRRON ALEXANDROFF . .. .. . .... ... .... . . .. . President 

\VOLFRA~f J. DOCHTERMANN ... . ..... .. . .. .. .. .. Dea n 

J UN E RODGERS . . ........ ... . ....... .. . . . .... R egistrar 

CAROL LEE FI NDER ... ... . Di rector, Administrati ve Services 

BARBARA H AYES ....... . ........ ... ... . .. . ... . . Bursar 
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COLUMBIA COLLEGE 

The Student Guidance Program 
The guidance program provides a long-range service to students. It is initi­

ated when students enter the College and continues to operate for their benefit 
lo ng after they have graduated and have taken their places in the professional 
world. 

Careful evaluation of the entering student 's interes ts, apt itudes a nd abilities 
provides guidance counselors with a factua l basis for assisting the student in 
select ing the program of study for which he has the greatest potentiality for 
success. 

Classroom instructio n is planned to meet the needs of the individual student, 
so that the grea tes t o pportunity is provided for the developme nt of his special 
a bilities. In regular faculty conferences his progress is discussed a nd his pro­
gram of study is arra nged to provide specia l ass istance where necessary. 

\ 1\Then the student has completed his studies, the Graduate Placement Serv­
ice a ids him in obta ining a position for which he is best q ualified. 

T he Graduate Placement Service is available to the a lumnus for ad vice and 
ass istance in securing or changing positio ns. It provides information o n job 
opportuniti es. It is an ilablc to him for the technical advice and information 
he may need in his work. It m:-tintains a n interest in and follows his growth 
and dc,·clopment through his professional career . 

Admission Requirements 
Before being accepted by the College, each applicant must provide evidence, 

through individual conference, correspondence or examination when indicated, 
that he has the qua lificat ions and apt itudes to prepare successfully in any of 
the fie lds for which Columbia College o ffers a preparation . The applica nt must 
furni sh satisfactory character references and must be a high school graduate. 
Under special circumstances, success ful passing of the "General Educa tional 
Development Tests" may be accepted in li eu of high school graduation. 

A transcript of the prospective student's high school record and transcripts 
o f study from a ny colleges attended arc required. Persons from foreign countries 
desiring adm ission must include character references and all records of their 
previous education ·with their :-tpplication. 

Credits and Advanced Standing 
T he unit of credit used by the College is the Sem ester H our, wh ich is equal 

to 17- 18 class hours o f instruction. 

r\d va need standing is gi Yen to all stuclen ts who present satisfactory evidence 
of previo us study from an institution of higher learn ing. Students may obta in 
a n eva luation of their pr evious collegiate work by submitting a transcript of 
their credits to the R egistrar. 

Students at large 
Students who do not initia ll y elect a specific degree progTam may register 

as "studen ts at large" a nd may elect, with the approval of the R egistrar , subjects 
to meet their particular interests and needs. Such students m ust select a specific 
degree program at the completion of 16 Semesle1· Hours of study. 

10 



COLUMBIA COLLEGE 

Academic Regulations 

CONDUCT 

Mature, ethical co nduct, consistent with the high purpose of the College 
and the serious educat ional objectives for which the student was accepted for 
admission, is expected at all times. Any problem involving the deportment of 
a student will be referred to the Dean of the College for action. 

The College emphasizes the student's r esponsibility for conscientious prepa­
ra tion of assignments and the frequent interdependence of students upon one 
another in regards class projects that require an individual contribution to the 
group effort. Where a student 's lack of interes t, inadequate preparatio n or 
absence d etracts from the achievement of the group objectives, he will , upon 
the recommendation of the instructor, be dropped from the class. 

ATTENDANCE 

Students are expected to a ttend all class sessio ns of the courses in wh ich they 
are r egistered. It is the responsibility of the student to obta in an excuse for any 
excess absence and to arrange with the instructor to make up the work missed. 

GRADING 

The grading system used by the College is as follows: A- Excellent; B- Good; 
C- Satisfactory; D- Passing; F-Failure; I-Incomplete. A grade of Incomplete 
(I) may be given a student who h as no t handed in certa in assignments, but was 

otherwise doing passing work. An "I" grade not r emoved b y the end of the 
term immedia tely following automatically becomes an "F" grade. 

The College r equires tha t a student maintain a minimum grade average of 
"C," for each term in which he is enrolled . No student who falls below this 
standard may r e-register for another term unless he has obtained special p er­
mission of the Dean of the College. Students placed o n "Probation" for r easons 
of scholarship must sa tisfy the conditions of probation during their next term. 
Otherwise, they will be subject to dismissal from the College. 

The attention of all students is called to the requirem ents for the Degree as 
shown on the following pages. At the time of registration, the R egistrar will 
make ever y effort to guide the student in the selection of specific subjects that 
meet Degree r equirements. It is the responsibility of the student, however, to 
take these r equirem ents into consideration when selecting his program of study. 

Student Activities 

The College's program of student activities is designed to supplement the 
"classroom" and to provide a full opportunity for the exercise of student in­
terests, professio nal association, cultural experiences, social activity, and for 
informal meetings between students and faculty. 

This includes the College newspaper, the publishing a nd display of outsta nd­
ing student work, exhibits of art and photography, musical programs, specia l 
lectures, student council, student meetings with prominent people in the arts, 
communicatio n professio ns a nd those who have special association with signif­
icant events, film showings, and campus chapters of professional organizations. 

11 



COLUMBIA COLLEGE 

Cultural Program 
The Artist and Composer-in-Residence 

Columbia College provides an exceptional cultural environment. Part of this 
is obtained by the attendance of a uniquely accomplished faculty in the arts, 
humanities and literature. 

Of particular significance is the distinguished presence of the College's out­
standing artists-in-residence. Harry Bouras, Artist-in-Residence, is a celebrated 
America n ar tist and an ex traordinary teacher and scholar. William Russo, 
Composer-in-Residence, is a composer of world stature and occupies a first rank 
in contemporary music. 

They are responsible for directing student experiences in the arts, the plan­
ning of exhibits and concerts, discussions with students and consultation with 
the Faculty, and for making the arts a significant p art of the entire life of the 
College. 

Diplomas and Degrees 

Columbia College offers the following: 

ASSOCIATE IN ARTS 

In Speech and Communication Arts 

BACHELOR OF ARTS BACHELOR OF SPEECH 

In Speech and Communication Arts 

Requirements for the Associate Degree 

Students who are interested in concentrated professional education may elect 
to work for the Associa te Degree. 

The requirements for this degree arc the satisfactory completion of 66 Se­
mester Hours of study, of which 42 should b e selected from Section I of the 
catalog, and the balance selected from the curriculum a t large. 

Students who obtain the Associate Degree may continue their studies for a 
higher degree. All work completed in satisfaction of requirements for the 
Associate Degree will be recognized towards satisfaction of requirements for 
higher degrees. 

12 

Requirements for the Bachelor's Degree 

The Bachelor's D egree is awarded students who complete 132 
Semester H ours of acceptable study. Students transferring credits 
from other colleges must complete a minimum of 36 Semester 
Hours in residence at Columbia College . Subject requirements 
for transfer students will be adjusted on basis of equivalent or 
related courses tahen at other institutions. Curriculum require­
m ents for the Bache lor's D egree are given on pages 1.2 , 13, J.l 
and 15 follo wing. 



COLUMBIA COLLEGE 

AREAS OF STUDY AND SUBJECTS 

MASS COMMUNICATION . 

