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COLUMBIA COLLEGE

SINCLE 1890 the basic objective of Columbia College has been to provide
students with prolessional competence in the Communication Arts and
its related arcas, within a college program of general education. The cur-
riculum and resources of the College are directed toward preparing students
lor eflective citizenship and success in their chosen profession.

The development of the professional and academic curriculum at Colum-
bia College has paralleled the various demands made upon Speech Educa-
tion in the course of over six decades of industrial and social development.
The curriculum has been particularly sensitive to the emergence and de-
velopment ol new forms of mass communication, and the College has been
a distinguished pioncer in this arca ol education. On the basis of an aca-
demic program designed to give a thorough ground-work in general educa-
tion, students have been trained in the skillful use ol prevalent communica
tion media.

In the carly years, at the beginning ol the century, such media were the
pulpit, the lecture platform and the chatauqua circuit; in the 1920’ and
1930°s the stage. With the development of radio as a major form of mass
communication the Columbia College curriculum emphasized this change
in the dominant form of communication. Today, the spectacular reality of
Television has developed a need [or new skills and this demand is prom-
inently reflected in the program ol study. Additionally, throughout its en-
tire history, Columbia College has prepared innumerable teachers for ele-
mentary schools, high schools, colleges and special institutions.

At Columbia College students “learn by doing” wherever particular skills
are a requirement ol their prospective prolessions. 'l'hcy study in profes.
stonally equipped classrooms and studios, under the close supervision of
specialists with extensive, practical experience in their separate prolessions.
A workshop approach, involving active student participation, makes instruc-
tion concrete and meaningful and prepares the student most thoroughly
for prolessional work.

Whether he chooses to major in any phase ol the curriculum—Speech.
LEducation, Television, Film, Radio or the Stage—the student receives the

most expert guidance and practical instruction available.
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THE FACULTY AND ADMINISTRATION

DANIEL D. HOWARD - Dean
B.A. and M.A., University of C III(J”() further gr aduate work. University
of Chicago. Formerly: Psvchologist .m(l Principal, “Glenwood Manual Train-
ing School; Psychologist, Central Y.M.C.A. College: Psychologist and Direc-
tor of Rescarch, Gull Coast Military Academy.

HANS ADLEER S s nimassn History—Philosophy
M.A., University of Vienna. Formerly: Instructor, University ol Vienna:
Instructor, Gary College, Indiana University.

FLORENCE: BAKER: .cccouiisicomimssmsmomsisisssiiinemiminssssssmessenisiasessomiesissin siavrivsess Art
Ph.B., University of Chicago: M.A., Northwestern University. Northwestern
Laboratory School and Work Shop. Formerly: Head ol Art Department,
Michigan State University.

ELIZABETH BAIN . . Film—Music
B.A., Clarke College; further graduate study, University ol Dubuque;
Juilliard School of Music; Northwestern University.  Film Dircctor of
WGN-TV, Chicago. Formerly: Traffic Director, WCF L. Chicago: Instructor
in Music, Dubuque Public Schools.

DOROTHY BARTON .. English
B.A., Galloway College; M.A., Columbia University: formerly: Instructor
in lnrrlish Little Rock Junior College, University of Houston.

ROBERT HARRY BORLEK ... Stage
Dir. Cert., Goodman Theater School. Dircctor: Lake Zurich Plavhouse,
Champaign Group Theatre, Urbana Circle Playhouse, Bremerton Commu-
nity Theater. Motion picture, television, stage actor.

WILLYIAM HOWARD CATES ..o s History
A.B., Ball State Teachers College. Ph.D. Candidate, University of Chicago.
Formerly: Associate Professor of Social Science, Ball State Teachers C ol](gt
Editorial Asst., Journal Modern History.

CLYDE CASWELL . e B O T e e Radio
Mankato State I(d(h(.lh (,ollwe l’mumm Dircctor, WKMO: Announcer.
NBC, WKBO, WDAL.

JACK CORNWALL .. -Stagecraft
B.F.A., M.D.A,, Goodman Theater School. S((nc l)eswnu CWBBM.TV,
Chicago. Formerly: Art Director, WDSU-TV, New Orleans, La. Scenie Artist,
St. Louis Municipal Opera. Designer, Chevy Chase and Salt Creek Theaters.,
OSCAR DAVIS ... N S _Science
B.S.. Roosevelt University: M.S. and Ph.D., Lovola U niversitv. “Research

\ssociate and Lecturer, Lovola University Medical School.  Director ol
Rescarch, Arnar Stone lal)omrm\
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JOSEPH DEL PAPPA - . Television
B.A., DePauw University: M.A, University of Texas. Television and Radio
Copywriter, Ruthrauff & Rvan Advertising Agency,

JAMES DEXTER . = : Speech—Television
B.S., Milwaukee State Teachers College: M.A., Northwestern University,
Instructor in Speech and Drama, Barat College. Formerly: Milwaukee State
Teachers College.

ADMA D'HEURLE . ; Psychology
B.A., Amrican University of Beirut. M.AL Smith College. Ph.D., University
of Chicago. Instructor in Psychology, University of Chicago.

ROBERT J. EDMONDS — e Film—Radio
University of Toronto. Film Producer and Director. lmmul\ Chiel Pro-
ducer, Kodacrome Productions, National Film Board of Canada. Assistant
Supervisor and Senior News Announcer. Canadian Broadcasting Company.,
Director and Writer, Coronet Instructional Films; Director and Editor,
John Ott Productions: Director and Editor, Chicago Film Laboratories;
Director, Kling Films.

JACK LAMBERT ELLISON . .. Literature—Social Science
B.A., University of Toronto: M.Ed., Gr aduate Teachers College, Winnetka,
Illinois. Further graduate work, Graduate Teachers College. Instructor,
Francis Parker School.

ELEANOR ENGLE . e e, S ~Radio—Television
A.B., Hlinois College. Radio and television actress and announcer: “Sky
King™: “Ma Perkins”, “Pace of Chicago”. "Stud'’s Place”. Formerly: Instructor
in Speech, Duluth State Teachers College.

EDNA GORDON . ... Speech
B.S. and M.A., Northwestern University. . Further gr aduate slll(!\ University
of Minnesota, University of Towa, University of Denver. Speech ]hu.npm
Chicago Heights Public Schools: McPhail Junior College.

EDWARD S. GORDON , : . Sales—Marketing
M.B.A., University of Chicago. Marketing consultant to Peerless Dental
Labs., Commodity Marketing Corp., Firestone Tire and Rubber Company.

PHILIP GRADOLPH | S R SR eSS e s Psychology
Ph.B. and Ph.D. Candidate, University of Chic: ago. Instructor in Psychology,
University College ( University of Chicago).

CARL GREYSON . " . ... Radio—Television
Ph.B., University of ‘Wisconsin; further ;,m(lum work, U niversity of Utah.
Announcer, Actor and Newscaster, WGN-TV, Formerly: Announcer and
Actor, KSL; Newscaster, WSM: Instructor of Speech and Theatre, Univer-
sitv of Utah.

CHAUNCEY GRIFFITH Music
B.M., University of Rochester; B.Ed.. Western \\.nhmglnn College ol
Education: M.M., Northwestern University,
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WILLIAM D. HOHMAN .. Television Advertising
B.A., Beloit College. Asst. Advertising Manager, National Broadcasting Co.,
Chicago. Formerly: Research Manager, American Broadcasting Co., Chicago.

JOSEPH: HUNLEY .oz smonssiasnmsstamssossssseisins Stage
B.F.A., Goodman Theater. Further graduate study, University of Wyoming.
Featured actor in television, radio and the stage. Formerly: Director, “Wood-
stock Players”, “The Epworth Players”, and “The Threshold Players”.

GEORGE JENNINGS ... Radio and Television Education
B.A., Reed College: M.A., Western Reserve University. Director of Radio
and Television, Chicago Board of Education.

ELLIS A. JOHNSON e History
A.B., Emory University; M.A. and Ph.D., University of Chicago.

THEODORE KUNDRAT e Speech
B.S. and M.S., Columbia College; A.M., Emerson College. Dramatic Critic,
Speech Coach and Writer. Formerly: Instructor, DePaul University; Fitz-
Gerald School of Speech; Caskey School; College of Theater Arts.

HERSCHELL G. LEWIS ... Television—Film
B.S. and M.S., Northwestern University. General Manager, Lewis & Martin
Films, Inc. Formerly: Production Director, WKY-TV, Oklahoma City; In-
structor; Mississippi State College.

RUSSELL W. LEMBKE Speech
B.A., M.A. and Ph.D., University of Jowa. Formerly: Chairman, Speech De-
partment, Ripon College; Emerson College; Associate Professor of Drama,
Central Washington College, Central Michigan College; Head. Speech
Teachers, University of Maryland Overseas Program, Europe.

ROBERT J. LONGINI Film
B.A., University of Chicago. Director of Studio Operzltions, Encydopcdia
Britannica Films, Inc. Formerly: Instructor in Film, Institute of Design
(L.I'T.), Chicago; Motion Picture Director, Kling Studios; Bowman Films.

THAINE LYMAN Television
Morningside College. Technical Director, WGN-TV.

