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C 0 L U Jl B I A C 0 L L E G E 
Columbia College \\'aS founded in 1S90. :\ pioneer in conumtnicn tion­

arts education , this is the Collc~l'·s 7 J ~ t ~ ·car of educational ~peci,dization . 

The educational purpose of Columbia Collc~e i the preparation of the 
~ tttdent , \\'ithin a colle~e pro~ram o f ~ener.d l'dttca tion. for c-.t rl'l'r and cu l­
tura l objecti \'C'S in the fi e ld of commttnication. the pcrfonnin~ art , or as 
teache rs of the comm unica tion a rts at the school and collc~c lc\·el. 

The educa tiona l program has pa ra lleled the d e \·e lopmcnt o f m nss com­
mun icat ion and the specia lized c rca tiYc and performin g arts in these innu­
entia l fi e lds. 

In the ea rl y yea rs of Columbia College the mai n organs of commun ica ­
tions were the ne \\'spa per, the lec ture and debate pla tform a nd the Chnu­
ta uqua c ircui t. The actor \\'as a p erfo rmer in gas-lit thea te rs and tent shO\\'S. 

Communica tions tocla~· , is an enormous complex of acli \·iti cs incl ud­
ing te levis ion, radio , motion pic tures, a dvertis ing a nd the many a reas of 
jo urnalism and crea ti\'C' \\' rili ng. The performin l!; arts ha\·e become the 
regula r inte res t of an aud ience of millions. 

Columbia College g raduates a rc outstanding!:· represented in every 
avenue of communicat ions and ente rta inme nt, and on the fac ulti es of schools 
and colleges throughout the na tion and in ma ny pa rts of the \\'Orld . 

At Columbia College students "l carn-h~·-do i n g'' whercw·r particubr 
skill s arc a require me nt of the ir p rospect i\'C' carcn <; . The~· s tud ~· in profes­
sionall y cqtt ippcd class rooms and s tudios , unde r inslrttclors w ith prom ine nce 
and extens ive prac tica l exper ience in the ir separate profess ions. i\ workshop 
approach, ill\·oh- ing :-t c li\'C' s tude nt pa rtici pa tion , makes ins truc tion concrl'lc 
and mean ingfu l. 

O n the bas is of an acade mic p rogra m d es igned to giYc a thorough 
ground-work in gene ral ed uca tion, s tuden ts may purs 11 c an in tcgr;t ted pro­
gram of study in commun ica tions o r may concentra te the ir s tudy in subject 
a reas where they have par ti cula r interes t o r abili ty. 

In C\'l'l'~ ' s ttbjcc t a rea- Speech, l·:ducation , Tcl (' \·is ion , Had io, .\ lo tion 
Pictures, the Stage, Adve rti sing or \ \'r it ing, the s tudent receives the most 
expe rt guidance a nd prac tica l instruc tion ava ilable. 
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COLUMBIA COLLEGE 

;---FACULTY AND ADMINISTRATION--~ 
Members of the Columbia College faculty occupy top ranks in the 

fields of communica tion and the academic professions of the arts and 
sciences. They are selected on the basis of their ability to provide 
effective instruction through stimulating presentation. The faculty 
members are teaching specialists in courses which correspond to the 
areas of professional and academic specia lization in which they have 
achieved particular prominence. 

DEAN OF THE COLLEGE 

LITERATURE 

ART • EDUCATION 

SOCIAL SCIENCE 

HUMANITIES 

JOURN ALISM 

PSYCHOLOGY 

JOURNALISM 

DANIEL D . IIOWAHD 
Ph .D., Uni\·crsity of Chicago 

H ANS ADLEH 
1\f.A., University of Vienna, Austria 
D irector Comm. Service, A.D.L. 

FLOHE~CE BAKEH 
1\f.A., Northweste rn University 

1\fAH.K BENNEY 
Asst. P rof. Social Science, Uni\·ersity of Chicago 
Novelist , Feature \Vriter, Film \Vriter 
"Kind Hea rts and Coronets," "Hue and the Cry" 

llAlmY BOUH.AS 
Artist, \\'rill'r 

LES BH.OWN 
Jl S Hoosc,·clt UniH·rsil\· 
B~1r·~au d tie f, ' 'V:uict~·,., ' 

CAHL F. BUER 
Ph.D., UniH·rsity of :'ll illll L'sota 

VlH.GINIA BUTTS 
B.A. , University of Chicago 
Publicity Director (1\lidwest) 'Time," " Life," 
" Fortune" Magazines. Featured Television 
Actress. T V \ Vriter 
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THEATER ARTS 

MOTION PICTURES 

SPEECH 

TELEVISION 

MOTION PICTURES 

PSYCHOLOGY 

JOURNALISM 

MOTION PICTURES 

TELEVISION 

SOCIAL SCIENCE 

DESIGN 

SPEECH • ENGLISH 

LUCILLE COLBERT 
Actress, Director, Producer 

WOLFRAM DOCHTERMANN 
M.A., Columbia College 

PATRICIA DRABIK 
Ph.D., University of Illinois 

ROBERT DRESSLER 
M.M., Northwestern University 
TV Progam Manager, WNBQ-TV, N.B.C. 

ROBERT EDMONDS 
University of Toronto 
Film Producer, Director, Writer 

WILLIAM GELLMAN 
Ph.D., University of Chicago 
Director, Jewish Vocational Service 

DON GOLD 
M.A., Northwestern University 
Jazz Promotions Director, Playboy Magazine 

WILLIAM HARDER 
B.S., Columbia College 
Production Manager, Niles-Kling Films 

JACK JACOBSON 
Field Director, WGN-TV 

JULIAN KANNER 
M.A., University of Chicago 

ANN KEELY 
B.F.A., Goodman Memorial Theater 
Television, Film, Stage Designer 

THEODORE KUNDRAT 
M.S., Columbia College 
A.M., Emerson College 
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MOTION PICTURES 

SOCIAL SCIENCE 

LIGHTING • DESIGN 

TELEVISION 

TELEVISION 

ADVERTISING 

PUBLIC RELATIONS 

ADVERTISING 

RADIO • TELEVISION 

THEATER ARTS 

EDUCATION 

FRED LASSE 
Film Producer, D irecto r, Edi to r 

JOIIJ\ LIGHT 
:'\!.:\. , Uni ,·c rsit,· of Chicago 
:'\layor's Commission on !Iuma n Relat ions 