NUMBER OF SEMESTER 
HOURS REQUIRED 

Mass Communication 1 
Mass Communication 2 
Communication Projects 1 

VISUAL COMMUNICATIONS 
Visual Communications 1 
Visual Communications 2 
Photography I 

8 

6 

.............. . .. .. . .. . 18 BASIC AREA PROGRAM 
Fundamentals of Television 
Television Studio Facilities I 
Fundamentals of Motion Pictures 
Radio Broadcasting 1 
Journalism I 
Theater 1 
Audio-Video Principles I 

MEDIA OR AREA CONCENTRATION ...... . ........... . . 38 
This is the student's major field of study. It is selected by the 

student with Faculty counsel in accord with the student's interests, 
abilities and goals. Programs outlined below are designed to 
guide students to a thorough and practical experience in their 
main field of interest. Subjects may be varied as appropriate to 
individual student needs. (Numbers in parentheses show number 
of credit hours to be earned in subject.) 

Production-Arts Program 
TV Studio Facilities 2 (2) 
Photog-raphy 2 (2) 
Stagecraft I (2) 
Color & Video Tape (2) 
TV Production Workshop I (4) 
Visual Communication 3 (2) 
Lighting I (2) 

Television 
TV Production Workshop (8) 
TV in Education (2) 
Broadcast Writing 1 (2) 
Broadcast News (2) 
TV Programming & Mgmt. (2) 
News Film (2) 

Film Production I (2) 
Photography 3 (2) 

OR Motion Pictures 
Film Studio Production (4) 
Documentary Film (4) 
Editing and Effects (2) 
Introduction to Animation (2) 
Sound on Film (4) 
Motion Picture Writing 1 (2) 

13 



COL U:\1 BIA COLLEGE 

literary Arts • Journalism 
News Writing 1-2 (4) 
News Workshop (4) 
Broadcast News 1 (2) 
Poetry 1 (2) 
Fict io n Writing (4) 

Playwriting 

Feature Writing (2) 
Interviewing (2) 
Puhlic Relations 1 (2) 
Electives (10) 

(6) selected fmm ! Broadcast Writing 
Advertising Copy Writing 
Comedy Writing 
Motion Picture Writing 

Performance • Acting 
Speech 3 (2) 
Acting Workshop 1 (4) 
Advanced Acting Workshop (16/24) 
Electives (8) 

Performance • Broadcast Media 
Effective Speech I (2) 
Interviewing (2) 
Radio Broadcasting 2, 3, (8) 
News Writing 1 (2) 
Broadcast News I (2) 
Advertising I (2) 
Electives (8) 

SPECIAL AREA CONCENTRATION 

Body Technique 1, 2 (4) 
Stagecraft (2) 
Makeup (2) 

News Film (2) 
TV-Radio Sports (2) 
TV Announcing (2) 
TV Stud io Facil ities 2 (2) 
Broadcast Management (2) 
Broadcast Writing I (2) 

Sequence may be taken in combination with major area con­
centration, in which "special area" would substitute for required 
subjects in the major area. 

Visual Communication 
Visual Communication 3, (4) 
Photography 2 (2) 
Photography 3 (4) 
Audio-Visual Materials (2) 
L ighting 1, 2 (4) 
Scene Design I (2) 
Special Effects (2) 

Speech and Public Discussion 
Speech 3 (2) 
Effective Speech I , 2 (4) 
Conference & Discussion Leadership (2) 

14 

Advertising 
General Advert ising (2) 
Advertising Copy Writing I (2) 
Marketing I (2) 
Market Research I (2) 
Advertising Media (2) 
Advertising Production (2) 
Retail Advertising (2) 
Advertising Workshop (6) 

Phonetics (2) 
Debate (2) 



COLU~IBIA COLLEGE 

SPEECH 

ENGLISH • LITERATURE 
English Composition I , 2, 3, (6) 
Literature Subjects (10) 
English, J ournalism & Literature Electives (6) 

SOCIAL SCIENCE . . ... .. .. ... . . 
United States History (6) 
Subjects selected from "Contemporary Social Studies" (10) 
Social Science Electives (4) 

SCIENCE .. .. . . . ... .. . . . . 
Science Today I, 2 (4) 
Science, H ealth and Social Policy (2) 
/ or science elect ives may be substituted 

4 

22 

. . . .. .. 20 

6 

HUMANITIES . ... . ... . . ................. 10 
Contemporary Culture I (2) 
Music (selected from) (2) 
History of Art I (2) 
History of the Theater I (2) 
Philosophy I (2) 
/ or literature subjects may be substi tuted 

TOTAL REQUIREMENTS . . . . . . . . . . . . . . . . . . 132 

REQUIREMENTS FOR TEACHER EDUCATION 
Students who expect to qualify as fJubli c school teachers in 

Speech and Communication-Arts must meet State requirements 
in terms of educational courses and student teaching. Th e fol­
lowing sequence of subjects conforms to the req uirements of the 
Examining B oard of the State of Illinois. 

Speech and Communicatio n Arts 
English Language Arts 
Social Science .... . 
Humanities ...... . 
Science/ Mathematics .. 
H ealth & Physical Education .. . 
Educational Psychology .. . .. . 
Methods of Teaching Speech .. 
H istory/ Philosoph y of Education 
Student Teaching ... . 
Electives in Education .. .. . . 
General Electives .. . .. .. .. . 

42 
22 
20 
10 
6 
3 
2 
2 
2 
5 
6 

I2 

Total Requirements for Teacher Education .. ... .. 132 

15 



COLU:'>!BIA COLLEGE 

SECTION I 
TELEVISION • RADIO BROADCASTING 

i\10TION PICTURES • DRAJ\1ATIC ARTS 
SPEECH • VISUAL COJ\1J\1UNI CATI ON 

PHOTOGRAPHY 

Television 

T elevision has given a new dimension to American life. As 
an ente1·tainmenl m edium it tn·ovides an incredible quantity and 
variety of enlalainmenl. As an educational vehicle its apjJlica­
tions are almost limitless. It has given a f1·ont seal to scenes and 
even ts that millions could othenvise only imagine. It has made 
th e viewing of the most unusual commonplace. 

In its develojnn enl , Television has given rise to an amazing 
array of allied fi elds and has mullifJlied the activities of many 
others. This has crea led un jJrecerlented, almost world-wide, caree1· 
ofJfJm·tunities in this n ew fie ld whose development has only just 
begun. 

FUNDAMENTALS OF TELEVISION (1)t.', (2)* 
A general introduction to the basic practices and terminology of Television. 
Class surveys television studio equipment, personnel, programming and pro­
duction, fi lm, music and TV advertising. 

TELEVISION STUDIO FACILITIES (1-2-3), (2) 
Pract ical experience in opera ting the various types of studio equipment, TV 
cameras, "switcher," audio, film fa cilities. Control room, "telcci ne," TV studio 
operation: 

TELEVISION PRODUCTION (1), (2) 
The Televisio n Productio n course is an intermedia te workshop in TV produc­
tio n. Jt integra tes the usc of all TV studio facilities-cameras, lights, scenery, 
props, control-room operation, audio equ ipment, music, fi lm, e tc. The student 
obtains experience in a nalyzing the TV script, p lotting camera shots, and in 
producing and directing the various types of Television shows. 

TELEVISION PRODUCTION COMMERCIALS (1), (2) 
' 'Vorkshop concentrat ing on the special problems of producing and "airing" 
television "commercia ls"; films, slides, "balop," cards and artwork, special de­
vices a nd "live" commercials. Control room procedures for handling "com­
mercial" inserts. Creation a nd production of "commercials." 