MILLARD MACK ... o B S S S S S S s Speech—Stage
B.F.A. and M.F.A., Goodman Theater School. Formerly: Instructor in
Speech, Valparaiso University. Assistant Director, Chevy Chase Theater.
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CHALMERS MAROQUIES .......coccovniviiiinminiisionistismiiiiimsiommismisosinsis Television
Ph.B., University of Chicago; B.S., University of Illinois. Producer-Director,
WTTW- TV, (Jhlcago Formerly: TV Director, WGN-TV; Program Direc-
tor, WPGD, Champaign, ]l]mms Film Director, Madison Film Studio,
Chicago; Producer-Director, WBBM-TV, Chicago.

ROBERT R. MILLER ... ... Television—Education
Ph.B., Northwestern University. Rockefeller Fellow in Radio and Televi-
sion, University of Chicago. Director, Production Staff, WBBM-TV. For-
merly: WGN.TV, Director, “They Stand Accused”; Associate Director, Chi-
cago Board of Education, Radio & Television Workshop, WBEZ, Chicago.
ALINE NEEF ... e s s iown Drama—Speech
B.A., Baptist State College; M.S., Columbia College. Extensive experience,
major Broadway and.Canadian Stage Productions. Formerly: Radio Pro-
ducer and Script Writer: WLS, WBBM, ABC, and WCFL.

BERNARD J. NEGRONIDA ... Health and Physical Education
B.E., Milwaukee State Teachers College; M.A., University of Chicago. In-
structor Francis Parker School.

TLSE NELSON oo ooy sum o e i saosin st Social Science
B.S., Anderson College; M.A., Butler University; Ph.D., University of Chi-
cago. Further study, London School of Economics and Cambridge Univer-
sity. Instructor in History and Political Science, Illinois Institute of Tech-
nology. Formerly: Research Analyst, “Voice of America,” U.S. Department of
State. Editorial Assistant, American Journal of Sociology; Public Relations,
Container Corporation of America; Personnel, Armour Research Founda-
tion.

ORLANDO PONZIO .o Science
B.S. and M.A., University of Chicago. Instructor in Biological Sciences,
Wright Jr. College.

WARREN PURSELL ... ... Journalism—Advertising
B.A., University of Chicago. President, Pursell Public Relations. Formerly:
Editorial Department, Chicago Tribune; Public Relations Department, War
Assets Administration.

DANTE PUZZO ... History—Social Science
B.A. and M.A., University ()l Chicago. I'mm(rl\* Instructor of History,
Rutgers Umversmf

ROBERT ORRIN RAWSON ... Radio
B.S., University of Illinois. Further graduate study, University of Illinois
College of Medicine. Formerly: Announcer, Amecrican Broadcasting Co.,
Chicago; WIND; WIL and KSD, St. Louis, Mo.

HELEN I. ROSSITER Education
B.A., Eastern Illinois State Teachers College; M.A., Northwestern Univer.
sity: further graduate work, Northwestern University. Formerly: Teacher,
Oak Park Schools; Director of Student Teaching, Pestalozzi Froebel Teach-
ers College.

ANTOINETTE SINARD -cooonimomasemmnmss iy mmi Education
B.E., Pestalozzi Froebel Teachers College; M. A.. Northwestern University.
Immulv Instructor, Skokie Public Schools and Elmwood Park Public
Schools, Illinois.
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CHARLES STROTHER: ... st Television
B.F.A., University of Cincinnati. Writer-Producer, WBBM-TV, CBS, Chi-
cago. Formerly: Executive Writer, Producer, Director, WCPO-TV and
WKRC-TV, Cincinnati.

NILES R. SWANSON Television
B.A., University of Arizona. Further graduate study, Michigan State Uni-
versity. Writer- Producer, WBBM-TV, CBS, Chicago. Formerly: Director,
WSJS-TV, Winston- Salcm North Carolina.

RICHARD: THORNE .......coonmmmmmnmasism s Television—Radio
University of Utah. Formerly: Producer-Director-Writer, “Hall ol Fantasy”,
MBS-TV; Writer, “Silver Eagle”, ABC, “Super-Noodle”, CBS; Announcer,
Writer, Producer, WGN-TV, Chicago; Instructor, Radio and Television,
Chicago Board of Education, WBEZ,

JACK TRACY ..o sy istesias o Jazz Music
B.A., University ol Minnesota. Editor of Down Beat Magazine.
ROBERT J. WALKER . ..Speech—Drama

B.S., University of IlImou M —\, a\uuhuutun Lnl\usuv Instructor in
Speuh Chicago Teachers College. Formerly: Instructor in Speech, Wilson
Junior College.

WILSON K. WEATHERLY ... . . R . Advertising—Journalism
B.S., Northwestern University. Formerly: Copywriter, Standard Oil Co.:
Director of Advertising, LaSalle Hotel: Assistant Director of Public Rela-
tions, Pressed Steel Car Co.

SCOTT YOUNG ... Speech—Television
B.A., Pomona College: M.A., Northwestern University. Producer-Director,
WBBM-TV, Chicago. Formerly: Producer-Director, KNBH, Los Angeles,
California, and WTM], Milwaukee, Wisconsin; Instructor, Vdndulnll
University.

TED ZEIGLER . Stage—Television
B.F.A., Goodman Theater. Iowa Wesleyan University. Featured television,
motion picture, and stage actor. Formerly: Television Director, KKTV,
Colorado Springs; WCPO-TV, Cincinnati, Ohio,

ADMINISTRATIVE STAFF

NORMAN ALEXANDROFF ... ... President
DANIEL D. HOWARD Dean
A, C. WEISS st SCCTELATY

HERMAN H. HEGNER . Treasurer
ROBERT HARRY BORLEK... ... . N _Registrar
HELEN YATES .. e S— . e —— ()fhce Manager
ELIZABETH BORN ... ... S Administrative Assistant
ALINE NEFFE .omeeuanoensi s st i s miss o wwwo......Librarian




COLUMBIA COLLEGE
FACULTY

Practical men make for

practical instruction. To
insure the maintenance of
its standards of practicality
and thoroughness, the Col-
lege has developed its staff
by obtaining outstanding
authorities and  experts
from both the professional
and academic fields. In ad-
dition, the stafl is regularly
supplemented with instruc-
tors expert in the newest
techniques and  develop-

ments ol their prolessions.

Experts bring their experience into the

classroom
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THE STUDENT GUIDANCE PROGRAM

The guidance program provides a long range service to students. It is
initiated when students enter the college and continues to operate for their
benefit long after they have graduated and have taken their places in the
professional and business worlds.

Careful evaluation of the entering students’ interests, aptitudes and abili-
ties provides the Registrar and the counsclors with a factual basis for assist-
ing the student in selecting the courses ol study for which he has the greatest
potentiality for success.

Classroom instruction is planned to meet the needs of the individual
student, so that the greatest opportunity is provided lor the development
of his special abilities. In regular faculty conlerences his progress is discussed
and his program of study is adjusted so as to provide special assistance
where necessary.

The Columbia College Guidance Service assists the student in selecting
the profession for which he is best suited. It also provides special help for
the student with problems of a personal nature. Broad experience, in this
regard, was obtained through its function as a vocational guidance center
for the Veterans Administration in which over 14,000 veterans were tested
and counseled.

Because of the excellence and practicality ol its cducational program,
the College has obtained an enviable reputation in the professional world.
When the student has rcached professional standards ol competence, by
completing his studies, the Graduate Placement Service aids him in obtain-
ing a position for which he is best qualified.

The Graduate Placement Service is available to the alumnus for advice
and assistance in securing or changing positions. It provides information
on job opportunities. It is available to him for the technical advice and in-
formation he may nced in his work. It maintains an interest in and lollows
his growth and development throughout his professional carcer,
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SPECIAL PROGRAM FOR BUSINESS
AND INDUSTRY

The close and continuing contact maintained by Columbia College with
business and industry has made possible the development of specialized
programs designed to mect the individualized problems and needs of par-
ticular business organizations and advertising concerns.

Programs are developed for business organizations in such arcas as retail
advertising, effective speech, audio and visual materials and techniques,
direct mail advertising, and in the various specialized aspects of Television
production, art, film and programming.

All of these special programs are designed on the basis of careful pre-
paratory planning and close study of the industry involved, in order that
they meet in a practical and realistic way the needs of each organization.
Instructors are not only expert teachers, but they are thoroughly experienced
in the fields with which they are concerned. They utilize the most up-to-
date instruction, [acilities and materials including motion pictures, film
strips, recorders, and a variety of visual aids and demonstration equipment.

THE COLUMBIA COLLEGE PROGRAM
IN MEXICO CITY

Outstanding among its many important achievements is the contribution
which Columbia College has made to the booming Mexican Television
imdustry.

When Mexican broadcasters decided on the expansion of their Television
operation, they were at once confronted by a serious shortage of the required
specialized personnel. A Spanish-speaking stafl was necessary, making it im-
practical to draw on personnel from U. S. Television stations. Experience
and facilities for training their own people were not present; yet, their need
was immediate and decisive.

Prefaced by an extensive survey ol various colleges and universities in the
United States, the Mexican National Association of Radio and Television
Broadcasters selected Columbia College as the institution best qualified
and capable ol conducting an advanced Television training program in
Mexico City for the personnel of the Mexican broadcasting industry.
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As a result, the College established in Mexico City a special training pro-
gram designed to meet the needs of the Mexican TV stations, now number-
ed among the largest and best equipped in the world. In anticipation of
their assumption of the most responsible positions in the Mexican Television
industry, candidates for the program were individually selected by broad-
casting industry leaders.

Columbia Colege accepted this invitation for its TV and Radio Depart-
ment, viewing it as a natural extension of its service to the broadcasting in-
dustry, and, additionally, as a contribution to better inter-American rela-
tionships.