HOBERT LIJ\K 
fl .A. , Illinois \ Vcslcyan Un in·r, ih · 
Light ing D irector, \\'Bfl:'\1 -T\", C BS 

TII:\1:\E LY.\IAN 
Technical Director, \VG :\-TV 

CIIAL.\I EHS .\IAHQUIS 
13.S., UniYcrsity of Illinois 
Program Director, \ VTT\ V-1"\" 

STEHLING .\IITCHELL 
Director of :'\!arkct fl cscarch, H enri Hurst 
& l\ lt:Donald AdYcrt ising 

EDWARD L. .\lOHIUS 
13.S., Uni,·c rsity of LouisYille 
Director of Dc,·clopmcnt, \\'Tl'\V-TV 

DON NATHANSON 
B.A. , Uni\·ersity of :'\!inncsota 
Preside nt, North Advertising Agency 

AL PARKER 
Columbia College 
Featured fladio-TV Pe rsonality 

ALAN PETERS 
Actor , Director, Producer 

KEN POJ\TE 
:\rt Director, \\"1313:'\ !-T\", CIJS 
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DESIGN 

SCIENCE 

MUSIC 

JOURNALISM 

TELEVISION 

ADVERTISING 

THEATER ARTS 

SPEECH - READING 

EDUCATION 

BUSINESS 

SCIENCE 

HELEN ROSSITER 
M.A., Northwestern University 

ALLEN ROVICK 
Ph.D., University of Illinois 
Instructor of Physiology, Loyola University 

WILLIAM RUSSO 
B.S., Roosevelt University 
Composer 

EDWARD SACHS 
Associate Editor, "Advertising Requirements" 

DONALD SANDERS 
B.S., Columbia College 
Operations Director, WNBQ-TV, NBC 

JAMES SHEERAN 
M.A., Columbia College 
Products Manager, "King's Men," 
Helen Curtis Industries 

NOH.MAN SCHUCART 
M.F.A., Goodman Memorial Theater 
Featured Television, Stage, Film Actor 
and Director 

MARCIA SILVEH. 
lV!.A., New York University 

ANTOINETTE SINARD 
M.A., Northwestern University 

VER LYNN SPRAGUE 
General Sales Manager, Falls Products 

ERNEST SUKOWSKI 
M.S., University of Illinois 
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COMMUNICATIONS 

TELEVISION 

TELEVISION 

BUSINESS 

READING 

PSYCHOLOGY 

HICIIAHD TIIOR~E 
Featured Radio, Television and F ilm Actor, 
Announcer and \ Vri tcr 

HARRY TRIGG 
13.f.A., Goodman ~ lcmori al Theater 
Program Director, WN13Q-TV and \VMAQ, l\'BG 

JACK WAHTLIEB 
B.S., Columbia College 
Product ion ~ lanagcr, F ra nk Atlass Prod . I nc. 

CHARLES WALSH 
Walsh Broadcast ~ lgmt. Consultants 

GEORGE WATSON 
~I.S. , Unh·crsity of Ill inois 
Director, \ \Iatson Guidance Scn ·icc 

SAJ\IUEL WEXLEH. 
Ph.D., P urdue Unh-crsity 

,----oFFICERS AND ADMINISTRATION----~ 

NOH.MAN ALEXANDH.OFF ·· ··--··············--··----··--·-····------ _ .. __ President 

DANIEL D. HOWAH.D ·--- -----···· ········ ······ ···············Vice President-Dean 

A. C. WEISS .. ....... .... --··· --- -· ------··-······················· .................. .... .. Treasurer 

HEH. 1AN HEGNEH. ____ __ ··- ------· ---- ······························ ............ ___ Secretary 

JANE ANN LEGNARD ....... .... .................... ..................... ............ H.egistrar 

HELEN YATES ............. ................. .... ............................... Office :l\lanager 

AUDREY RUDY .. .......... ............... ......... ..... .. ................... .. _____ __ __ _ Hccordcr 

ALINE NEFF ............... ....... ..... ...... .... ......................................... .. Librarian 

RICHARD THORNE --- -··· ·····-·-- ·······--·· ···· ·······-·--- Director of Placement 
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THE STUDENT GUIDANCE PROGRAM 

The guidance program provides a long-range service to students. It is 
initiated when students enter the College and continues to operate for their 
benefit long after they have graduated and have taken their places in the 
professional world. 

Careful evaluation of the entering students' interests, aptitudes and 
abilities provides guidance counselors with a factual basis for assisting the 
student in selecting the program of study for which he has the greatest 
potentiality for success. 

Classroom instruction is planned to meet the needs of the individual 
student, so that the greatest opportunity is provided for the development of 
his special abilities. In regular faculty conferences his progress is discussed 
and his program of study is arranged to provide special assistance where 
necessary. 

When the student has completed his studies, the Graduate Placement 
Service aids him in obtaining a position for which he is bes t qualified. 

The Graduate Placement Service is available to the alumnus for advice 
and assistance in securing or changing positions. It provides information on 
job opportunities. It is available to him for the technical advice and informa­
tion he may need in his work. It maintains an interest in and follows his 
growth and development through his professional career. 

ADMISSION REQUIREMENTS 

Before being accepted by the College, each applicant must provide 
evidence, through individual conference, correspondence or examination 
when indicated, that he has the qualifications and aptitudes to prepare suc­
cessfully in any of the fields for which Columbia College offers a prepara­
tion. The applicant must furnish satisfactory character references and must 
be a high school graduate. Under special circumstances, successful passing 
of the "General Educational Development Tests" may be accepted in lieu 
of high school graduation. 

A transcript of the prospective student's high school record and tran­
scripts of study from any colleges attended are required. Persons from 
foreign countries desiring admission must include character references and 
all records of their previous education with their application. 
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CREDITS AND ADVANCED STANDI NG 

The unit of credit used by the College is the Quarter Hour, which is 
equal to twelve class hours of instruction. 

Advanced standing is given to all students who present satisfactory evi­
dence of previous study from an institution of higher learning. Students may 
obtain an evaluation of their previous collegiate work by submitting a 
transcript of their credits to the Registrar. 