• The nrm1l1ers in the first parenthesis, following each rourse, indicate how many semesters of 
struiy are available in the course; the 1111mbers in the second j1arenthesis indicate semes /f'r horns 
of credit for each course. 
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TELEVISION WORKSHOP (1-2-3-4), (4) 
The Television production W orkshop is an advanced project in TV program 
production. Various program formats are developed from ad agency or station 
origination to "on-the-air" production in back-to-back program schedules. Con­
centrated exp erience in TV d irecting. Considera tion of r emote telecasts. (Pre­
requisite: TV Production and all basic TV courses.) 

TELEVISION PROGRAMMING AND PRODUCT:ON SUPERVISION (1), (2) 
The TV show budget and cost considerations, procurement of talent and the 
administration · of production personnel and technical crews. The supervision 
of a station's production schedule. The scheduling of programs. 

PROBLEMS IN COLOR TV AND VIDEO TAPE PRODUCTION (1), (2) 
An examination of the specia l production problems involved in color TV a nd 
video tape production. (Prerequisite: Advanced standing in TV Production 
sequence.) 

TELEVISION ANNOUNCING (1-2), (2) 
In practical, "before-the-camera" situations, the student obtains directed ex­
perience in TV commercial announcing and in "emceeing" TV features, demon­
stratio n, interview, quiz, children, homemaker and audience participation 
programs. 

TELEVISION-RADIO SPORTS PROGRAMS (1), (2) 
This class provides specialized study in all phases of sports programs. It includes 
training in p lay-by-play, studio sports shows, recapitulation from wire copy, 
sports interviews, sports research , statistics for the announcer and writer, and 
production problems in the "on the scene" telecasting and broadcasting of sports 
events. 

BROADCAST NEWS (1-2) , (2) & (4) 
The production and presentation of television-radio news programs. Practice 
in news announcing, analysis and the broadcast editorial. Journalism for the 
broadcas t media . News gathering, editing, writing and use of n ews services and 
sources. Creating the current events documentary and special events program. 

BROADCAST WRITING (1-2), (2) 
Course d escription Section III 

TELEVISION ACTING (1), (2) 
Course description, Dramatic Arts Sec. 

TELEVISION DRAMA (1), (2) 
Course description, Sec. III 

TELEVISION IN EDUCATION (1-2), (2) 
Course description, Sec. VII 

17 



CO LUMBIA COLLEGE 

Radio Broadcasting 

Th e remarkable increase in the number o f radio sta tions, the 
growth o f th e "sjJecial au dien ce" station , particu la rly in FM 
mdio, and the stan da rdizfltion of the "music, news and weat her" 
program forma ls have made for a still growing 1·adio broadcasting 
industry . 

Th e radio subject sequen ces are designed fo r the practical 
jnejJaration of the prosjJective broadcaster or other assignments 
in mdio sta tio ns and re lated organiza tions. 

RADIO BROADCASTING I (1), (4) 
A primary course in radio broadcasting and radio statio n procedure. Provides 
practical experience in the main broadcasting fun ctions: announcing, record 
music, "control board," broadcast news, radio writing, commercial procedures. 
Radio as a medium of public ser vice and for educa tio n. 

RADIO BROADCASTING II (1 -2-3-4) , (4) 
Station operat io n within the "broadcast day." Class offers integra ted practice 
in the various broadcasting functions: announcing, writing, program building, 
acting, sta tion ma nagement and p rogra m directing, ad vertising, sales and pro­
motio n and r ecord programs. 

SPECIAL INTEREST PROGRAMS (1) , (2) 
Program materia l a nd broadcast projects for the specia l interes t radio-television 
aud ie nce. Farm and rural, "country-wes tern, " " R and B" music specialties. 
Foreign language programming. F~I cultural. Special audience statio n organi­
za tion . 

INTERVIEWING (1), (2) 
Concentra ted experience in interviewi ng for the press and broadcast media. 
Interview plan ning. Techniques to cr ea te informa ti ve or provocative inter views. 
~-I e thods of q uestion ing a nd commentary. Prohibitions. Organizing and moder­
a ting the broadcast discuss io n show. 
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Motion Pictures 

The objectives of th e Co lum bia College pmgram of study in 
motion pictw·es are the development of a sound fi lm sense in th e 
stu dent and a working sk ill in professional motion picture pro­
duction . Th e sequence covers the creative fun ctions an d " m e­
chanics" of motio n jJicture jJhotography, film editing, W?·iting, 
techniques of film pmduction an d utiliza tion of film . 

I n add ition to the many cm·eers avai lable in m otion pictta es, 
ojJportunit)' and achievement in other fi elds is much enhanced 
by a know ledge of fi lm jJmdu ctio n, basic fi lm skills and th e 
overall ability Lo use film effectively. 

FUNDAMENTALS OF MOTION PICTURES ( 1), (2) 
A general survey of the motio n picture field. T erminology. Introduction to 
basic equipment, techniques and processes. T yp es of motio n pictures. Com­
mercial procedures. History of the motio n picture. 

FILM PRODUCTION I (1·2), (2) 
Elementary camera techniques, picture composition, use of light sources and 
light meter. Introductory optics. Film types. D eveloping the "script." Planning 
a productio n. Bas ic film editing and cutting. Individual student projects in 
pla nning, fi lming and editing a film. Use of projection equi p ment. 

PROBLEMS IN FILM STUDIO PRODUCTION (1-2) , (2) & (4) 
Basic stud io techniques of cinematography. Lighting. Special problems of com­
position, texture, sound and editing. The dramatic sequence on film. Product 
photography. Producing the "TV Commercial." Professional studio procedures. 

DOCUMENTARY FILM PRODUCTION (1-2-3-4), (2) & (4) 
The course will incl ude the creation and productio n of doctumentary films for 
educatio nal, commerci al and enterta inment purposes and as social commentar y. 

NEWS FILM (1), (2) 
T he planning and productio n of newsreel film a nd n ews fil m shorts for use m 
televisio n news programs. 

MOTION PICTURE WRITING (1 -2), (2) Course description Sectio n 111 

FILM EDITING AND SPECIAL EFFECTS (1), (2) 
A practica l study of editing sys tetns, optical and labo ratory e ffects, "A" and "B" 
ro ll p reparation, sp licing techniques, sound a nd music conforming, etc. 

INTRODUCTION TO ANIMATION (1), (2) 
Understanding and practi cal work in ar t and eel prep aration, stop motion, 
cartooning, r egistra ti on methods, camera and stand selection and usc. 

FI LM SOUND (1), (4) 
Double and single system recording methods, optical and magnetiC m strumenta­
tion. A study of current mi xing, transfer and r e-r ecording techniques. 

SEMINAR IN FEATURE FILM (1), (4) 
A special study of the techniques and procedures involved in producing the 
feature film . Includes critical study of examples of significant motion pictures. 
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Dramatic Arts 

T he Dramatic Arts Pmgram is designed jJrimarily for students 
who are saiously in terested in jJreparing for jJrofessiona l acting 
or directing objectives in te levision, in t he theater, and in motion 
jJictures. 

It jnovides intensive training in acting and accomj)(mying 
study in sjJeech and related theater arts subjects under the direc­
tion o f the most quali(ted instructio nal sta[J. 