THE CURRICULUM AT COLUMBIA COLLEGE

The curriculum at Columbia College has been developed so as to afford
the student the maximum opportunity to obtain a sound, usable education.

The content of the curriculum is determined by the actual requirements
ol the professions for which Columbia College provides preparation. lx-
tensive conlerences, consultations and correspondence with the leaders of
outstanding organizations, enables the College to sclect the important and
indispensable requirements for instruction.

By organizing the curriculum in this way, Columbia College rapidly de-
velops the students’ competence in those skills and techniques essential to
successful entrance and advancement in the various professions.

The success ol so many ol the men and women who have graduated from
this sixty-six year old institution has demonstrated the soundness of its
method of curriculum organization.

THE METHOD OF INSTRUCTION

The work-shop method of instruction employed at Columbia College is
now universally recognized as the most cffective and practical method of
teaching. It is based on the fact that one learns best by doing.

In cach of its departments, the students learns by engaging in the actual
activities of his future prolession.
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The work-shop method utilizes the total learning situation. It allows the
student to progress in accord with his or her individual ability, interest and
aptitude. The student is thus provided with the greatest opportunity for
personal and professional development.

SELECTION OF STUDENTS
Before being accepted by the College, each applicant must provide evi-
dence, through individual conference or correspondence, that he has the
qualifications and aptitudes to prepare successfully in any of the fields for
which Columbia College offers training. The applicant must [urnish satis-
factory character references and must have a high school education or dem-
onstrate its equivalent on examinations.

CREDITS AND ADVYANCE STANDING

The unit of credit used by the College is the quarter hour, which is
equal to twelve class hours of instruction.

Advanced standing is given to all students who present satisfactory evi-
dence ol previous study [rom an institution of higher learning. Students
may obtain an evaluation ol their previous collegiate work by submitting
a trasncript of their credits to the Registrar.

STUDENTS AT LARGE
Students who do not elect o enter immediately a specific degree program
may register as “students at large” and may select, with the approval of the
Registrar, subjects to meet their particular interests and needs. Such stu-
dents must select a specific degree program at the completion of 18 quarter
hours of study; all subjects previously completed being recognized toward
satisfaction ol degree requirements.

DIPLOMAS AND DEGREES
Columbia College offers the following:
Associate in Speech.
Bachelor of Speech Degree.

Master of Speech Degree.
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REQUIREMENTS FOR THE MASTER OF
SPEECH DEGREE

The purpose of the program of study for the Master of Speech Degree is
twofold. First, to provide specific professional skills for students with a
general academic background in speech. Secondly, to broaden and perfect
the general ability of those students who already possess these skills. In
general, the program is designed to meet the needs ol serious-minded stu-
dents whose interests and aptitudes are suitable for intensive and concen-
trated study of advanced problems in the field of speech.

Students desiring a program of study leading to the Master ol Speech
Degree must present 180 quarter hours of acceptable study with a major
in Speech or a related field. In general, a Bachelor's Degree from a recog-
nized institution of higher learning or the successful C()mplcri(m ol the re-
quirements for the Bachelor of Speech Degree at Columbia College will
mect this requirement. Specific requirements in terms of course work and
related study may be obtained by writing to the Registrar.

The minimum requirement for the Master of Speech Degree is a full
academic vear in residence at Columbia College. Candidates must complete
not less than 45 hours of credit in graduate study.

ASSOCIATE IN SPEECH DEGREE

Students who are interested in concentrated professional education may
clect to work for the Associate in Speech Degree.

The requirements for this degree are the satislactory completion of 90
quarters hours of study, of which fifty-four should be selected from Section 1
of the catalog, and the balance selected from the curriculum at large.

Students who obtain the Associate in Speech Degree are permitted to
continue their studies for higher degrees, il they should desire to do so.
All work completed in satisfaction of requirements for the Associate in
Speech Degree will be recognized towards satisfaction of requirements for
higher degrees.

The subjects in cach student’s course of study are selected under faculey

advisement to provide a logical and sequcmial development of his compe-
tence in terms of his professional objectives.
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REQUIREMENTS FOR THE BACHELOR OF
SPEECH DEGREE

The degree of Bachelor of Speech is awarded to students who complete
180 quarter hours of acceptable study. Students transferring credits from
other colleges must complete 45 quarter hours in residence at Columbia

College.

Curriculum Requirements for the Bachelor ol Speech Degree are given

helow.

NUMBER OF
QUARTER HRS.
SUBJECTS IN COURSE REQUIRED

Speech, Television, Radio Broadcasting, Stage: Subjects
selected from Section ... o4

English: Subjects selected from Section IV and Journalism
subjects selected from Section IT... i 18

Science: Subjects selected from Section VI 9

Social Science: Subjects selected from Sections IIT and V.,
and Business and Advertising subjects selected from Sec-
0N Llicommsmne s s mosyor oo dee oy E i s v e S 18

Humanities: Subjects selected from Sections TIT and VII.
and Literature subjects selected from Section IV.... 9
Electives from English, Science, Social Science, and Hu-
manities, described above.... . 10
Electives from Section I: Speech, Television, Radio Broad-
casting, Stage; and from Secction II: Advertising, Journal-

ism, Business ... S — RS —— 32
Electives to be selected from curriculum at large, Scections
I through VIID. ... 30

TOTAL 180
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REQUIREMENTS FOR TEACHER EDUCATION

Students who expect to qualify as public school teachers ol Speech must
mect state requirements in terms of educational  courses and  student
teaching.

The following scquence ol subjects conforms to the requirements ol the
Examining Board of the State of Illinois.

NUMBER OF
QUARTER HRS.
SUBJECTS IN COURSE REQUIRED
Speech, Television, Radio Broadcasting, Stage. Subjects
selected from Section I . 5 ol
Lnglish: Subjects selected from Section IV and Journalism
subjects selected from Section I : 12

Science: Subjects selected from Section VI e 9

Social Science: Subjects selected [rom Section HI and 'V,
Business and Advertising subjects sclected Irom Section

TTs cossmmnsmsmnn s e s NN 9
Humanities: Subjects selected from Sections T and VII,

and Literature subjects selected from Section IV 9
Health and Physical Education...._.._. U - . 5
Llectives [rom Lnglish, Science, Social Science, and Hu-
manities, described above.... . 6
Educational Psychology—(Sec Section VIIT). .. ST 3114
Methods ol T'caching Speech—(See Section VIII) . RV
American Education—(Sce Scction VI 3
Student Teaching—(Sce Section VIII). 8
Electives in Education—(Sce Section VI . . 7

Electives—('T'o be selected from curriculum at large) Sec-
tions I through VIIT. . i . — 52

TOTAL 180
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SECTION 1
SPEECH * TELEVISION * RADIO BROADCASTING - STAGE

TELEVISION

Television has provided a new dimension to American life. Its almost
immediate perspective includes as many as 2000 stations, the certain intro-
duction of color, and the expansion of an amazing array of allied fields in
advertising, art and film.

In its rapid development, Television is creating unprecedented oppor-
tunities for well trained men and women to obtain interesting and reward-
ing positions and to advance with the industry.

Instruction in the Television deparument is conducted in professionally
cquipped studios, carclully designed to parallel technical specifications and
conditions in major Television stations, The student, therefore, becomes
familiar with the use and operation ol the latest type ol Television equip-
ment and materials.

In operating the Television department, Columbia Collcge employs the
procedures of curriculum organization and laculty sclection that have estab-
lished the College as one of the foremost institutions for professional train-
ing in America.

The curriculum in Television is based on continuous research and con-
sultation with leaders in the Television industry. As a result, the knowledge
and techniques required ol new ]):'1‘.\()1111(:] entering the prolession arc in-
corporated in the curriculum.

The Television instructors at Columbia College have been selected from
the most active and outstanding personnel in the held. Leading Television
directors, producers, actors, technicians and writers make up the Television
faculty. They bring to the classroom the practical realities of the cver.
changing Television scene. The student is thus assured that the instruction
he receives is preparing him for the actual, current demands of the pro-
fession.,
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FUNDAMENTALS OF TELEVISION. (1-2)%, (2)*. A general introduc-
tion to the basic practices and terminology of Television. Class surveys,
Television studio equipment, personnel, programming and production, film,
music, and Television advertising.

TELEVISION ANNOUNCING—FEATURE. (14), (2). In a variety of
practical projects the student obtains directed experience in “emceeing”
Television features: demonstrations, interviews, quizzes, revues, newscasts
and childrens’, “homemakers”, and audience participation programs.

TELEVISION ANNOUNCING—COMMERCIAL. (1-4), (2). In practical
“before the camera” situations this subject develops basic announcing tech-
niques for Television. It provides instruction in effective delivery, carriage,
stance, and handling and demonstrating a product. Emphasized are TV-
stage techniques, memorization, “ad-libs”, and development of the “per-
sonality” factor for spot and “across the table” selling.

TELEVISION ACTING. (1-8), (2). In “on stage”, “belore the camera”
situations the student obtains experience in acting techniques as they are
adapted to the medium of Television. The class develops a “camera con-
sciousness” in the student and provides training in stage movements, “stage
business”, television stage terminology, character interpretation, and mem-
orization and personality projection.