STUDENTS AT LARGE 

Students who do not initia lly elect a specific degree program may register 
as "students at large" and may elect, with the approval of the Registrar, 
subjects to meet their particular interests and neet.!s. Such students must 
select a spec ific degree program at the completion of 2-4 Quarter Hours of 
study. 

ACADEMIC REGULATIONS 

CONDUCT 

~lature, ethical conduct, consis tent with the high purpose of the College 
and the serious educational objectives for which the student was accepted 
for admission, is expected at a ll times. Any problem involving the deport­
ment of a student will be referred to the Dean of the College for action. 

The College emphas izes the s tudent's responsibility for conscientious 
preparation of assignments and the frequent interdependence of students 
upon one another in regards class projects tha t require an individual con­
tribution to the group effort. \ Vhcrc a student's lack of interest, inadequate 
preparation or absence detracts from the achievement of the group objec­
tives, he will, upon the recommendation of the instructor, be dropped from 
the class . 

ATTENDANCE 

Students are expected to a ttend all class sessions of the courses in which 
they are registered. lt is the responsibility of the st11dcnt to obtain an excuse 
for any excess absence and to arrange with the instructor to make up the 
work missed. 
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GRADING 

The grading system used by the College is as follows: A-Excellent; 
B-Good; C-Satisfactory; D-Passing; F-Failure; !-Incomplete. A grade of 
Incomplete (I) may be given a student who has not handed in certain 
assignments, but was otherwise doing passing work. An 'T' grade not re­
moved by the end of the term immediately following automatically becomes 
an "F" grade. 

The College requires that a student maintain a minimum grade average 
of "C," for each term in which he is enrolled. No student who falls below 
this standard may re-register for another term unless he has obtained special 
permission of the Dean of the College. Students placed on "Probation" for 
reasons of scholarship must satisfy the conditions of probation during their 
next term. Otherwise, they will be subject to dismissal from the College. 

The a ttention of all students is called to the requirements for the Degree 
as shown on the following pages. At the time of registration, the Registrar 
will make every effort to guide the student in the selection of specific sub­
jects that meet Degree requirements. It is the responsiblity of the student, 
however, to take these requirements into consideration when selecting his 
program of study. 

DIPLOMAS AND DEGREES 

Columbia College offers the following: 

Associate in Speech 
Bachelor of Speech Degree 
Master of Speech Degree 

REQUIREMENTS FOR THE ASSOCIATE DEGREE 

Students who are interested in concentrated professional education may 
elect to work for the Associate Degree. 

The requirements for this degree are the satisfactory completion of 90 
Quarter Hours of study, of which 54 should be selected from Section I of 
the catalog, and the balance selected from the curriculum at large. 

Students who obtain the Associate Degree may continue their studies for 
a higher degree. All work completed in satisfaction of requirements for the 
Associate Degree will be recognized towards satisfaction of requirements 
for higher degrees. 
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REQUIREMENTS FOR THE BACHELOR'S DEGREE 

The Bachelor's Degree is award ed students who comple te 1 0 Qtt<Htcr 
H ours of acceptable study. Students trn nsfcrr i n ~ cred its from other colle6es 
must comp lete 45 Quarter !lours in res idence a t Col111nhia College. Curr icu­
lum requ irements for the Bachelor's D egree arc giw'n below. 

SUBJECTS IN COUHSE 
:'\ U~I flE 11 O F 

Q UA ilTEI1 IIOUI1S 
llEQ U IHED 

Speech-Comm unica tions : Speech, Te levision, Had io, Fi lm, Stage : 
Subjec ts selec ted from Section L ........ . 

E nglish : Subjects selec te d from Section IV ... 

Science: Subjects selec ted from Sec tion V I. . 

Socia l Science: Subjec ts selected from Sections Ill and \ ' 

Humanities : Subjects selec ted from Sections II I and V I f, and 
Li terature Subjects selec ted from Section IV 

Elccti \"CS from English, Science, Social Sciences and ll umanities .. 

E lectives from Section J: Speech, Te levision, Hallio, F ilm, Stage; 
Section 11: Adw' rtising; and from Section IV: Journa lism-
E nglish ............ ............................................................ . . 

E lectives to he se lected from curriculun1 at large Sections T-Vlll. . 

TOTA l. 

JS 

J() 

JS 

JO 

J() 

28 

ISO 

REQUIREMENTS FOR THE MASTER'S DEGREE 

The program of s tudy for the Master's Degree is designed to mee t the 
needs of serious-minded students whose interests and aptitudes are suitable 
for intensive and concentrated study of advanced problems in the fie ld of 
speech and communication-arts. 

Students desiring a program of study leading to the Master's Degree 
must present 180 Quarter H ours of acceptable undergraduate study with a 
major in Speech or a re la ted field. Specific req uirements in terms of course 
work and rela ted study may be obtained by writing to the Hegistrar. 

The minimum requirement for the }.[aster's Degree is a fu ll academic 
year in resid ence a t Columbia College. Candidates must comple te not less 
than 46 hours of credit in graduate study. 
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REQUIREMENTS FOR TEACHER EDUCATION 

Students who expect to qualify as public school teachers of Speech must 
meet State requirements in terms of educational courses and student teach­
ing. The fo llowing sequence of subjects conforms to the requirements of the 
Examining Board of the State of Illinois. 

C S Co S :'\U\IBER OF SUBJE T IN UR E QUARTER HOURS 
HEQUIHED 

Speech-Communications: Subjects selected from Section !............ 54 

English: Subjects selected from Section IV...... ........... .......... .. .. .... .. ... 12 

Science: Subjects selected from Section VL.......... .. .... ...................... 9 

<>ocial Science: Subjects selected from Sections III and V................ 9 

Humanities : Subjects selected from Sections Ill and VII , and 
Litera ture subjects selected from Section IV.... .. ...... .... ............... 9 

Health and Phys ical Education ... ................. .. .. .............. ... ................ 5 

Electives from English, Science, Social Science and Humanities.... 6 

Educational/ Adolescent Psychology.......... .... .............. ..................... -1 

\Iethods of Teaching Speech (See Section VIII).. .... ........ ....... .......... . 4 

American Education (See Section VIII)...... ................ ... .. .......... ........ . 4 

Student Teaching (See Section VIII).... .... ............ .... .... ... .. ... .. .. .......... 8 

Electives from areas of Guidance and/ or Tests & \Ieasuremcnts.. 4 

Electives (To he selected from curriculum at large)- Sections 
I-VIII .. ..... ........... ....... ......... ............ .. ................ .. ..... ............ .. ... ...... ... 52 

TOTAL 180 

,------ THE CURRICULUM ------, 

The Columbia College program is concerned with the creative arts 
of communication. The curriculum is designed to encourage the stu­
dent to work creatively and to develop and use his abilities to the 
fullest. 