Through regular stage jJresentations of signi(tcant plays and 
the jJmductions o f the television and motion jJicture de jJartmen ts 
of the College, the acting "major" has excejJtional opjJortuni­
ties for obtaining jJerformance exjJCrience in a ll of the acting 
mediums. 

With facul ty apjJroval, students may select t he D ramatic-A rts 
Pmgram as t heir area o f jJrofessional concentration. T he student's 
program in acting will be determined on an individua l basis to 
jJrovide a maximum ojJportunity for pro fessional develojJment. 
Admission to advanced acting sub jects will depend on the stu­
dent's jJmgress and potential. 

Students who are interested only in acting o bject ives may en­
mil as "sjJecial students" jJroviding their jJmgrams wi ll, in t he 
judgment of the Co llege, jJermi t them to achieve their ob jectives. 

THEATER I (1-2) , (4) 
Basic tra ining in ac ting technique, stag ing a nd theater arts. Introductor y prob­
lems in characteriza tio n and interpr eta tio n. Exercises in dramatic improvisa tion, 
just ifica tion, sense m emory, observa tion and concentra tio n. 

ACTING WORKSHOP I ( 1-2) , (4) 
R ehearsal and performance of scenes from represen ta tive p lays. Con tinui ng con­
centration o n ' 'workshop exercises." 

ADVANCED ACTING WORKSHOP ( 1-6), (8) 
An advanced workshop in acting p roblems. T his professional level experi ence 
includes part icipa tio n in prod uctio ns staged for p ublic performance and in ten-
sive studio work. (Par ticipation by Faculty selectio n) · 

BODY TECHNIQUE (1-2) , (2) 
Exercises a nd techniques to achi eve effective bod y r espo nse and contro l as a 
process of characteriza tion . Second term, fencing. 

TELEVISION ACTING (1), (2) 
Acting techniques as they are adapted to the m ed ium of T elevisio n. T he class 
develops a "camera conscio usness" in the student and provides tra ini ng in move­
me nt for T V. 

PRINCIPLES OF DIRECTING (1 -2), (4) & (8) 
Basic theory o f di recting. Play ana lys is. Preparat ion of "D irector's book." T he 
di rector's rela tionship to the actor a nd o ther creatiYe product ion assignmen ts. 
Special di rect io n p rojects in stage a nd teleYision. (Prerequ isite, Facu lty selectio n) 
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Visual Communications 

The course sequence in visual communication jJrovides an 
essential esthetic and jJractical dimension to study of the arts and 
media of communication and can imjJortantly contribute to all 
n-eative worh . 

Based on a contemjJorary application of the Bauhaus con· 
cejJts, students investigate the phenomena of form, space, color, 
motion and textuTe and seek an understanding of the visual 
environmen t. 

VISUAL COMMUNICATION I (1), (2) 
A basic course defining the elements which form our visual language. Elemen­
tary workshop and found ation for Visual Composition II. 

VISUAL COMMUNICATION II (1), (2) 
Appl ication of course I concepts to advanced problems. Use of our visual lan­
guage in a professional world. 

VISUAL COMMUNICATION Ill (1-2) , (4) 
Advanced workshop. 

PHOTOGRAPHY I (1), (2) 
An introduction to the visual, communication and technical aspects of photog­
raphy. Camera, darkroom and prepara tion methods are studied. Assignments 
are approached individually by each student. 

PHOTOGRAPHY II (1), (2) 
Further inves tigat ion of the photographic medium. 

PHOTOGRAPHY Ill (1 -2), (4) 
Advanced workshop assignments. 

LIGHTING (1-2-3), (2) 
A comprehensive study of lighting with application to television, stage and 
motion pictures. A consideration of scenery, costumes and dramatic objectives 
in relation to light ing. Lighting control, arrangement and lights and light ing 
equipment. Interior and exterior lighting and the creation of mood and special 
effects. 

SCENE DESIGN (1 -2), (2 ) 
Training in scene design and drafting, ar chitecture and ornament research. 
Scenery and staging techniques. 
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Mass Communication and Social Process 

These required subjects aim at a heightened understanding of 
the role and effect of communication methods and media in the 
nature and development of societies. 

MASS-COMMUNICATION (1) , (2) 
The processes and media of mass-communication: development, social effect and 
influence, current issues and p erspectives. 

MASS-COMMUNICATION II (1), (2) 
A continuation of Mass Communication I. 

COMMUNICATION PROJECTS (1-2), (4) 
Individual student projects under Faculty guidance in the creative application 
of communication methods or media to: illuminate or produce an "in depth" 
study of a social problem or current issue; focus attention or organize opinion; 
disseminate information; or, as a means of effective education. (Sr. year standing 
or consent of Dean) Students from foreign countries will concentrate on a 
practical study of the application of communication faciliti es or techniques to 
educational, informational or cultural projects in underdeveloped regions. 

COMMUNICATION, PROPAGANDA AND PUBLIC OPINION (1), (2) 
A broad study of major propaganda campaigns and the communication of the 
policies of nations. Survey of propaganda techniques and strategy, with special 
emphasis on the use of radio, television and motion pictures. Problems of meas­
urement and effectiveness of propaganda will be discussed from the standpoint 
of organization, planning and programming, and control. 

WORLD BROADCASTING AND COMMUNICATIONS (1), (2) 
Study of the broadcasting standards and practices of various countries of the 
world. Role of broadcasting in intercultural exchange and international relations. 
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General Communication Subjects 

Th e sub jects shown in this section have broadened ajJjJlication 
to a number of the comnwnication-arts. Th ey are fJart of the 
requiremen ts for some objectives an d/or they may be taken as 
electives. 

AUDIO-VIDEO PRINCIPLES ( 1), (2) 
Prac tical study o f fund am ental electronics a nd the p ri ncipals and o peration of 
audio-video equipment a nd broadcasting and r ela ted technical fac ilities. 

SPECIAL EFFECTS ( 1), (2) 
The student will learn to build model and d ioram a units and study the integr a­
tion of models and " live" sets. T his class will give special a ttentio n to the 
productio n o f visual e ffects (ra in, snow, etc.), and to the problems of prop 
procurement and the methods used to p rovide unusual effects. 

AUDIO-VISUAL MATERIALS ( 1-2), (2) 
The productio n and use o f audio-visual ma teri als as communicatio n techniq ues. 
Slide and stri p film. Photographic and art displays. Sound and recording tech­
niques. Art materi als and the p roductio n of "visua ls" for televisio n and motion 
pictures. 

STAGECRAFT (1) , (2) 
Prac tical work in scenery and set p ainting. Set d ecora tio n. Studio and stage 
problems in "set up" and "strike" of scenery and settings. Scene storage and set 
tra nsporta tio n. 

MAKEUP ( 1), (2) 
Char acter delineatio n thro ugh the applica tio n of make-up and characteriza tio n 
techniques developed fo r the stage, televisio n and motio n p ictures. 

ENTERTAINMENT BUSINESS (1-2) , (2) 
T he r ange of acti vities that make up the en tertainment business: cr eator to p er­
former to aud ience. Artist ma nagem ent, "booking," "show b usiness" p romotio n, 
" talent," royalties, the m usic busin ess, motio n p icture distri butio n, etc. 

PUBLICITY AND PUBLIC RELATIONS (1 ·2), (2) 
Experience in creating and exploiting p ublicity. W riting p ublici ty cop y and 
news releases; d evelo ping publicity sources. T he mechanics of co nd ucting p ub­
licity. T he publicity r equirem ents o f the enterta in ment ind ustry. Princip les of 
public relatio ns. Crea tio n o f good will in emp loyee, stockho lder and communi ty 
rela tio ns. 