TELEVISION ACTING WORKSHOP. (1-3), (4). In this subject students
are organized as a Television repertory company. Class gives detailed at-
tention to advanced problems in Television acting and overall acting tech-
niques. Students obtain concentrated acting experience in a variety of
dramatic productions written or adapted for Television. Casts for the Col-
lege’s dramatic productions for studio audiences are organized from this
class. Prerequisite: Television Acting (1-4) or consent of instructor,

SCENE DESIGN AND LIGHTING. (1-3), (2). This class provides prac-
tical study of basic TV stage-set designs, set construction, scene painting,
staging [undamentals, elementary stage carpentry, prop procurement, or-
nament research and stage lighting principles and their application to
Television. Included is background on the development of scenery and
lighting concepts and a consideration of the representative Television
scenic and lighting techniques practiced.

SPORTS PROGRAM PRODUCTION AND ANNOUNCING. (1-3), (2).
In consideration of the sports “mindedness” of the Television and Radio
audiences, this class provides specialized study in all phases of sports pro-
grams. It includes training in play-by-play, studio sports shows, recapitula-

* The numbers in the first parenthesis, following each course, indicate how many quar-
ters of study are available in the course; the numbers in the second parenthesis indicate
quarter hours of credit for each course.
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tion from wire copy, sports interviews, sports rescarch, statistics for the
announcer and writer, and production problems in the “on the scene”
telecasting and broadcasting of sports events.

TELEVISION IN EDUCATION. (1-3), (2). With a growing audicnce
demand for “educational” TV features and the likelihood of some 200 edu-
cational stations being on the air within the next few vears, this subject
stresses the special requirements ol educational TV programs. It includes
study of and student projects in developing educational features for T'V:
adult education, classroom teaching by Television, presentation of historical,
scientific and public service material via Television,

TELEVISION STUDIO FACILITIES. (1-4), (2). This subject provides the
student with practical experience in operating the various types of studio
cquipment and the functions usually considered as the purview ol the
“technical director” and cameraman. Directed practice in Television camera
operation, switching and mixing, “mike boom™ operation, operation ol
studio equipment and turntables, music cueing, and the utilization ol
various visual aids, film chains, rear screen projection, opaque projectors
and studio lighting facilities.

MUSIC IN TELEVISION AND RADIO. (1-3), (2). The music in Tele-
vision and Radio class provides students with the specialized knowledge
necessary for the selection and utilization of music in various aspects of the
broadcasting medium. Included are training in operating a music library;
“building” a musical show using popular or classical music; mood, back-
ground and bridge music: the integration of music into dramatic shows:
basic music terminology and a study of music “personalities,” composers
and performers.

FILM FOR TELEVISION. (1-3), (2). For the most effective use ol film
in Television. Sources and techniques of purchasing filmed programs for
ad agency or TV station personnel. Film buying in consideration ol spon.-
sor, audience, market and budget. Screening and selection. Ad agency or
client supervision of film production. Cost control. Intelligent s(hululmu
of film in TV station programming. Integration of commercials into shows,
Technical, commercial and station requirements of 'T'V Spots on  film.
Mechanics of film projection and film handling. Types of film and kine-
STOPLS.

TELEVISION NEWS AND SPECIAL EVENTS. (1-2), (2). Provides spe-
cialized study in producing news, public service, and special events programs.
Practice in gathering, writing, and editing TV news and associated features.
and utilization of visual news devices, film clips, stills, cte. Student projects
in creating and producing public interest, documentary Television and
Radio [eatures.



Directing the Show
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FROM FIRST REHEARSAL
TO FINAL PRODUCTION

. . .

Students work under professional conditions, with equipment and lacili-
ties paralleling that ol the Television stations. This experience is designed
not only to afford them realistic practice in those aspects ol the field for
which they are specifically preparing, but thoroughly to familiarize them
with the variety ol important responsibilities and activities involved in the
overall Television production operation.

AUDIO CAMERA

LIGHTING CONTROL FLOOR MANAGER
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TELEVISION PRODUCTION. (1-6), (2) The Television Production
class is a continuous “workshop” project in TV program production. It
integrates the use of all TV studio facilities—cameras, lights, scenery, and
props, control-room operation, audio equipment, music, film, etc. The
students obtain experience in analyzing the TV script, plotting camera
shots, and in producing and directing the various types ol Television shows.

TELEVISION WRITING—COMMERCIAL. (1-4), (2). Utilizing studio
facilities for “script-tryout,” films and model sets, the student obtains “on-
the-job” practice in the creation and scripting of visual commercials for
spots, films and “across the table” selling. The student learns to integrate
camera requirements and settings with commercial copy.

TELEVISION WRITING—FEATURE AND DRAMATIC. (14), (2).
Individual writing projects in consideration of the application of the
principles of dramatic exposition to the specialized requirements of the
Television media. Here the student obtains experience in creating the audio-
visual format, the adaptation of representative dramatic material for Tele-
vision, the utilization of video transitional devices, special effects, the inte-
gration of production and mood music, and experience in writing various
feature show formats.

TELEVISION PROGRAMMING. (1-3), (2). This class gives detailed con-
sideration to the most practical side of Television show business. It covers
the sclection and building ol Television programs to meet specialized spon-
sor needs, program management and scheduling, and a consideration of
social policy and self-regulatory codes for Television programming and
Television advertising.

TELEVISION ADVERTISING—SALES AND PROMOTIONS. (1.2), (2).
Through various projects the student obtains experience in Television time
sales, use of the station rate cards, marketing the show, budgeting the show,
the conduct of station-client-agency relations, marketing and promotional
Television station aids to sponsors, audience surveys, market research and
analysis, and public relations devices for the station.

TELEVISION CAMERA TECHNIQUE. (1-4), (2). This subject is designed
to pm\'i(lc‘ the students with specialized training in Television camera opera-
tion. The student obtains a background in lhr technical and photog_mphl(
principles involved in pm(lmmw flective Television picture (()mposnmn
Classwork stresses intensive practice in Television camera operation. Stu-
dents reccive additional experience through assignments as cameramen for
production projects in other classes.
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TELEVISION PRODUCTION—DRAMATIC. (1-3), (2). This is an ad-
vance workshop in the production ol dramatic shows for TV. Students pro-
jects follow thmugh complex dramatic pmduumns from initial story confer-
ences through casting, set and lighting requirements, blocking out the show,
to rehearsals and final production. Integration of stage and screen dramatic
techniques. College “Telgvision Theater” productions are produced by this
class.

TELEVISION DIRECTING. (1-3), (2). Provides concentrated experience
in the problems of organizing, conducting, and directing various Television
show formats. Stresses the application of principles of dramatic composition,
plot construction and characterization to projects in dramatic show direc-
tion. Problems in the directing of ‘remotc” telecasts, supervision of produc-
tion staff relations, Television show planning in relation to studio layout
and facilities; show budgets and cost control.




THE TELEVISION PRODUCTION WORKSHOP

In the Television Production Workshop the various skills which students
have acquired in other spectalized courses are combined. Here students deal

with the integrated production involving scenery, lighting, direction, studio

control, sound, film, cte. The student gains CXPErIence in programming

and producing various tvpes ol shows ranging from the stimple Interviey

or commercial to the complex dramatic or varien presentation




‘“Entrance”’

“Kitchen Commercial”

""Supervision’’
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UTILIZING SHOW BUSINESS RESOURCES. (1-2), (2). The anatomy
of show biz. An examination ol the vast distribution apparatus that stands
between the performer and creator and the audience; song publishers,
record companies, artist management agencies and personal managers,
booking offices, publicity agents, trade publications, in relation to the
various entertainment fields; theaters, night clubs, pop and classical music,
the legitimate theater and motion pictures. Special attention will be given
to how these entertainment industry functions tie into radio »nd TV. The
class will cover, too, song plugging, tic-ins with publicity ca. aigns and
entertainment and broadcasting industry promotions, and tal:nt sources.

MUSIC APPRECIATION—-AMERICAN JAZZ. (1-2), (2). The character
of jazz music; its instruments, celebrated performers, ensembles, social
backgrounds and musical significance. Ragtime, The Blues, Dixieland,
Swing, Bop, and the Modern School will be illustrated by outstanding rec-
ords. Lecture discussions will [eature “live” demonstration ol improvisa-
tion in action—and special guest performers.

MUSIC. APPRECIATION—FOLK MUSIC. (1.2), (2). This class will pro-
vide students with an interpretive background in folk music, and give them
resources for using this type of music in their future functions within the
entertainment media. Class listens to representative music and hears spe-

cial guest lecturers and performers.
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LIGHTING. (1-4), (2). A comprehensive study of lighting with applica-
tion to stage, motion picture and television. A consideration of scenery,
costumes and dramatic objectives in relation to lighting. Lighting control,
arrangement, and lights and lighting equipment. Interior and exterior
lighting and the creation of mood and special effects.

THE APPLIED ARTS IN TELEVISION

Essentially, Television is a new visual medium. a developing, separate art
form, rooted in the basic art disciplines, but utilizing in a new way virtually
all of the applied art skills. This special sequence of subjects has been in-
cluded in the Television curriculum to permit students with a background
in art or interests or experience in allied fields to express such experience
in the “art” areas of Television.

SCENE DESIGN. (1.3), (2). Class provides training in scene design and
drafting, scene construction and painting, architecture and ornament re-
search and studio set coordination and traffic. The student is trained to
render color sketches in a number of media and in the production of con-
struction drawings for the scene shop. Study includes practical work in
scenery building and scene painting and a consideration of studio problems
in “set-up” and “strike” of settings, scene storage, and set transportation.
Prerequisite: Graduate standing, previous art training or consent ol the
Dean.