. In each of the professional departments, television, radio, motion 
pictures, stage, and in related subject areas, instruction · is conducted 
under fully professional conditions with studios and equipment par­
alleling major television and radio stations and motion picture studios. 
The students have the opportunity to use the equipment and facilities 

· they will work with in any professional assignment. 

-14-





Section I 
Television • Radio Broadcasting • Motion Pictures 

Dramatic Arts • Speech • General Communication Subjects 

Graduate Seminars in Communications 

TELEVISION 

Television has given a new dimension to American life. As an 
entertainment medium it provides an incredible quantity and variety 
of entertainment. As an educational vehicle its applications are almost 
limitless. It has given a front seat to scenes and events that millions 
could otherwise only imagine. It has made the viewing of the most 
unusual commonplace. 

In its development, Television has given rise to an amazing array 
of allied fields and has multiplied the activities of many others. This 
has created unprecedented, almost world-wide, career opportunities in 
this new field whose development has only just begun. 

FUNDAMENTALS OF TELEVISION (1)0
, (2)0 

A general introduction to the basic practices and terminology of Tele­
vision. Class surveys television studio equipment, personnel, program­
ming and production, film, music and TV advertising. 

TELEVISION STUDIO FACILITIES (1-6), (2) 
Practical experience in operating the various types of studio equipment. 
TV cameras, "switcher," audio, film facilities. Control room, "telecine," 
TV studio operation. 

TELEVISION PRODUCTION (1-3), (2) 
The Television Production course is an intermediate workshop in TV 
production. It integrates the use of all TV studio facilities-cameras, 
lights, scenery, props, control-room operation, audio equipment, music, 
film, etc. The student obtains experience in analyzing the TV script, 
plotting camera shots, and in producing and directing the various types 
of Television shows. 

TELEVISION PRODUCTION COMMERCIALS (1-2), (2) 
Workshop concentrating on the special problems of producing and "air­
ing" television "commercials"; films, slides, "balop," cards and artwork, 
special devices and "live" commercials. Control room procedures for 
handling "commercial" inserts. Creation and production of "commercials." 

0 The numbers in the first parenthesis, following each course, indicate how many quarters 
of study are available in the course; the numbe rs in the second parenthesis indicate 
quarter hours of credit for each course. 
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TELEVISION WORKSHOP (1-6), (4) 
The Television production Workshop is an advanced project in TV pro­
gram production. Various program formats are developed from ad 
agency or station origination to "on-the-air" production in back-to-hack 
program schedules. Concentrated experience in TV directing. Considera­
tion of remote telecasts. (Prerequisite: TV Production and all basic TV 
courses.) 

TELEVISION PROGRAMMING AND PRODUCTION SUPE1WISION 
(1-3), (2) 

The TV show budge t and cost considerations, procurement of talent and 
and the administration of production personnel and technical crews. The 
supervision of a station's production schedule. The scheduling of pro­
grams. 

PROBLEMS IN COLOR TELEVISION PRODUCTION (1-3), (2) 
An examination of the special production problems involved in color TV 
production as compared with "black and white" telecasting utilizing the 
College's full facilities for color television. (Prerequisite : Advanced stand­
ing in TV Production sequence.) 

TELEVISION ANNOUNCING (1-8), (2) 
In practical, 'b efore-the-camera" situations, the student obtains directed 
experience in TV commercial announcing and in "emceeing" TV features, 
demonstration, interview, quiz, children, homemaker and audience par­
ticipation programs. 

TELEVISION-RADIO SPORTS PHOGRAMS (1-3), (2) 

This class provides specialized study in all phases of sports programs. It 
includes training in play-by-play, studio sports shows, recapitulation from 
wire copy, sports interviews, sports research, statistics for the announcer 
and writer, and production problems in the "on the scene" telecasting 
and broadcasting of sports events. 

TELEVISION-RADIO NEWS PRESENTATION (1-3), (2) 
The production and presentation of Television-Radio news programs. 
practice in news announcing, analysis and the broadcast editorial. (This 
class must be taken concurrently with TV-Radio News Journalism.) 

TELEVISION-RADIO NEWS JOURNALISM (1-3), (2) 

Journalism for the television-radio medium. News gathering, editing and 
writing for broadcasting. Use of news sources, opinion and commentary 
as a basis for news reporting and analysis. Creating the current events, 
documentary and special events program. 
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TELE\'ISIO:\ WRITI:\G (I-S), (2) 
Course description, Sec. I\'. 

T ELE\'ISIO:\ ACfi:\G (I-4), (2) 
Course d escription, Dra matic Arts Sec. 

TELE\'ISIO:\' DR:\~1:\ (I-3), (2) 
Course description, Sec. IV. 

TELE\'ISIO:\' I~ EDUCA TIO:\ (I-3), (2) 
Course description, Sec. VII I. 

RADIO BROADCASTING 

The remarkable increase i!l the number of radio stations. the gro\\' th 
of the "special audience" stat:on, particula rly in F~ l radio, ami the 
standardizatiO!l of the "music, ne\\'S and \\'Ca ther" program formats 
have made for a stil l gro\\'ing radio l: roadcasting industry. 

The radio subject sequences arc designed for the practical rrcpara­
tion of the proS')CCtive broadcaster or othe r assignments in rat! io sta­
tions and related organizations. 

HAD:O ANl\'OUl\'CI.:\'G (1-3), (2) 
A general introduction to announcing techniques. incorporating sales 
principles of announcing, creating inte rest in a product, etc. Covers the 
various phases of announcing: commercials, ne\\'scasts, intcrvie\\'s, special 
events, etc. 