RADIO-TELEVISION TIME SALES AND STATION 
BUSINESS MANAGEMENT (1 -2), (2) 
Tech niq ues in selling radio-televisio n " time" and programs. Functio ns of the 
" time buyer." Sta tion-advert ising agency relat io nships. Listenership p romotio n. 
Audience measurement p ractices. Sa les contracts. Labor relatio ns. Payroll p rob­
lems. O verhead and program costs. Inventory con trols of program elements, 
film libraries, etc. 
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Speech 

Speech is the primary e lement in the Columbia College cur­
riculum. Th e Speech program is directed to the objectives of: ( I ) 
jJroviding students with a thorough preparation in the speech 
arts as a n ecessary preface to professiona l competence in the areas 
of communication (2) affording prosjJective teachers of speech and 
allied subjects at the elementary, secondary school and college 
levels an opportunity for comprehensive study in speech produc­
tion, speech training methods, the various ajJplica tions of the 
speech arts, and elementary speech therapy. 

FUNDAMENTALS OF SPEECH (1-2·3), (2) 
To e nable the individual to develop more effective speech habits, the class pro­
vides the student with directed practice in phonetics, voice projection, to ne pro­
duction, voice placement, breathing, arti cul atio n and enunciatio n. 

EFFECTIVE SPEECH (1·2), (2) 
This cl ass is designed to provide the student with speech conftdencc. Instruct ion 
is directed towards the business a nd socia l background o f the ind ividual so that 
class ex perience may be utili zed directly in everyday living. T he class stresses 
the preparation, organizatio n and delivery of speeches for varied occasio ns and 
lays the basis for more forceful a nd a tten tio n-winning extempora neous speaking. 

PHONETICS (1), (2) 
A study o f the phoneti c structures of the English la nguage. Usc of the Interna­
tio nal Pho net ic Symbo ls. T he utilizatio n of phonetics in corrective speech and 
speech educatio n. 

INTERPRETIVE SPEECH (1-2-3), (2) 
Oral interpretation of prose literature, poetry a nd dramatic material. Story tell­
ing and documentary narration. T he selectio n and programming of mater ial 
for public presentation a nd platform reading. 

DEBATE AND PUBLIC DISCUSSION (1), (2) 
Considera tio n of the techniques o f argumentation and persuasive speech. Study 
of the form of the deba te a nd practice in debating on issues o f public interest. 

CONFERENCE AND DISCUSSION TECHNIQUES-GROUP LEADERSHIP (1), (2) 
Spea king for group a nd discussion leadership; designed to stimulate the thinking 
a nd respo nse of o thers and to encourage more democratic participation in 
~:,rroup processes. T he cond uct of the panel, symposium, a nd public form. Tech­
niques of leading discuss io ns in business, educational, social or orga niza tio nal 
situations. 

24 



COLUM BIA COLLEGE 

SECTION II 

Advertising 

The Advertising Program is designed as a practical prepara­
tion for objectives in advertising. A knowledge of the advertising 
organization and its techniques is essentia l to any realistic under­
taking in the communication fields . 

GENERAL ADVERTISING (1), (2) 
Survey of the basic principles and practices of advertising: the p lanning of an 
advertising campaign, layout and copy plan, medi a, market analysis, mechanics 
and production, schedules and appropriations; the role of the advertising agency 
and related topics. 

ADVERTISING COPY WRITING (1-2), (2) 
Practical experience in copywriting for a variety of media, products a nd services. 
Special attention is given to producing effective copy for retai l sales, direct mail, 
small ads, circulars, trade papers, contests, slogans and institutional advertising 
projects. 

MARKETING (1-2), (2) 
The nature of marketing; marke ting functions and institutions; re tailing and 
wholesale practices; ma nufacturer a nd middleman relations; the consumer and 
marketing; and marketing legislation. 

MARKET RESEARCH AND ANALYSIS METHODS (1), (2) 
The practical application of scientific methods in the analysis of advertising and 
marketing problems. Student projects in market analysis involving p lanning, 
interpretation and presenta tion of r esults. 

ADVERTISING MEDIA SELECTION (1), (2) 
Selection of effective advertising media through analysis of circula tion, "au­
dience" and market information. 

ADVERTISING PRODUCTION (1), (2) 
A practical study in the key problems of advertising production: printing, r epro­
duction and duplicating processes, using art work and photograph y, paper, ink, 
typography, proof r eading, bindery and gravure. 

RETAIL ADVERTISING (1-2), (2) 
A practical "workshop" in retai l advertising and "point of sale" merchandising, 
covering projects for small businesses, circular and pamphlet preparation, win­
dow and counter displays, direct mail, market measurement, publicity, trade 
associations, cooperative advertising and the use of TV and radio. 

ADVERTISING WORKSHOP (1-2-3), (2) & (4) 
Advertising agency and department procedures. Practical experience in agency 
operations, creative functions, account executive procedures and advertising cam­
paigns. Specialized advertising methods, direct mai l, etc. 
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SECTION III 

English • Journalism • Literature 

The English-j ournalism Program is concerned with develop­
ing the student's ability to write e[]ectively. I t is organized to 
jJermit the student to ach ieve : ( 1) a thorough mastery of the 
mechanics of writ ing, (2) a varied experience in the special forms 
of writing required by separate fie lds, (3) an opportunity for the 
prosjJective w1·iter to find the forms which allow him most crea­
tive expression, and (4) a broader jJrofessional ajJplication of the 
creative writer's skill. 

Th e accomjJanying lit erature studies are an imjJortant back­
ground to study in all fields of specialization. 

In addition to the nasic Communications requirement, par­
ticular wri ting subjects are required of all students consistent 
with their areas of concen tration. Other writing subjects may be 
taken as electives. 

ENGLISH COMPOSITION (1-2), (3) 
Fundamentals of writ ing. Necessary review of grammar . Principles of expository 
writing. 

ADVANCED WRITING PRACTICE (1-2) , (2) 

EFFECTIVE READING 
(Remedial subject; no college credit.) For students who need special work to 
improve their reading speed and comprehension. 

GENERAL SEMANTICS (1), (2) 
A study of the impact of language on human behavior and social questio ns. The 
ro le of language in the d evelopmen t of group conOict a nd prejudice. Psycho­
logica l imp li cat io ns o f language. 

FICTION WRITING (1·6). {2) 
Techn iques o f writing fi ction. Guidance is provided for students desiring facility 
in writ ing short stories and book length fi ct io n. 

PLAYWRITING (1-2), (2) 
A practica l workshop in playwriting to provide the student with ex peri ence in 
writing dialogue, plo tting, and co nstructing the various types o f p lays. Critique 
of individual student playwriting projects. 

BROADCASTING WRITING (1-2), (2) 
Writing fo r radio and television. Commercia l, dramatic a nd program features. 

MOTION PICTURE WRITING (1-2) , (2) 
"Trea tments" and scripts for industrial , commercial , training and documentary 
film s. Writing for the dramati c feature. Creating and writing of strip and slide 
fil ms. 
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COMEDY WRITING (1), (2) 
Designed for the writer, the prospective producer or performer of comedy mate­
ria l. Analys is of outstanding examples of comedy in stage, televisio n, and en­
tertainment fea tures. Individual comed y styles and routines. Wit and humor 
in literature. Practice in writing comedy for performers and "show" situations, 
comedy-drama, and humorous fiction or article writing. 