FILM ART FOR TELEVISION. (1-3), (2). This class will provide study
and practice in script (story) presentation incorporating a complete video
composition with planning of all camera and animation functions. Special
concentration will be placed on animation storyboard. designing cartoon
characters, planning and executing animation. timing and styling, film
and slide production and film editing. Prerequisite: Previous art experience
or consent of the Dean.

TELEVISION GRAPHIC ARTS. (1-2), (2). In this class the students with
art training will be taught how to apply his skills to the specialized needs
of the Television studio. Concentrated study will be provided in layout,
lettering, mat and gimmick techniques, producing ol title cards and display
art work designed [or Television use. Prerequisite: Previous art experience
or consent of the Dean.

SPECIAL EFFECTS. (1-3), (2). The student will learn to build model and
diorama units and study the integration ol models and “live” Television
sets. This class will give special attention to the production of visual effects
for Television (rain, snow, ctc.), and to the problems of prop procurement
and the methods used to provide unusual effects for Television shows. Pre-
requisite: Previous art experience or consent of the Dean.



MBI A (

“"The Animated”’
Salesman”’

"One Adjustment Does Everything”




DEVELOPING
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"Light Up" ""Best Buy"
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RADIO BROADCASTING

RADIO ANNOUNCING. (1-3), 2). This course involves a general in-
troduction to announcing techniques, incorporating sales principles of an-
nouncing, creating interest in a product, etc. Covers the various phases of
announcing; commercials, newscasts, interviews, special events, etc.

RECORD PROGRAMS. (1-3), (2). Practice in selecting, playing and tim-
ing records, in announcing for record shows, and in building various disc
programs.

RADIO WRITING. (1-3), (2). Writing commercial radio copy. Analysis
of style, technique and consumer appeal. Includes practice in writing and
adapting different types of radio dramatic and feature scripts.

RADIO TIME SALES AND STATION PROMOTION. (1-2), (2). De-
velops techniques in selling, promoting, and managing radio programs.
Determining the sponsor’s needs and appropriate times and programs.

RADIO NEWS EDITING. (1-2), (2). Practice in news editing, news evalu-
ation. Preparing news copy for radio. Gathering news, reporting, and
adapting press service and local newspaper copy.

SPORTS ANNOUNCING. (1-3), (2). Training in all phases of sports
broadcasting; including play-by-play, recapitulation from wire copy: in-
terviews and various types of sports programs.

RADIO BROADCASTING. (1-4), (4). Station operation within the “broad-
cast day.” Class offers integrated practice in the various broadcasting func-
tions: announcing, writing, program building, acting, station management
and program direction, advertising, sales and promotions and record pro-
grams.



“THE BROADCAST DAY"

The knowledge and skills the stu-

dent has acquired in the separate

phases ol the radio broadcasting cur-
riculum—announcing, acting, writing,
program building, etc.—are combined
into an overall broadcasting operation

in the Station Procedure and Opera-

tion class.

Here, under conditions which par-
allel actual station operation, the stu-
dent is given experience in the various
radio broadcasting functions and re-
sponsibilities which go towards mak-
ing up a tvpical broadcast day.

"Soap Opera”

"Sign On”’
"“Morning News"
“"Breakfast Melodies”

“Housewives’ Holiday"
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MOTION PICTURE PRODUCTION

The spectacular growth of television has resulted in more and more of
the product of the entertainment industry finding its major outlet through
the television medium. In particular, TV has caused important changes in
the motion picture industry.

The reduced production of “Hollywood™ [cature pictures is compensated
for many times over by the production of film for television and the great
number of new film pIU(lll((I\

In almost all of the nation’s TV stations ilm programs account for the
major portion ol the telecasting schedule. Including filmed commercials,
the overwhelming amount of film used by TV has been produced expressly
for television consumption.

Ol course, irrespective ol its ;lppli(;ni()n to television, the motion pi(lun'
is a distinct medium in isell. Usually thought of as primarily an entertain-
ment vehicle, it has also served important educational functions. “Docu-
mentary style”™ film produced for enlightenment or instruction makes up a
substantial part of total hlm production.

The job market is much broadened for people interested in working in
the entertainment industry or in advertising, when they have a working
knowledge of film production, basic film skills and the overall ability to
use film effectively.

The Columbia College program in motion pictures is not a separatc
course ol study in cinematography. The objective of the subjects offered
is to develop a sound film sense in the student and a usable background

film production.

The program covers the creative functions and mechanics of editing film;
clementary motion picture photography, film direction, sound and light
ing; the preparation of the hilm “script”™; iilm buying and programming
and the use of film in television.

Students may clect film subjects as part of their major field of study.

ELEMENTARY FILM PRODUCTION. (1-3), (2). An introduction to
motion picture production. Elementary camera technique, picture com-
position, and use of light sources and the light meter. Survey of the different
tvpes of motion pictures and their special production requirements. De
veloping the “seript,” planning and budgeting productions. Basic ilm edit-
ing and cutting and handling film. Personnel of film production. Intro
ductory, individual student projects in directing and editing a film.



COLUMBIA COLLEGE 35

FILM PRODUCTION II (1-3), (2). l)v.si;)"n('d 1o |)m\idc a sound hilm sensc
and a working knowledge ol lilm production. Individual student projects
in producing a complete film story — (planned, filmed and edited).  Lxpe-
rience in the creative functions and the mechanics ol editing film. "The
cinematic approach o the subject. A review ol the camera and its functions,
clementary optics, light measurement and lighting problems. A considera-
tion ol sound on hlm. The special production requirements ol dillerent
types ol motion pictures. Special attention to producing the “documentary
style” motion picture as a basic exercise in developing ideas on fili.

FILM STUDIO PRODUCTION. (1-3), (4). Basic studio technique ol cine-
matography and film making. The use ol incandescent light (key, (Il X
rim) as a modeling agent. Problems ol composition; using light and shadow.
textural contrasts: high kev and low kev cinematogr: |])h\ Use ol sorims
and “cookices.” The cinematography ol exture (m(l form. "Technical un-
derstanding ol light and sh: ul(m llll()\ and their measuwrement. Product
photography and cinematic selling ol products. The dramatic sequence on
film. Lditing problems involved in films of immobile subjects. Professional
film studio ])t'n('(‘(lu‘_‘('.

ANALYSIS OF FILM TECHNIQUE. (1-3), (1). To provide film-makers
with a usable background ol r)uhl‘m(!lng motion picture principles—thru
a critical study of what has made the great film great. One of these will be
viewed at each class session. For cach film the class will consider the cine-
matic techniques: lighting, camera work, musical score: the concept and
technique ol the director, actor and scenarist: staging and art direction,
and film editing procedure.

DOCUMENTARY FILM PROJECTS. (1-2), (8). Class will produce a
prolessional length documentary hilm and sound track. All creative and pro-
duction functions will be ])ul(nmul by the class; selection of subjects, writ-
ing, filming, editing and rccording,. (l’uu(]uml( prev. film courses or com-
p;n.ihlc rmm(h- experience: consent ol the instructor),

FILM FOR TELEVISION. (Sce course description page 21).

STAGE
THE THEATER WORKSHOP

The “Theater Workshop™ program is organized to give students basic
training in acting and related theater arts and “before an audicnce™ exper-
ience. This is provided within a framework ol professional acting disciplines
under the supervision of the most qualified directors and teachers.
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The program is gearcd
primarily for pcople who
arc realistically oriented to-
wards stock company, sum-
mer theater, or community,
organizational and educa-
tional theater projects, and
towards those who are in-
terested in acting without
having a delined profess-
ional acting objective.

The Theater Workshop
will produce and stage rep-
resentative  plays in o the
“arena” (theater - in - the -
round) stvle of production.
Acting, directing, and aud-
icnce-actor relationships for
this dramatic form are stressed. Classes include a review ol acting funda-
mentals, principles ol motivation, empathy, interaction, personality pro-
jection and memorization.

The program is available both to regular students who may elect the
Theater Workshop as part of their major study, or to qualificd special
students who are interested in acquiring acting experience.

ACTING WORKSHOP (1-4), (4). Acting and audience relationships for
the central staging style ol production. Course includes a review of acting
lundamentals; prin('iplc‘ ol motivation, ('mpnth\' interaction, personality
projection, and memorization. Dramatic lrllpl()\lmtl()n Stage movements.
Play analysis, lighting and staging for this dramatic form. Rehearsal ol
scenes from representative American plays. This class is a usual preface to
selection for “Players” Company.”

ACTING WORKSHOP—PLAYERS COMPANY. (1-6), (4). The “Players’
Company”™ will produce and stage for public |)c1|<)1m¢m((' plays selected
[rom the outstanding drama of the American theater, using central staging
techniques. l’dllru]mlrrm by laculty selection or consent of director.

CHARACTER INTERPRETATION. (1-4), (2). The special study of in-
dividual characters and dramatic roles. Emphasis on understanding, and
portraying the character as a totality with consideration of his personality
and motivation.

FUNDAMENTALS OF ACTING. (1-2), (2). Basic principles of motivation
and empathy; interaction, personality projection: training in emotion and
sense memory through dramatic improvisation; a study of concepts funda-
mental to all types ol acting: radio, stage, and television.
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STAGE SCENERY AND LIGHTING. (1-2), (2). A general course in
staging techniques basic to the theater; scene design, stage carpentry, scenc
painting, stage lighting.