HECOHD PROGHA~IS (1-3), (2) 
Practice in the creation of the individualized "deejay" format. The 
selection of the "right" music. Development and administration of the 
record library. Hccord sources, fea ture material for the "D.J." Procedures 
in record clearance. 

HADIO BHOADCASTil\'G (1-6), (4) 
Station operation within the "broadcast day." C lass o ffers integra ted 
practice in the various broadcas ting functions: announcing, \\'riting, pro­
gram building, acting, station management and progra m directing, ath-cr­
tising, sales and promotion ami record programs. 

HADIO-TELEVISIO~ INTEHVIEWil\'G (1-3), (2) 
Concentrated experience in intc rvie \\'ing for radio and tclc\·ision. Inte r­
view planning. Getting the celebrity on the show. Usc of publicity agen ts 
and artist representatives. Personalities and topics to create interest ing 
informative or provocative intcrvic \\'S. Techniques of ques tioning and 
commentary. Prohibitions. 
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SPECIAL INTEREST PROGRAMS (1-2), (2) 
Program material and broadcast projects for the special interest radio­
television audience. Farm and rural, "country-western," "R and B" music 
specialties. Foreign language programming. FM cultural. Special audi­
ence station organization. 

TELEVISION-RADIO SPORTS PROGRAMS (1-3), (2) 
Course description, Television Sec. 

RADIO DRAMA (1-2), (2) 
Course description, Sec. IV . 

. ------MOTION PICTURES------, 

The objectives of the Columbia College program of study in motion 
pictures are the development of a sound film sense in the student and 
a working skill in professional motion picture production. The sequence 
covers the creative functions and "mechanics" of motion picture pho­
tography, fil m editing, writing, techniques of film production and 
utilization of film. 

In addition to the many careers available in motion pictures, oppor­
tunity and achievement in other fi elds is much enhanced by a knowl­
edge of film production, basic film skills and the overall ability to use 
fi lm effectively. 

FUNDAMENTALS OF MOTION PICTURES (1-2, (2) 
A general survey of the motion p icture field. Terminology. Introduction 
to basic equipment, techniques and processes. Types of motion pictures. 
Commercial procedures. History of the motion picture. 

FILM PRODUCTION I (1-3), (2) 
Elementary camera techniques, picture composition, use of light sources 
and light meter. Introductory optics. Film types. Developing the "script." 
Planning a production. Basic film editing ancl cutting. Individual student 
projec ts in planning, filmin g and editing a film. Usc of projec tion equip­
ment. 

FILM PHODUCTION II (1-3), (2) 
Student projects in producing a short film story. The creative functions of 
editing film. Color cinematography. A consideration of sound on film. 
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PROBLEMS IN FILM STUDIO PRODUCTION (1-6), (2) 
Basic studio techniquei of cinematography. Studio lighting. Special prob­
lems of composition, texture, sound and editing. The dramatic sequence 
on film. Product photography. Producing the "TV Commercial." Profes­
sional studio procedures. 

DOCUMENTARY FILM PRODUCTION (1-4), (2) 
The course will include projects in the creation and production of docu­
mentary films for educational, commercial and entertainment purposes 
and as social commentary. 

ANALYSIS OF FILM TECHNIQUE (1-3), (4) 
To provide film-makers with a usable background of outstanding motion 
picture principles through a critical study of the major film accomplish­
ments. 

INTRODUCTION TO PHOTOGRAPHY (1-2), (2) 
Course description, General Communication Subjects. 

BUSINESS PROBLEMS OF THE FILM INDUSTRY (I ), (2) 
Course descrip tion, General Communication Subjects. 

MOTION PICTURE WRITING (1-2), (2) 
Course description, Sec. IV. 

DRAMATIC ARTS 

The Dramatic Arts Program is designed primarily for students who 
are seriously interested in preparing for professional acting or directing 
objectives in television, in the theater, and in motion pictures. 

It provides intensive training in acting and accompanying study in 
speech and related theater arts subjects under the direction of the most 
qualified instructional staff. 

Through regular stage presentations of significant plays and the 
productions of the television and motion picture departments of the 
College, the acting "major" has exceptional opportunities for obtain­
ing performance experience in all of the acting mediums. 

\'Vith faculty approval, students may select the Dramatic-Arts Pro­
gram as their area of professional concentration. The student's program 
in acting will be determined on an individual basis to provide a maxi­
mum opportunity for professional development. Admission to advanced 
acting subjects will depend on the student's progress and potential. 

Students who are interested only in acting objectives may enroll as 
"special students" providing their programs will, in the judgment of 
the College, permit them to achieve their objectives. 
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FUNDAMENTALS OF ACTING (1-3), (2)" 
Basic training in acting technique, stage movement and theater arts. 

ACTING WORKSHOP I (1-2), (2) 
Introductory problems in characterization and interpretation. Continuing 
exercises in dramatic improvisation, justification, sense memory, observa­
tion and concentration. 

ACTING WORKSHOP II (1-6), (4) 
Rehearsal and performance of scenes from representative plays. Con­
tinuing concentration on "workshop exercises." 

ACTING WORKSHOP III (1-2), (4) 
Acting technique and interpretation relating to the styles of different 
periods of the theater. 

ADVANCED ACTING WORKSHOP (1-6), (8) 
Advanced workshop in acting problems. Production and staging for public 
performance of outstanding dramas. (Participation by competitive audi­
tion and faculty selection.) 

BODY TECHNIQUE (1-3), (2) 
Exercises and techniques to achieve effective body response and control 
as a process of characterization. 

TELEVISION ACTING (1-4), (2) 
Acting techniques as they are adapted to the medium of Television. The 
class develops a "camera consciousness" in the student and provides 
training in movement for TV. 

PRINCIPLES OF DIRECTING (1-3), (2) 
Basic theory of directing. Play analysis. Preparation of the Director's 
'book." The director's relationship to the actor and other creative produc­
tion assignments. 

ADVANCED PROBLEMS IN DIRECTING (1-3), (4) 
Special direction projects in stage and television. (Prerequisite: Faculty 
selection.) 

FUNDAMENTALS OF SPEECH (1-3), (2) 
Course description, Speech Sec. 

HISTORY OF THE THEATER (1-3), (2) 
Course description, Sec. IV. 