POETRY WORKSHOP (1-2), (2) 
For the writer of poetry or the ser ious student who seeks an understanding and 
appreciation of poetic literature. 

CRITICISM AND REVIEWING (1), (2) 
Theory and techniques of critical and interpretive writing with particular em­
phasis on the entertainment media. 

FUNDAMENTALS OF JOURNALISM (1), (2) 
A broad survey of the fi eld of journalism, including a study of newspapers, 
m agazines and house organs. The student gains an understanding of the respon­
sibilities a nd requirements of journali stic work, and the importance of jour­
nalism as a system of commu nica tion. Lectures, discussions, movies, visits to 
local ne\vspap er plants, and interviews with journalists. 

NEWS WRITING (1-2-3), (2) 
Intensive practice in gathering and writing of news. The factors that go into 
getting a good story. Development of a sound news sense. 

FEATURE WRITING (1), (2) 
R esearch and writing for newspaper and magazme features and sp ecial ass ign­
men ts. 

NEWS WORKSHOP (1-2-3), (2) & (4) 
An adva nced project in news reporting requiring mature wntmg and research 
skills. R egular and varied news assignments and feature reporting. 

BROADCAST NEWS (1-2), (2) & (4) 
Course description Television sect ion . 

ADVERTISING COPYWRITING (1-2), (2) 
Course description, Sec. 1 I. 

PUBLICITY (1-2), (2) 
Course description, General Communications Subjects. 

WORLD LITERATURE (1-2) , (2) 
T he reading and discussion of books which have had a profound influence on 
modern tho ught. Selections from various fi elds: Literature, J o urnalism, S'ocial 
Science, etc. 

EUROPEAN LITERATURE (1-2-3-4), (2) 
A study o f the major works o f European writers. 

AMERICAN LITERATURE (1 -2-3-4), (2) 
A study o f the major works of American writers. 

ENGLISH LITERATURE (1 -2), (2) 
A study of outsta nding examples of English litera ture. 
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SHAKESPEAREAN AND ELIZABETHAN DRAMA (1-2), (2) 
A study of the representative plays of Shakespeare and the dramatists of the 
Elizabethan period. 

DRAMATIC LITERATURE (1-2-3), (2) 
A survey of outstanding examples of the drama from the classical to the con­
temporary. 

THE SHORT STORY ( 1-2, (2) 
A consideration of the techniques of the short story with a particular emphasis 
on modern and contemporary writing. 

RADIO DRAMA (1), (2) 
A study of the special variety of dramatic presentation which reached its zenith 
in the ten years of radio, before TV. 

THE LITERATURE OF THE MOTION PICTURE ( 1), (2) 
A study of the motion picture as dramatic literature and critical, historical and 
interpretive writing about motion pictures. 

TELEVISION DRAMA ( 1), (2) 
Outstanding examples of television drama. The specialized styles and techniques 
shaped by the technology of the medium and the mass audience will be studied. 
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Basic Communication 

The ability to communicate effectively is essential to success 
in any career or field . Effective communication is based on an 
ability to read well and to write and speak fluently. In general, 
well developed skills in reading, writing and speaking are critical 
requirements for productive college study. 

All entering students must include the "Basic Communica­
tion" sequence in their programs or have earned equivalent credit 
for such study at another college. Remedial study in "Basic Com­
munication" subjects may also be required of students, where in­
structors feel a student's progress is impeded by a reading, writing 
or speaking deficiency. The "Basic Communication" sequence in­
cludes: "Effective R eading''; "English Composition" (1-2), (3 ); 
"Fundamentals of Speech" (1-2), (2); " Effective Speech" (1-2), (2). 

English Language Program 

Students with English language handicaps in reading, writing 
or speaking, and jJm·ticularly those students who have come to 
Columbia College from foreign countries whose academic per­
forman ce would be diminished by language handicaps, must en­
roll in "The Eng lish Language Program" either as a prerequisite 
to other study or concurrent!)' as is appropriate. Subjects provide 
intensive experience in comjJrehension, reading, writing and 
sjJeech shills. 

ENGLISH LANGUAGE I (1), (7). 

ENGLISH LANGUAGE II (1), (5). 
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SECTION IV 

Social Science 
UNITED STATES HISTORY (1-2-3), (2) 
The development of American political, social and cultural institutions from the 
period of exploration to the present. 

HISTORY OF LATIN AMERICA (1), (2) 
The political, social and cultural development of countries in Central and South 
America from the period of colonization to the present. 

EUROPEAN HISTORY (1-2-3), (2) 
The History of Europe from the 16th century to the present. 

HISTORY OF THE FAR EAST (1), (2) 
A study of the history of eastern Asia. 

HISTORY OF THE NEAR EAST (1), (2) 
A history of the development of the Near East, the origins and development of 
Moslem religion and culture, the political history of the area and its relations 
with the world. 

CULTURES OF THE WORLD (1-2), (2) 
An inclusive survey of the social organization, religious practices, arts and 
economics of various primitive and contemporary societies. 

THE GOVERNMENT OF THE UNITED STATES (1-2) , (2) 
Federal, State and Local government and the role of the Judiciary in the United 
States. 

THE AMERICAN EXPERIENCE (1), (2) 
An u nderstanding and appreciation of the American society and the democratic 
process. The class will present leaders of American life in a discussion of rna jor 
current issues and their background in the development of the American dem­
ocracy. (Required study for students from foreign countries.) 

ECONOMICS (1-2), (2) 
Basic principles of the economic system; problems of production, distribution 
and consumption, monopoly, competition, money and banking. 

GENERAL PSYCHOLOGY (1) , (3) 
An introduction to the basic problems of human behavior with emphasis on the 
dynamics of adjustment; the nature of human motivation ; the varieties of 
human emotion; problems of mental conflict; the development of personality; 
mental hygiene. 

ABNORMAL PSYCHOLOGY (1), (3) 
Behavior problems and abnormalities. Heredi tary and environmental factors in 
mental d isorders, their symptoms and treatments. Prerequisite: General Psy­
chology. 

ADOLESCENT PSYCHOLOGY (1), (3) 
The physical, social, emotional and mental development of the adolescent. The 
basic problems of adjustment that confront the adolescent in a changing society. 
The impact of adolescence on personality development; problems of maladjust­
ment and their treatment. 
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Contemporary Social Studies Program 

ISSUES IN INTERNATIONAL RELATIONS (1), (2) 
The diplomatic process. Negotiation. Movements for regional and world 
organization. The United Nations. Peace and disarmament. Alliances and non­
alignment. 

WORLD POLITICAL ISSUES AND IDEOLOGIES (1) , (2) 
The Cold ',Yar and the ideologica l basis of con flict between the West and the 
Communist worlds. The polit ical prdcess in the New Nations. Nationalism and 
i nclependence. 

CURRENT WORLD HISTORY (1 -2·3·4), (2) 
An exam inat io n a nd discussion of current issues, personalities and events on 
the domestic and world scene. 

AMERICAN POLITICS (1), (2) 
His tory and current eve nt. Part ies, process and personali ties in American pol­
itics. The party machinery and method. The polit ical party and government. 
l\ r i nori ty parties and issue movements. 

RACE IN MODERN SOCIETY (1), (2) 
The crit ical issues of race in America and o n the world scene. The myths of 
racial superiority. Cultural and religious co nflict. 

THE AMERICAN CITY (1), (2) 

r\ study o f con temporary urban America. The social process, the problems, the 
progress and the future of the big city. 