STAGE MAKE-UP TECHNIQUES AND COSTUMING. (1-2), (2). Study
in the standard techniques of make.up and costuming lor the stage. Students
are familiarized with the materials and techniques to develop skill in make-
up and costume planning for varying conditions,

PRINCIPLES OF DIRECTING. (1-3), (2). Basic principles of play analysis
and interpretation; setting up the directorial plan; establishing the mood:
pointing up the theme; use of music. Special emphasis on the clear-cut
communication ol ideas between divector and cast. Prerequisite: Consent
ol the mstructor.

THE EFFECTIVE SPEECH PROGRAM

Speech is the primary clement in the Columbia College curriculum,
Proficiency in specch is ‘the practical basis for \])((Illll!ll()ll in the other
areas of slu(l\

The Speech pmgl';lm at the undergraduate and graduate levels is directed
to the objectives of: (1) providing students with a thorough preparation
in the speech arts as a necessary preface to prolessional competence in
the area ol mass communication (television and radio), in the theater,
and in the various types of “plattorm™ presentation; and (2) atlording
prospective teachers ol speech and allied subjects at the elementary,
sccondary school and  college levels an opportunity  for comprehensive
study in speech production, specch teaching methods, the various appli-
cations ol the specch arts, and clementary sl)u(h therapy.

Among the Speech subjeats offered by Columbia College are a series
especially designed to give students who are or expect to be engaged in
executive, professional, business and organizational endeavors, a speedy,
direct and practical approach o Effective Specch.

The subjects are organized o provide students with carcfully directed
(\IJLIlCllu in those phases of spe ‘ech which they are most likely to encounter
and need i their everyday aflairs. Consideration is given not only to effec-
tive speaking lor the speci: al occasions when a person is called upon to speak
before various audiences and groups, but, cqually important, for the usual
speaking situations which are met in the work and outside activities ol the
student.

The instructional stall reflects the basic conviction that speech must be
realistic and functional. Instructors are not only experienced teachers of
effective speech, but they also have a regular and extended contact with the
business and professional and educational worlds and they know first-hand
the demands placed upon people who Tunction there,

Overall, the Columbia College specch program is based upon a recogni-
tion that eflective speech is a decisive requisite for more successtul and Jor
more satislying evervday living
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EFFECTIVE SPEECH. (I-1), (2). This class is designed to provide the
student with speech conhidence. Instruction is directed towards the business
and social background of the individual so that class experience may be
utlll/((l dircetly in evervday living. The class stresses the preparation, or-

ganization and delivery ‘ol s])(uh(s for varied occasions and lays the basis
1()1 more foreeful and attention-winning extemporancous speaking.

FUNDAMENTALS OF SPEECH. (1-3), (2). To c¢nable the individual to
develop more effective speech habits, the class provides the student with
directed practice in phonetics, voice projection, tone l)r()(lm'li()n, voice
placement, breathing, articulation and enunciation.

VOCABULARY BUILDING. (1-3), (2). Herce the student is provided with
training for a more convincing and usable vocabulary. Tt stresses pronuncia-
tion and a knowledge ol the meaning and correct usage of words necessary
to more cllective communication, A varicety ol classroom exercises are de-
signed to deepen and extend the average vocabulary,

INTERPRETIVE SPEECH—DRADMATIC. (1-3), (2). Practice in (l(‘\'ul()l)v
ing the most cllective communication skills with \'l)(‘(\fZII attention to em-
[)h wis, color and inflection, mood, And personality. The objective of the
class is the production ol “dramatic™ and stimulating speech through prac-
tice in characrerization and in assuming dramatic 1()1(1.

INTERPRETIVE SPEECH—PROSE (other than Drama) AND POETRY.
(1-3), (2). Practice in the oral li]1(l!)l(l wion ol prose literature and poetry.
Storv.eelling and documentary narration. "The selection and programming
ol prose and poctry materials Tor ])ul)ll( presentation and platform reading.

INTERPRETIVE SPEECH—SHAKESPEARE. (1-2), (2). Oral rcadings
selected from the dramas ol Shakespeare. Study ol Shakespeare’s times and
works.

CONTFERENCE AND DISCUSSION TECHNIQUES—GROUP LEADER-
SHIP. (1-3), (2). Speaking for group and discussion leadership: designed
to stimulate the thinking and response ol others and to encourage more
democratic participation in groups processes. The conduct ol the p‘mcl SENE
posium, and public forum. Objective ol the course is the d(llll]\l[l()ll by the
prospective group leader ol the techniques of leading discussions in busi-
ness, educational, social or organizational situations.
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GENERAL SEMANTICS. (1-2), (2). A study of the imp;l(l ol Tanguage on
human behavior and social questions. The role ol language in the develop
ment of group conflict and prejudice. Analysis of colloquial speech patterns:
consideration ol the accuracy and clarity ol contemporary English. Psveho-
logical implications ol language.

DEBATE AND PUBLIC DISCUSSION. (1-3), (2). Consideration of the
techniques ol argumentation and persuasive speech. Study ol the lorm ol
the debate and practice in debating on issues ol public interest.

PHONETICS. (1), (2). A study ol the ])lum('li(‘ structures ol the English
language. Use ol the International Phonctic Svimbols. The utilization ol
phonetics in corrective speech and speech education.

STUDY OF AMERICAN PUBLIC ADDRESS. (1.2), (2). .\ survey and
critical study ol leading American speakers and their specches: comparison
ol style of address and techniques ol presentation. Evaluation ol the con-
tribution of important speeches to the social, cultural and political histonr
ol our country.

SPEECH METHODS—TEACHING OF RADIO AND TELEVISION.
(1-3), 2). Study ol the methods ol organizing and conducting radio and
television programs of study in high schools and colleges. Consideration ol
the operation ol school broadeasting and television workshops. Fxamination
ol various school broadcasting workshop projects.

SPEECH METHODS—PLAY PRODUCTION. (1.3), (2). To mcet the
heightened interest in “amatewr”™ theatricals, this class provides students
with techniques for producing and directing plays and dramatic presenta-
tions for community, organizational and school “Little "Theater”™ groups.
Considered are the eloments ol play selection, casting, scene and prop pro-
curement, rehearsals, principles of dircction, clementary stage acting and
stage “husiness,” promotion, ticketsclling and theater business,

METHODS OF TEACHING SPEECH IN THE ELEMENTARY AND
SECONDARY SCHOOLS. (1-3), (2). Consideration ol the h])('l'(l] needs ol
clementary and secondary school children. Mcethods of speech analyvsis and
rating scales: integration ol speech in the language art program.  Speech
aining and the development ol effective speech habits in the school. Cor-
rective speech for non-clinical disorders. Study of materials for specch edu-
cation. Speech projects, oral reading, and school playvs in the school curiicu-
lum.
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METHODS OF TEACHING SPEECH FOR COLLEGE CLASSROOM
AND ADULT EDUCATION. (1-3), (2). A study ol the content and organ-
ization ol courses ol study for the college classroom and adult education.
Speech methods, materials and visual 11(1\ for achieving the objectives ol the
curriculum. \lncnl projects in developing speech programs o meet spulll(
speech needs i business, professional and special interest group situations,

INTRODUCTION TO SPEECH THERAPY. (1-2), (2). The course is de-
signed to provide a general survey of the subject of specch therapy, a review
ol literature and methodology, and an examination ol current practices. A
study of the anatomy and })ll\sm]u vy ol the speech mechanisms. Considera-
tion ol the l)llll([])lts ol corrective speech programs [or delayed speech,
stuttering, stammering, forcign dialects, lisping and habitual ‘Dad” speech

production. l’r‘t'rc(}llisil(*: Graduate status or consent ol the Dean.

GRADUATE SEMINARS (Hours to be arranged with Dean)

Seminar:  Projects in Oral Interpretation

Seminar:  Problems in the Teaching ol Speech

Seminar:  Play Production—Secondary Schools, Colleges and Community
Theaters

Seminar:  Visual Aid Materials

Seminar:  Projects in Education by Television and Radio

Seminar:  Broadcast Music

Seminar:  Problems in Film Production

Seminar:  Theater and Television Staging Arts

Seminar:  Projects in Television Directing

Seminar:  Projects in Writing for Television and Radio

Seminar:  Advanced Projects in Directing

Seminar:  Projects in Television Production

SECTION 11

ADVERTISING—JOURNALISM

GENERAL ADVERTISING. (1), (2). This course surveys the basic [)l‘in_
ciples and practices of advertising: the planming of an advertising campaign,
Layout and copy plan, media, market analysis, mechanics and pmduul(m
schedules and .l])l)l()[)lllll(ll]\ the role of “the advertising agency and re-
lated topics.

ADVERTISING COPY WRITING. (1-3), (2). Course provides practical
experience in copywriting for a variety ol media, products and services.
Special attention is given to producing cllective copy for retail sales, direct
mail, small ads, circulars, trade papers, contests, slogans and institutional
advertising projects.
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ADVERTISING LAYOUT CONSTRUCTION. (1-2), (2). A pm(li( 1
course in the principles of preparing eflective advertising lavouts for various
kinds of media. leuplc’\ of unity, coherence, (mph.uh contrast, and the
rhvthm of movement in advertising lavout construction will be stressed.

NATIONAL ADVERTISING PROCEDURES. (1-3), (2). The application
of the various principles of national d(l\Cllmnn campaigns.  Laboratory
work in organizing advertising projects for small and large businesses; using
copy, lavout, research data, (1116(1 mail and a varicty of media.