• In all acting subjects additional practice and rehearsal may be assigned. 
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DRAMATIC LITERATURE (1-3), (2) 
Course description, Sec. IV. 

PLAYWRITING (1-3), (2) 
Course description, Sec. IV . 

. --GENERAL COMMUNICATION SUBJECTS--· 

The subjects shown in this section have broadened application to 
a number of the communication-arts. They are part of the require­
ments for some objectives or they may assigned as electives. 

VISUAL COMPOSITION (1-2), (2) 
A course designed to provide a practical basis for the creative representa­
tion of ideas visually, through the utiliza tion of light, color, motion and 
perspective. The effects of particular visual composition on the audience, 
applied to the mediums of television, motion pictures and the stage. 

LIGHTING (1-4), (2) 
A comprehensive study of lighting with application to television, stage 
and motion pictures. A consideration of scenery, costumes and dramatic 
objectives in rela tion to lighting. Lighting control, arrangement and lights 
and lighting equipment. Interior and exterior lighting and the creation of 
mood and special effects. 

SCENE DESIGN (1-3), (2) 
Training in scene design and drafting, architecture and ornament re­
search. Scenery and staging techniques. 

STAGECRAFT (1-3), (2) 
Practical work in scenery and set painting. Set decoration. Studio and 
stage problems in "set up" and "strike" of scenery and settings. Scene 
storage and set transportation. 

SPECIAL EFFECTS (1-3), (2) 
The student will learn to build model and diorama units and study the 
integration of models and "live" sets. This class will give special attention 
to the production of visual effects (rain, snow, e tc.), and to the prohlems 
of prop procuremen t and the methods used to provide unusual effects. 

MAKE-UP (1-3), (2) 
Character delineation through the application of make-up and character­
izations techniques developed for the stage, television and motion 
pictures. 
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INTRODUCTION TO PHOTOGRAPHY (1-3), (2) 
Basic principles of photography and photographic equipment. 

AUDIO-VISUAL MATERIALS (1-3), (2) 
The production and use of audio-visual materials as communication tech­
niques. Slide and strip film. Photographic and art displays. Sound and 
recording techniques. Art materials and the production of "visuals" for 
television and motion pictures. 

PUPPETRY (1), (2) 
Designed to teach students the many facets of puppetry. An introduction 
to the making of the puppet coupled with the staging and operation of 
the show. 

BUSINESS PROBLEMS OF THE FILM INDUSTRY (1), (2) 
The economics of motion picture production and distribution from the 
standpoint of the film production company, the advertising agency, and 
the television station. Budgeting and costs, syndication, talent fees, etc. 

BUSINESS PROBLEMS OF THE MUSIC INDUSTRY (1), (2) 
An examination of the range of activities that make up the music business. 
Creator to performer to audience. Composers , music publishers, ASCAP 
and BMI services , music clearance and royalties, record companies, the 
"A & R" man," bookers, record promotion, personal manager, talent agen­
cies, publicity, publications, music critics and the "deejay." 

BUSINESS PROBLEMS OF THE ENTERTAINMENT INDUSTRY (1), (2) 
The anatomy of show business. An examination of the vast distribution 
apparatus that stands between the performer and creator and the audi­
ence. Artist management and "booking." Publicity, entertainment trade 
publications. Theatricals, night club and legi timate theater business. 
Show business promotion and talent sources. 

PUBLICITY AND PUBLIC RELATIONS (1-2), (2) 
Experience in creating and exploiting publicity. \\Triting publicity copy 
and news releases; developing publicity sources. The mechanics of con­
ducting publicity. The publicity requirements of the entertainment in­
dustry. Principles of public relations. Crea tion of good will in employee, 
stockholder and community relations . 

RADIO-TELEVISION TIME SALES AND STATION 
BUSINESS MANAGEMENT (1-3), (2) 

Techniques in selling radio- television "time" and programs. Functions of 
the "time buyer." Station-advertising agency relationships. Listenership 
promotion. Audience measurement practices. Sales contracts. Labor rela­
tions. Payroll problems. Overhead and program costs. Inventory controls 
of program elements, film libraries, etc. 
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SPEECH 

Speech is the primary element in the Columbia College curriculum. 
The Speech program at the undergraduate and graduate levels is di­
rected to the objectives of: (1) providing students with a thorough 
preparation in the speech arts as a necessary preface to professiemal 
competence in the areas of communication (2) affording prospective 
teachers of speech and allied subjects at the elementary, secondary 
school and college levels an opportunity for comprehensive study in 
speech production, speech training methods, the various applications 
of the speech arts, and elementary speech therapy. 

FUNDAMENTALS OF SPEECH (1-3), (2) 
To enable the individual to develop more effective speech habits, the 
class provides the student with directed practice in phonetics, voice pro­
jection, tone production, voice placement, breathing, articulation and 
enunciation. 

EFFECTIVE SPEECH (1-4), (2) 
This class is designed to provide the student with speech confidence. In­
struction is directed towards the business and social background of the 
individual so that class experience may be utilized directly in everyday 
living. The class stresses the preparation, organization and delivery of 
speeches for varied occasions and lays the basis for more forceful and 
attention-winning extemporaneous speaking. 

PHONETICS (1), (2) 
A study of the phonetic structures of the English language. Use of the 
International Phonetic Symbols. The utilization of phonetics in corrective 
speech and speech education. 

INTERPRETIVE SPEECH (1-3), (2) 
Oral interpretation of prose literature, poetry and dramatic material. 
Story telling and documentary narration. The selection and programming 
of material for public presentation and platform reading. 

DEBATE AND PUBLIC DISCUSSION (1-3), (2) 
Consideration of the techniques of argumentation and persuasive speech. 
Study of the form of the debate and practice in debating on issues of 
public interest. 

CONFERENCE AND DISCUSSION TECHNIQUES­
GROUP LEADERSHIP (1-3), (2) 

Speaking for group and discussion leadership; designed to stimulate the 
th inking and response of others and to encourage more democratic par-
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ticipation in groups processes. The conduct of the panel, symposium, and 
public forum. Objective of the course is the acquisition by the prospec­
tive group leader of the techniques of leading discusions in business, 
educational, social or organizational situations. 