CONTEMPORARY SOCIAL AND ECONOMIC QUESTIONS (1), (2) 
An examination of the paramo unt socia l and econom ic questions in America: 
unemployment, automation, leisure time occupatio n, o ld age, housing, marriage 
and the famil y, etc. 

CRIME AND DELINQUENCY (1), (2) 
A study o f the problems of adult crime, juvenile delinquency, the police, laws 
and the courts and the priso n system in the United States. 

RELIGIOUS MOVEMENTS IN CONTEMPORARY SOCIETY (1), (2) 
R eligion 's impact o n modern society. R eligio n and political and socia l ac tio n. 
Current issues and events in religion. Ecume nism. Con temporary religious 
tho ught and morality. 
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SECTION V 

Science 

SURVEY OF BIOLOGICAL SCIENCES (1-2), (3) 
The elementary facts and principles of such biological sciences as Anatomy, 
Physiology and Gene tics. 

SURVEY OF PHYSICAL SCIENCES (1-2), (3) 
The elementary facts and principles of the sciences o f chemistry and physics. 

SURVEY OF THE EARTH SCIENCES (1-2) , (3) 
A survey of earth sciences, including phys ical geography, study of weather and 
climate, geology, minera l and fuel resources and ocea nography. 

MATHEMATICS FOR TEACHERS (1 -2), (2) 
A systematic review of bas ic arithmeti cal and mathematica l operations. The d e­
velopment, importance and influence of number ideas. The course is designed 
to provide background in these areas for teachers. 

SCIENCE TODAY (1-2), (2) 
Appreciation o f the remarkable advances o f modern science. Understanding the 
sci entific princi pies invoh·ed in major scientific events and discoveries. The 
socia l and economic implications of science today. 

SCIENCE, HEALTH AND SOCIETY (1), (2) 
The fun ctio n o f medica l science in public health and social policy. Issues, events 
and opportunities in public hea lth. 

SECTION VI 

Humanities 

HISTORY OF THE THEATER 
The history of the theater from its beginning to the present. Emphasis o n 
theater architecture, styles and methods of staging and performance. 

MUSIC RESOURCES (1 -2 -3), (2) 
Provides studen ts with a background in classica l, ja zz, Ame rica11 and world fo lk 
music. R esources for using music in their future fun ctio ns within the entertai n­
ment media. Classes will listen to representati ve music and hear special guest 
lectu rers and performers. 

ART HISTORY (1 -2), (2) 
A survey o f the major periods a nd areas of accomplishmen t 111 Art : painting, 
sculpture, architecture and design. 
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INTRODUCTION TO PHILOSOPHY (1 -2) , (2) 
A general survey of the field of ph ilosophy in which significant currents of 
thoughts are discussed. The works of leading philosophers. 

CONTEMPORARY CULTURE (1-2), (2) 
T he state of the Ar ts today: Music, Art, Literature, the Theater and other 
enterta inment forms. An assessment of current society and its motive and 
shaping effect on the cultural forms. 

SECTION VII 

Education 

We live in an age of spectacular scientific advance and quick­
ened climax of social issues. I f Education is to meet the challenge 
of these changes, there is an immediacy about communicating 
ideas effectively. 

Th e Columbia College Program in Education responds to this 
need in a number of wa}'S. ( 1) I t is a preparation for teachers of 
speech, dramatic and communication arts. (2) It develops a 
teacher, whose knowledge of communication techniques and facil­
ities can be utilized by educators in other subject areas. (3) It 
provides specialized study to improve classroom presentation 
skills. (4) It prepares teachers to present education in a "dra­
matic" f01·m, which often achieves the most successful and rapid 
learning. 

AMERICAN EDUCATION (1) (3) 
The nature and function of the American educational system. Basic issues con­
fronting American schools in a changing society. Traditional and progressive 
approaches to educational problems. 

HISTORY OF EDUCATION (1 ), (2) 
This course serves to give students a deeper understa nding of current practices 
and problems in education by tracing their historical developme nt. 

PHILOSOPHY OF EDUCATION (1), (2) 
A study of the significant currents of thought and their influe nce on modern 
educat ion. The meaning of education, educatio nal aims and values, democracy 
and education , ideals. 

HEALTH AND PHYSICAL EDUCATION (1-2), (2) 
The structure and functions of the huma n mechanism. Development and ap­
preciation of health principles a nd of physical training methods. Safety educa­
tion and recreation programs. 
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STUDENT TEACHING ( 1) , (5) 
Observation and participation in o ne of the cooper ating schoo ls, where the 
student receives his first experience in teaching under the guidance of a car efull y 
selected director. 

TELEVISION IN EDUCATION (1-2), (2) 
Subject stresses the special requirements of educational TV progr ams and class­
room teaching by television. It includes study o f and student projects in de­
veloping educational TV features, adult educa tion, presentatio n o f historical, 
scientific a nd public service materi a l via television. 

METHODS OF TEACHING ENGLISH (1), (2) 
Study in the teaching of composition, litera ture and language. J\fethods and 
facilities in teaching poetry, fict io n a nd no n-fictio n. Diagnosis of student diffi­
culties a nd evalua tion of progress in the Language Arts. 

TEACHING OF READING (1-2), (2) 
A survey course o n teaching of reading. The na ture o f the reading process. 
Historical development of teaching m ethods and instructio n materia l. The de­
velopment and guidance of a sound r eachng program. Diagnosing and correcting 
read ing difficulties. 

EDUCATIONAL PSYCHOLOGY (1), (3) 
A study of the problems of learning as they apply in the classroom situation. 
R ecent research a nd theories o f learning, laws of learning, cond itio ns affec ting 
learning. 

PRINCIPLES OF EDUCATIONAL AND PSYCHOLOGICAL GUIDANCE (1-2), (2) 
An orientat ion in psycho logica l tests, materi als and techniques used in voca tional 
and ed ucatio na l guidance and in personnel selectio n. Methods o f measuring 
skills and abi lities and persona lity factors and methods o f evaluating individual 
performance are studied. 

METHODS OF TEACHING RADIO AND TELEVISION ( 1), (2) 

SCHOOL AND COMMUNITY THEATER (1), (2) 

METHODS OF TEACHING SPEECH IN ELEMENTARY AND 
SECONDARY SCHOOLS (1 -2), (2) 

METHODS OF TEACHING SPEECH FOR COLLEGE CLASSROOM 
AND ADULT EDUCATION (1), (2) 

INTRODUCTION TO SPEECH THERAPY (1 -2), (2) 
The course is designed to provide a general survey of the subject of speech 
therapy, a review of literature and methodo logy, and an examina tio n of current 
practices. 
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The Program in Mass-Communications 
for Foreign Students 

T his comprehensive program o f study for students returning to foreign 
countries is designed to provide in tens ive, pract ica l educat ion in the methods 
and faciliti es of television, radio broadcast ing, motion pictures, journalism and 
audio-Yisual materials. 

Study is orga nized to proYide learning in the "ways and means" to employ 
the enormo us poten tia ls of modern mass-comm unication in the urgent growth, 
de \·elopme nt and educationa l tasks o f d evelo ping natio ns and regio ns. 

T he program req uires study covering two Semesters a nd a Summer Term 
(a pproximately eleven months). lt is open to any student o f a fore ign country 

w ho meets the College's regular entrance req uirements a nd has appropriate 
English Language fa cility. 