RETAIL ADVERTISING. (1-3), (2). This is a ]n‘;lc'li('zti "1\'()1‘k5!1();)" in
retail advertising and “point of sale” merchandising. covering projects for
small businesscs, circular and pamphlet preparation, window and counter
displays, direct mail, market measurement, publicity, trade associations, co-
operative advertising and the use of TV and Radio.

ADVERTISING AGENCY PROCEDURES. (1-2), (2). 'This course deals
with the day-to-day problems and procedures ol advertising agencies and
departments. Practical experience is obtained in such I)Jnsf\ ol agenay
operation as space buying, advertising estimates and schedules, lmn(limcr
customers’ accounts, ctc.

DIRECT MAIL ADVERTISING. (1.3), (2). Provides specialized knowl-
cdge of direct mail advertising and selling. Includes: direct mail copy,
planning campaigns, mailing lists, use of art, layout and production, credit
and collections, house organs, catalogs, postage rates and promotional lit-
erature.

PRINCIPLES OF MARKETING. (1-2), (2). A study ol the nature ol
marketing; marketing functions and institutions: retailing and wholesaling
practices; manuflacturer and middleman relations: the consumer and manr-
keting; and markecting legislation.

ADVERTISING PRODUCTION. (1-3), (2). A practical study of the ke
problems of advertising production: printing, reproduction and duplicating
processes, using art work and photography, paper, ink, typography, prool
reading, bindery and gravurc.

MARKET RESEARCH AND ANALYSIS METHODS. (1-2), (2). The
practical application of scientific methods in the analvsis of advertising and
marketing problems. Student projects in market analysis involving planning,
interpretation and presentation of results.

FUNDAMENTALS OF JOURNALISM. (1-3), (2). A\ broad survey of the
ficld of journalism, including a study ol []L\\\!)l])"l\ magazines and house
organs. The student gains an un(luxmn([mn ol the us])mm])lllllc and re-
quirements ol ‘[()lllll(ilh[l( work, and the importance of journalism as a
system of communication. Lectures, discussions, movices, visits to local news-
paper plants, and interviews with journalists.
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PUBLIC RELATIONS. (1.3), (2). Principles of public relations; crcation
ol good will in employee, stockholder, and community relations,

NEWS WRITING. (1-3), (2). Intensive 1)1‘;1(‘{1'(‘0 in the gathering and
writing of news. The [actors that go into getting a good story by an eftective
interview. Development ol a sound news sense as reflected in the writing
of a complete news story.

NEWS EDITING AND COPY-READING. (1-2), (2). Lditing copy for
newspaper, magazine and industrial publications. Instruction includes copy-
reading, headlinc writing, proofl-reading and make-up.

BULINESS ORGANIZATION. (1-2), (2). An inuwoductory course in busi-
n-ss. Topics ol discussion will include the types, Iunctions, organization,
op:ration, controls, and problems ol business organization.

PERCONNEL MANAGEMENT. (1-2,) (2). Newer conceptions of person-
n<lr lations. Instruments of personncel controls such as applications, trans-
[2rs, promotions, discharges, merit ratings, job analysis. Education, training
and adjustment of the employee. Employee incentive and rewards.
PULLICITY. (1-2), (2). The course stresses practice in writing publicity
news rcleascs. Publicity sources; creating and exploiting publicity.
SALESMANSHIP. (1-2), (2). The psychology of salesmanship; techniques
ol influencing people. Types ol salesmanship and their respective merits.

SECTION 111

PSYCHOLOGY

GENERAL PSYCHOLOGY. (1-2), (3). An introduction to the basic prob-
lems of human behavior with emphasis on the dynamics of adjustment:
the nature of human motivation; the varieties ol human emotion; problems
of mental conflict; the development of personality; mental hvgiene.

ABNORMAL PSYCHOLOGY. (1.2), (2). Bchavior problems and abnor-
malities. Hereditary and environmental lactors in mental disorders, their
symptoms and treatments. Prerequisite: General Psychology (1-2).
SOCIAL PSYCHOLOGY. (1-2), (2). The relationship between the individ-
ual and the group in society; the effects of group association upon the in-
dividual; the process of group behavior.

BUSINESS PSYCHOLOGY. (1.2), (2). The basic principles ol psychology
applied to human relationships in the business world. Methods of motivat-
ing pcople to greater eflorts; the elimination ol inter-personal friction;
problems in human engincering.
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PRINCIPLES IN PSYCHOLOGICAL GUIDANCE. (1-2), (2). Approach
to guidance in its various phases: psychiatric, social, medical, psychological
and recreational; the needs of people and their problems.
DEVELOPMENT OF PERSONALITY. (1-2), (2). The growth of per.
sonality through adjustments to environmental pressure: the normal and
abnormal adjustments; theorics ol personality.

ADOLESCENT PSYCHOLOGY. (1-2), (2). The 1)11}'5i(uf, social, emotional
and mental development of the adolescent. The basic problems of adjust-
ment that confront the adolescent in a changing society. The impact ol
adolescence on personality development: problems ol maladjustment and
their treatment.

PSYCHOLOGY OF SPEECH. (1), (2). Psychological principles ol speech
and their relation to human activity. Psychological problems aflecting
speech. The application of psvchological factors to speech therapy.
EDUCATIONAL EVALUATION. (1-2), (2). (Scc course description in the
LEducation section ol the catalog.)

SECTION 1V
ENGLISH

FUNDAMENTALS OF WRITING. (1.3), (2). A ('()m[n'('h(‘nsi\'c revicw ol
grammar. The intensive study of principles of rhetoric, with special empha-
sis upon sentence and paragraph organization, clearness and effectivencss
ol expression. Practice in various types ol writing.

ADVANCED COMPOSITION. (1-3), (2). Intensive l)]':i(li('[' in (-.\;I)c)sit()t"\"
writing.

CREATIVE WRITING. (1-6), 2). A course designed to develop clfective
techniques of writing creatively. Guidance is provided [or students desiring
to develop facility in writing short stories, drama, and longer forms ol
narration.

THE SHORT STORY. (1-3), (2). A considceration of the techniques ol
the short story with a particular emphasis on modern and contemporar
writing.

TELEVISION WRITING—FEATURE AND DRAMATIC. (1-4), (2). (Sce
course description in Section I of catalog.)

TELEVISION WRITING—COMMERCIAL. (1-4), (2). (Sce course de-
scription in Section I ol catalog.)

NEWS WRITING. (1-2), (2). (Sce course (!(‘s(')‘iplion in Section Il of
catalog.)
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RADIO WRITING. (1-3), (2). (Sce course description in Scection 1 ol
catalog.)

HISTORY OF DRAMA AND THE THEATER. (1-3), (2). Historical sur-

vev ol the development ol the theater and world drama.

VOCABULARY BUILDING. (1-3), (2). Practical study in vocabulary de-
velopment for more elfective communication. A\ variety of classroom exer-
cises serves to deepen and extend the average vocabulary.

SURVEY OF CONTEMPORARY AND CLASSIC LITERATURE. (1-3),
(2). Significant writers in modern and classic literature in relation to PSy-
chological and social forces. Criteria of literary criticism, appreciation and
cnjoyment.

DRAMATIC LITERATURE. (1-3), (2). A survey of outstanding examples

ol the drama Irom the classical to the contemporary.

WORLD LITERATURE. (1-3), (2). The reading and discussion of books
which have had a profound influence on modern thought. Selections from
various fields: Literature. Social Science, Science, ctc.

MODERN DRAMA. (1-3), (2). A study and analysis ol outstanding  ex-
amples of the modern drama, with emphasis upon the social ideas of the
period as reflected in the theater. The student analyzes form and structure
as emploved in modern dramatic literature.

SHAKESPEARE. (1.2), (2). (Scc description in Section I ol catalog.)
THE MODERN NOVEL. (1-3), (2). The anatomy ol the modern novel;

a survey ol various works ol fiction,

CURRENT READING. (1-3), (2). .\ survey ol the leading works ol con-
temporary fiction and non-fiction.

THE STUDY OF POETRY. (1-3), (2). An Iil)l)l‘();l('h to poctry through
the study ol the elements of verse; a survey of outstanding examples of
world poctry.

SECTION V

SOCIAL SCIENCE

INTRODUCTORY SOCIOLOGY. (1-3, (2). \ survey ol group lile as it
is cevolved in our present-day socicty. Prol'lems brought about by social
change are studied.
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ECONOMICS. (1-2), (2). Basic principles ol the economic system; prob-
lems of production, Jistribution and consumption, monopoly, competition,
money and government control of business.

CONTEMPORARY SOCIAL PROBLEMS. (1.3), (2). The world scene as

a background for understanding and interpreting current social problems,

AMERICAN MINORITY GROUPS. (1-3), (2). A survey ol racial and
national minority groups in Amcrica, covering their Old World back-
ground, their cultural characteristics and their influence on American life.

CULTURES OF THE WORLD. (1-3), (2). An inclusive survey ol the social
organization, religious practices, arts and cconomics ol various primitive
and contemporary societies.

HISTORY OF CIVILIZATION. (1-3), (4). A briel survey ol the develop-
ment ol civilization from ancient times to the present, with emphasis on
the forces and lactors that have contributed to the emergence of modern
social, political and economic institutions.

UNITED STATES HISTORY AND GOVERNMENT. (1-8), (4). The
development of American political, social and cultural institutions [rom
the period of exploration to the present.