METHODS OF TEACHING SPEECH IN THE ELEMENTARY 
AND SECONDARY SCHOOLS (1-3), (2) 

Consideration of the speech needs of elementary and secondary school 
children. Methods of speech analysis and rating scales : integration of 
speech in the language art program. Speech training and the develop­
ment of effective speech habits in the school. Corrective speech for non­
clinical disorders. Study of materials for speech education. Speech pro­
jects, oral reading, and school plays in the school curriculum. 

i\IETHODS OF TEACHING SPEECH FOR COLLEGE CLASSROOM 
AND ADULT EDUCATION (1-3), (2) 

A study of the content and organization of courses of study for the college 
classroom and adult education. Speech methods, materials and visual aids 
for achieving the objectives of the curriculum. Special projects in devel­
oping speech programs to meet speci fic speech needs in business, pro­
fessional and special interest group situations. 

SPEECH METHODS-PLAY PHODUCTION (1-3), (2) 
To meet the heightened interest in "amateur" theatricals, this class pro­
vides students with techniques for producing and directing plays and 
dramatic presentations for community, organizational and school "Little 
Theater" groups. Considered are the clements of play selection, casting, 
scene and prop procurement, rehearsals, principia~ of direction, elemen­
tary stage acting and stage "business," promotion, ticket-selling and 
theater business. 

SPEECH METHODS- TEACHING OF HADIO AND TELEVISION 
(1-3), (2) 

Study of the methods of organizing and conducting radio and television 
programs of study in high schools and colleges. Consideration of the 
operation of school broadcasting and television workshops. Examination 
of various school broadcasting workshop projects. 

INTHODUCTION TO SPEECH THEHAPY (1-2), (2) 
The course is designed to provide a general survey of the subject of 
speech therapy, a review of literature and methodology, and an examina­
tion of current practices. A study of the anatomy and physiology of the 
speech mechanisms. Consideration of the principles of corrective speech 
programs for delayed speech, stuttering, stammering, foreign dialects, 
lisping and hahitual "had" speech production. 
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GRADUATE SEMINARS 
(I I oms to he a rranged w ith the Dean) 

PHO.JECTS JN SPEECH EDUCATION 

PLAY PHODUCTJON-SCIIOOL AND COMMUNITY TIIEATEHS 

VISUAL AID MATEHIALS 

PHOJECTS IN E D UCATIONAL HADlO AND TELEVISION 

BHOADCAST l\IUSIC 

PHO.JECTS IN Til E "STAGIN G" AHTS 

l'HO.JECTS JN TELEVISION DIHECTJNC 

ADVANCED DHAi\IATIC DIHECTION 

TELEVISION \VHlTtNC 

~lOTION l'ICT UHE WHITI NG 

I' I .A Y\VH ITINC 

\lOTION l'ICT UHE PHO.!ECT S 

Set:Lion ll 

ADVERTISING 

The Ad vntising l'rog ratn is tksigned as a practica l p reparation fo r 
ohjl'<:tin·s in ath-cr tising. A knowkdge of the adver tis ing organiza tion 
and it s ll'chn iqnes is essential to any rea listic underta king in the 
conllnllnica t ion fi e lds. 

The Program may Ill' taken in conjunction with study concentrat ion 
in anotlwr a rea of commt lltication. Stude nts mav elect separate subjects 
in Advertis ing consistent w ith the ir stud y ohjl'c ti vcs . 

CENEHAL ADVEHTISINC (1 ), (2) 
SuiTey of the h as ic princ ipks and prac t ices of advert ising: the planning 
ol an advertis ing campaign, la~·otJt· and copy plan, media, marke t analys is, 
mecha nics and production, scheduks and appropriations: the role o f the 
:lclvl'rt;is ing agency a nd related topics. 
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ADVERTISING COPY WRITING (1-3), (2) 
Practical experience in copywriting for a variety of media, p roducts and 
services. Special a ttention is given to producing effective copy for retail 
sales, direct mail, small ads, circulars , trade papers, contests , slogans and 
institutional advertising projects. 

ADVERTISING LAYOUT CONSTRUCTION (1-2), (2) 
The princip les of prepari ng effective advertising b youts for various kinds 
of media. Principles of unity, coherence, emphasis, contrast, and the 
rhythm of movement in advertising layout construction will be stressed. 

MARKETING (1-2), (2) 
The nature of marke ting; marketing functions and institutions; retail ing 
and \\·ho lesalin <T practices; manufacturer and middleman relations; the 
consumer and marke ting; and markct in <T legislation. 

\IARKET RESEAHCII AND ANALYSIS \IETHODS (1-2), (2) 
The practical application o f scientific me thods in the analysis of adver­
tising and marketing p roblems. Student projects in market analysis involv­
ing planning, interpretation and presentation of results. 

ADVEHTISING \IEDIA SELECTION (1), (2) 
Selection of effecti\·c ach ·ertising media th rough anah·sis of c irculation, 
"audience" and marke t in formation. 

ADVERTISING PRODUCTION (1-3), (2) 
A practica l stud y in the key problems of advertising p roduc tion: printing, 
reproduction and duplicating processes, usin<' art work and photography, 
paper, ink, typography, proof reading, b indery and gravure. 

NATIONAL ADVERTISil\G PROCEDU RES (1-3), (2) 
The application of the various principles o f national advertising cam­
paigns. Labora tory \\·ork in organ izing advertising projects for small and 
large bus iness; using copy, layout, resea rch data, d irect mail and a 
variety of med ia. 

RETAIL ADVERTISING (1-3), (2) 
A practica l "workshop" in reta il ach·crti sing and ''point of sale" merchan­
dising, coveri ng projects fo r sma ll bus inesses, circular and pamphle t 
preparation, window and cou nter displays, direct mai l, marke t measure­
ment, public ity, trade associations, coopera tive advertising and the usc of 
TV and radio. 

DIRECT MAIL ADVEHTISING (1-3), (2) 
Provides specia lized knowledge of direct ma il advertising and selling. 
Includes: direct mai l copy, planning campaigns, mailing lists, use of art, 
layout and p roduction, credit and co llections, house organs, catalogs, 
postage ra tes and promotiona l li terature . 
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ADVEHTISING AGENCY PHOCEDUHES (l-3), (4) 
Day-to-day problems and procedures of advertising agencies and depart­
ments. Practical experience is obtained in such phases of agency opera­
tion as space buying, advertising estimates and schedules, handling cus­
tomers' accounts, etc. 