Credits earned can be used to meet requiremen ts for the Bachelors DegTee 
if the student elects to continue in a regular D egree program. Fu ll credit for 
the "i\ lass-Cornmun ication Program" may be used as a completed major field o f 
study, fu lfi lling the requirement for the Bachelors Degree if the student has 
previously completed ~6 Semester Hours of transferable study a t another 
inst itution. 

\1Vhere the College determines tha t a student 's English Langu age ski lls a re 
insufficient, such students will be r equired to enroll in "English L anguage" 
courses e ither as a preface to or concurrently with study in the "i\ l ass-Communi­
ca tion Program"_ 

FIRST SE M ESTER 

Audio-Video Pri nci pies (2) * 
Fundamentals of Television (2) 
Introductio n to Photogra phy (2) 
Fundamentals o f J ournalism (2) 
i\fass-Communicat io n (2) 
T he America n Experience (2) 
Audio-Visual l\faterials (2) 
Television Faci li t ies (2) 

PROGRAM 

SECOND SE\!ESTER 

Tcle\·ision Facilities li (2) 
Radio Broadcasting (4) 
Fundamenta ls of l\ fot io n Pict. (2) 
Staging Facili ties (2) 
News Workshop (4) 
Radio-Tcle\·ision Education (2) 
Con temporary vVorld History (2) 

SU \l\1 ER TER\1 

Television Product io n \1\Torkshop (4) 
Fi lm Prod uctio n (4) 
Communication Projects (4) 

Course substitution wi ll be arranged where a student has competency in an 
area o f study. ( )* Semester Hours of Cred it. Subjec t descriptions included 
in appropriate sectio ns of the catalogue. 
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The Center for New Music 

The Columbi a College Ce nter for New M usic will be ina ugura ted a t the 
start of the 1965-1966 college year. It will em brace ma ny ac ti viti es cencerned 
with the compositio n a nd p erfo rma nce o f co ntem porar y music. Jt is des igned to 
bring com posers and performers together and to explore the aesthetic as well as 
techni ca l aspects o f music today. 

The Cen ter will work together with the o ther dep artmen ts o f the College 
a nd will share their interes t in the recip rocity between communi ca tio n, society, 
a nd the arts. 1\fost p arti cularl y, it will unite with the li tera ry, thea ter , a nd 
\' isua l arts in a full study o f the issues, events, a nd culture o f the co ntemporary 
world. 

T he Center will make a n im portant contribu t io n to the cul tura l e nviro n­
m en t o f the College thro ugh co ncerts and performa nces for stude nts a nd faculty. 
It wi ll a lso p resent progr ams for the public a t large. In add ition, it a ims to 
stimu la te the musica l act ivities o f young p eople in their schools a nd com­
muniti es. In these ways the Center \viii g ive e ncouragement and op portunity 
to artists a nd aud ience alike. 

The cornersto ne of the Center will be a pro fessio na l worksho p orchestra, 
the Chicago j azz Ensem ble. Aro und th is orchestra a variety of instrume nta l a nd 
\'Oca l un its will be orga n ized , som e o f which are designed to tra in pre­
pro fessionals in the performing arts, with a sp ecial view toward committed 
effort in the music o f today. 
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Tuition and Fees 

Tuition is determined by the number of credit hours of instruction. Normal 
"full-time-study" consists of twelve (12) to eighteen (18) credit hours (Semester 
hours) per Semester. T uition for the full-time student (taking 12-18 credit 
hours) is $450.00 each Semester . Tuition for programs of less than 12 credit 
hours is $34.00 for each credit hour (Semester Hour). Summer school tuition 
is $34.00 per credit hour. 

Tuition for the "English La nguage Program" is $34.00 per Semester Hour. 
Tota l tuition for the "Mass Co mmunicatio n Program for Foreign Students" is 
$ 1,400.00, which includes all necessary textbooks, la boratory fees, instructional 
and req uired individua l materi als and eq uipment. 

An A cceptance Fee of $ 10.00 is required of all students enroll ing for the 
first time, who plan full-time study. $5.00 is charged all part-time students en­
ro lling for the first time. The Accepta nce Fee is non-refundable. 

For a n ew student, a registra tion position· is reserved when a formal letter 
of acceptance is sent. To va lida te this reservation, a payment of the A ccejJtance 
Fee is requ ired of the student within fifteen days of notification of acceptance. 

A R egistration and A ctivity Fee of $5.00 is charged students each T erm in 
which they arc enrolled. The proceeds o f this are used to help defray some of 
the costs o f the College newspaper, programs, exhibits, special lectures and 
student socia l activi ties. 

Tuition is payable in advance. Students who pay their tuition for a term in 
full before the end o f the first week of the Semester, will obtain a refund o f 
5% o f their tuition for the T erm. Where necessary, stude nts, may, with the 
p ermission of the R egistrar, arra nge to pay their tuition in installments. A 
charge eq ual to 5'/'o of the Term's tuition wi ll be added when students elec t a 
payment program extending beyond the twelfth week of a Term. 

Special fees may be charged fo r some subjects where texts or ind ividua l 
materials arc suppli ed the student. 

Columbia College is an approved institution o f higher learning for r ecipients 
of Illinois State Scholarship Awards. 

Columbia College participates in the NATIONAL DEFENSE STUDENT 
LOAN PROGRA!'vl. Any full -time student at Columbia College, or a ny appli­
cant who has been accepted for admission to Columbia College may be eligible. 
Applica tion forms for National Defense Student Loans, or informatio n about 
the Loan Program or Columbi a College·s Deferred Tuition Pla n, may be ob­
tained by writing to the R egistrar. 

\ t\'here a student interrupts e nro llme nt during a term, the fo llowing "Schedule 
of Refund" shall apply. Any amounts owed by the stude nt are due and payable 
at the time of withdrawal. The cflcctive date of withdrawal will be the date 
written notice of such wi thdrawal is received by the College. Otherwise full 
tuition for the term will be charged. 
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WHERE ATTENDED DURING 
PERI OD I NCLUDING 

l sT Week of Term . 
2No Week of Term . 
3RD Week of Term . 
4TH Week of Term . 
5TH Week of Term . 
6TH Week or More . 

Refunding Policy 

PERCENTAGE OF SEM ESTER's 
TUITION CHARGED 

10% 
20% 
40% 
60% 
80% 

. 100% 

No refund will be made where withdrawal is ordered by the College. 

School Calendar 1965-1966 

FALL TERM-1965 

Monday, September 20 ... .... . . . ...... . ...... . ........... Classes B egin 

Thursday, November 25 ....... . .... . .. .. ..... Holiday- Thanksgiving Day 

Monday, December 20 ................... . . . . . . Christmas Vacation B egins 

Monday, J anuary 3, 1966 ..... ........ . . . ... . .. . .. ...... . Classes R esume 

Saturday, January 29 .. . . .. .......... . ..... . . . ... . . End of First Semester 

SPRING SEMESTER-1966 

Monday, February 7 ........................... . ..... . . ... Classes Begin 

Monday, Apri l 18 .. ......... . .... ... . . .. . ......... Spring R ecess B egins 

Monday, Apri l 25 . . . .. .. ... .. ......... ... .............. Classes R esume 

Saturday, June 11 . .......... . ... ...... .. .. . ..... End of Second Sem ester 

SUMMER TERM-1966 

Monday, June 20 .... . .. . . . ..... . .. .. . .. ....... . .. .. ..... Classes Begin 

Saturday, August 27 ... . ................ . .. . . . . .. .. End of Summer Term 
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