INTERNATIONAL RELATIONS. (1-2), (2). Historical backgrounds ol
current international conflicts. International law and major treaties. Poli-
tical philosophies of world powers.

INTRODUCTION TO PHILOSOPHY. (1-2), (2). This is a general survey
of the field of philosophy in which significant currents of thought are dis-
cussed. The works ol leading philosophers (ancient. medieval, and mod
ern) are studied. The purpose ol the course is to give students an orien
tation in the hield of philosophy.

MODERN EUROPEAN HISTORY. (1-3), (1). The History ol Europe
Irom the 16th century to the present: the Renaissance and the Reformation,
the French Revolution, The Period ol Enlightenment, emergence of mod-
ern states; the origing of World Wars T and 11,

HISTORY OF LATIN AMERICA. (1-3), (2). "The political, social and
cultural developraent ol countries in Central and South America from the
period ol colonization to the present.

INTERNATIONAL RELATIONS — WORLD BROADCASTING AND
COMMUNCATIONS. (1), (2). Studv ol the broadeasting standards and
practices ol the various countries ol the world. Examination ol the exper-
icnce of the Armed Forces Radio Network, Radio Free Furope and Voice
ol America Broadcasting. Consideration of the role of radio in intercul-
tural exchange and international good-will.
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WORLD GEOGRAPHY. (1.2), (2). An introductory survey ol the distribu-
tion and characteristics ol the celements of the natural environment with
particular reference to their bearing on the economic lile of social groups.
INTRODUCTION TO ANTHROPOLOGY. (1-2), (2). An introduction
to the basic principles ol physical and cultural anthropology. The course is
concerned with the biological and cultural evolution ol man and the
classification ol living races.

SECTION VI
SCIENCE

SURVEY OF BIOLOGICAL SCIENCES. (1-3), (2). The clementary facts
and principles ol such biological sciences as Anatomy, Physiology and Ge-
netics.

SURVEY OF PHYSICAL SCIENCES. (1-3), (2). The clementary facts and
principles in such sciences as Chemistry, Physics, Geology.

HEALTH AND PHYSICAL EDUCATION. (1-3), (2). The structure and
functions ol the human mechanism.  Development and  appreciation of
health principles and ol physical training methods.

HUMAN HEREDITY. (1), (1). "The basic principles ol genctics applied to
man. The mechanisms ol inheritance, dominance, sex linkage and sex de-
termination; problems ol eugenics,

HUMAN PHYSIOLOGY. (1-2), (2). T'he soucture and lunction ol the
human mechanism. - Circulation: respiration;  climination: reproduction;
elands and hormones.

APPLIED SCIENCE. (1.3), (2). "This course is designed to provide the
student with an understanding ol the use and operation ol mechanisms and
items ol evervday use. Relrigerators, gas ranges, drug products, furniture,
glass, electric appliances, cte, will be considered. Emphasis placed on ac-
quainting the student with the classes of products which he may be called
upon to popularize in the advertising, radio broadceasting and television
prolessions.

SECTION VII
FINE ARTS

ART APPRECIATION. (1-3), 2). Basic principles lor the understanding
and appreciation ol art. Lectures, discussions, and ficld wrips to nearby
muscum  ealleries, and exhibits,

MUSIC APPRECIATION. (1-6), (2). Provides students with an interpre-
tive background in classical, jazz, American and world folk music. To give
students resources lor using music in their future functons within the
entertainment medias. Classes will listen to representative music and hear
special guest lecturers and performenrs.
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SECTION VIII
EDUCATION

AMERICAN EDUCATION. (1), (3). The nature and lunction ol the
American cducational system. Basic issues conlronting American schools in
a changing society. "Traditional and progressive approaches to educational
problems.

EDUCATIONAL EVALUATION. (1-2), (2). How to record the progress
and cevaluate the work of students. Use ol various tests, imventories and
other records. How to utilize the cooperation ol the home 1 the process
ol evaluation and the various ways ol reporting students’ progress.,

CURRENT PROBLEMS IN EDUCATION. (1), (). \ studyv ol represen-
tative problems in the current American educational scene.

HISTORY OF EDUCATION. (1), (4). This course serves to give students
a deeper understanding of current practices and problems in education by
tracing their historical development.

PHILOSOPHY O EDUCATION. (1), (). A\ study ol the sgnificant cn
rents ol thought and thenr influence on modern education. The meanivg ol
cducation, educational aims and values, democracy and cduzation, id-als,

EDUCATIONAL PSYCHOLOGY. (1-2), (2). \ studv ol the probless ol
learning as they apply in the dassroom situation. Recent rocecsch and
theories ol learning, laws ol learning, conditions allecting learning,

AUDIO-VISUAL EDUCATION. (I-4), (3). DBasic resources and <o
materials for audio-visual cducation. The use ol motion picturcs, Televi
sion, slides, strip lilms, sound records, phonographs, etc., as aids in ashiving
cducational objectives.

STUDENT TEACHING. (1.3), (). Obscrvation and participation in onc
ol the cooperating schools, where the student reccives his fist experience in
teaching under the guidance of a carcfully sclected director in the best
public and private schools in the Chicago arca.

METHODS OF TEACHING ENGLISH. (I-3), (2). Study in the teaching
ol composition, literature and language. Mcthods and facilities in teaching

poctry, hiction and non-fiction. Diagnosis ol student difhiculties and evalua-
tion of progress in the Language Arts.

METHODS OF TEACHING SPEECH IN ELEMENTARY AND SEC-
ONDARY SCHOOLS (1.3), (2). (Sce course description in Section ol

catalog.

METHODS OF TEACHING SPEECH FOR COLLEGE CLASSROOM
AND ADULT EDUCATION. (1-3), (2). (Sce course desc ription in Scction
[ ol catalog.)
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METHOD OF TEACHING SPEECH—PLAY PRODUCTION. (1-3), (2).
(See course description in section T ol catalog.)

INTRODUCTION TO SPEECH THERAPY. (1-2), (2). (Sce course de-
scription in Scetion I ol catalog.)

TEACHING OF RADIO AND TELEVISION. (1.3), (2). (See course de-
scription in Section I ol catalog.)

RADIO IN EDUCATION., (1-2), (2). The methods of utlizing radio in
reaching the objectives of the curriculum. The development ol extra-cur-
ricular activities and workshops. A study ol critical listening and methods
ol evaluating educational broadcasts.

TELEVISION IN EDUCATION. (1-3), (2). (Scc course (l('sc'ri])li()n in
Section I in catalog.)

PROBLEMS IN THE TEACHING OF SPEECH. (Seminar). (Sce course
listing in Scction I ol catalog.)

PLAY PRODUCTION — SECONDARY SCHOOLS, COLLEGES AND
COMMUNITY THEATERS. (Seminar). (Sec course listing in Section 1
ol catalog.)

VISUAL AID MATERIALS. (Seminar). (See course listing in Section I of
catalog.)

PROJECTS IN EDUCATION BY TELEVISION AND RADIO. (Seminar).
(Sce course listing in Section I of catalog.)

TUITION AND FEES

Tuition is determined by the number of quartcr hours (the unit of credit)
ol instruction. A quarter hour is one class hour per week for twelve weeks.
For students taking more than two quarter hours the tuition is $15.75 per
quarter hour. 'The tuition for students enrolled for only two quarter hours
is $16.00 per quarter hour. Special tuition rate schedules will prevail where
special programs ol study are organized.

A Tull program ol study may consist ol fourteen, filteen or sixteen quarter
hours.

A registration fee ol $5.00 is required of all students enrolling in the
College Tor the first time. This lee will be credited towards the student’s
tuition pavments. The fee for diplomas is $10.00. Tuition is payable in
advance. Where necessary o deferred tuition paviment program may be
arranged with the special permission ol the Registrar,

Columbia College is approved for the training ol veterans.,



SCHOOL CALENDAR 1956-1957

WINTER QUARTER — 1956

Monday, January 9. Classes Begin
Saturday, March Jl.........cuimvinmissssusensmszinasa Winter Quarter Ends

SPRING QUARTER — 1956

MOV, ADEIL 2. oo sesesincnsmsstgressned Classes Begin
Wednesday, May 30 Holiday—Memorial Day Observance
Saturday, June 23.......................Spring Quarter Ends

SUMMER QUARTER — 1956

Monday, June 25 Classes Begin
Wednesday, July 4. Holiday—Independence Day Observance
Saturday, September 1. Summer anrtcr Ends

FALL QUARTER — 1956

Monday, September 24...........cocooiimeencrcissiiinennines Classes Begin
Thursday, November 22................. Holiday—Thanksgiving Day
Saturday, December 15 ... Fall Quarter Ends

WINTER QUARTER — 1957

Monday; January’ 7. cuessesmmmnnasmrsmmmmminog Classes Begin
Saturday, March 30.............. Winter Quarter Ends

SPRING QUARTER — 1957

Monday; April Lo ammasmsssssasd Classes Begin
Thursday, May 30................ Holiday—Memorial Day Observance
Saturday, June 22.......................Spring Quarter Ends

SUMMER QUARTER — 1957

Monday; June:24.... i s Classes Begin
Thursday, July 4........... Holiday—Independence Day Observance
Saturday, August 31 Summer Quarter Ends

FALL QUARTER 1957 — BEGINS SEPTEMBER 23, 1957
WINTER QUARTER 1958 — BEGINS JANUARY 6, 1958
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