SALESMANSHIP (l-2), (2) 
The psychology of salesmanship; techniques of influencing people. Types 
of salesmanship and their respective merits. 

PEHSONNEL MANAGEMENT (l-2), (2) 
Newer concepts of personnel relations. Instruments of personnel controls 
such as applications, transfers, promotions, discharges, merit ratings, job 
analysis. Education, training and adjustment of employees. Employee 
incentive and rewards. 

BUSINESS OHGANIZATION (l-2), (2) 
An introductory course to the general field of business. 

Section III 

PSYCHOLOGY 
GENEHAL PSYCHOLOGY (l-2), (3) 

An introduction to the basic problems of human behavior with emphasis 
on the dynamics of adjustment; the nature of human motivation; the 
varie ties of human emotion; problems of mental conflict; the develop­
ment of personality; mental hygiene. 

ABNOHMAL PSYCHOLOGY (l-2), (2) 
Behavior problems and abnormalities. Hereditary and environmental fac­
tors in mental disorders, their symptoms and treatments. Prerequisite: 
General Psychology. 

ADOLESCENT PSYCHOLOGY (l-2), (2) 
The physical, social, emotional and mental development of the adolescent. 
The basic problems of adjustment that confront the adolescent in a 
changing society. The impact of adolescence on personality development; 
problems of maladjustment and their treatment. 

SOCIAL PSYCHOLOGY (l-2), (2) 
The relationship between the individual and the group in society; the 
effects of group association upon the individual; the process of group 
behavior. 
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EDUCATIONAL PSYCHOLOGY (1-2), (2) 
A study of the problems of learning as they apply in the classroom situa­
tion. Recent research and theories of learning, laws of learning, conditions 
affecting learning. 

PRINCIPLES OF EDUCATIONAL AND PSYCHOLOGICAL 
GUIDANCE (1-3), {2) 

An orientation in psychological tests, materials and techniques used in 
vocational and educational guidance and in personnel selection. Methods 
of measuring skills and abilities and personality factors and methods of 
evaluating individual performance are studied. 

BASIC COMMUNICATION 

The abili ty to communicate effectively is essential to success in any 

career or field. Effecti,·e communication is based on an ability to read 

" ·ell and to write and speak fluently. In general, well developed skills 

in reading, \\Titing and speaking arc cri tical requirements for produc­

tive college study. 

All entering students must include the "Basic Communications" 

sequence in their programs. Remedial study in "Basic Communica­

tions" subjects may also be required of students, where instructors feel 

a student's progress is impeded by a reading, writing or speaking 

deficiency. 

EFFECTIVE READING (l-3) 
(Remedial Subject. l\o college credit given) Course description, Sec. IV. 

ENGLISH CO\IPOSITION {l -4), {2) 
Course description, Sec. IV. 

EFFECTIVE SPEECH (1-4), (2) 
Course description, Speech Sec. 

FUNDAMENTALS OF SPEECH {1-4), (2) 
Course description, Speech Sec. 
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Section IV 

ENGLISH • JOURNALISM • LITERATURE--. 

The Journalism Program is concerned with developing the student's 
ability to write effectively. It is organized to permit the student to 
achieve: (I) a thorough mastery of the mechanics of writing, (2) a varied 
experience in the special forms of writing required by separate fields, 
(3) an opportunity for the prospective writer to find the forms which 
allow him most creative expression, and (4) a broader professional ap­
plication of the creative writer's skill. 

The accompanying literature studies are an important background 
to study in all fields of specialization. 

In addition to the Basic Communications requirement, particular 
writing subjects are required of all students consistent with their areas 
of concentration. Other writing subjects may be taken as electives. 

ENGLISH COMPOSITION (1-4), (2) 
Fundamentals of writing. Necessary reviews of grammar. Principles of 
expository writing. 

EFFECTIVE READING (l-3) 
(Remedial subject; no college credit.) For students who need special work 
to improve their reading speed and comprehension. 

CREATIVE WRITING (1-6), (2) 
Techniques of writing creatively. Guidance is provided for students 
desiring facility in writing short stories and longer forms of narration. 

FUNDAMENTALS OF JOURNALISM (1-3), (2) 
A broad survey of the field of journalism, including a study of newspapers, 
magazines and house organs. The student gains an understanding of the 
responsibilities and requirements of journalistic work, and the importance 
of journalism as a system of communication. Lectures, discussions, movies, 
visits to local newspaper plants, and interviews with journalists. 

NEWS WRITING (1-3), (2) 
Intensive practice in gathering and writing of news. The factors that go 
into getting a good story. Development of a sound news sense. 
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PLAYWHITING (l-4), (2) 
A practica l workshop in plapHiting to pro, ·ide the student \\" ith experi ­
ence in writing dia logue, plotting, and constructing the Yarious types of 
plays. Critique of individual student play\\"riting projects. 

TELEVISION WHITING, (1-6}, (2) 
"Treatments" and scripts for industrial , commercial ,training and docu­
mentary films. Driting for the dramatic fea ture. Crea ting and \\"riting of 
strip and slide films. 

\lOTION PICTUHE WHITING {l-2}, (2) 
"Treatments" and scripts for industrial , commercial, training and docu­
mentary films. Writing for the dramatic fea ture. Creating and ,,·riling of 
strip and slide films. 

CO~IEDY WHlTING (1-3}, (2) 
Des igned for the writer, the prospccti,·e producer or performer of comedy 
material. Analysis of outstanding exam ples of comedy in stage, tc lcYis ion, 
and entertainment features. Individual comedy styles and routines. \\"it 
and humor in litera ture. Practice in \\"riting comedy for performers and 
"show" s ituations, comedy-drama, and humorous fi ction or article \\"riting. 

TELEVISION-HADIO NEWS JOUHNALISM (1-3}, (2) 
Course description, Sec. I. 

ADVEHTISING COPYWHITING (l-3), (2) 
Course description, Sec. II. 

DRAMATIC LITERATUHE (1-3), (2) 
A survey of outstand ing examples of the drama from the class ical to the 
contemporary. 

THE SHOHT STOHY (l-3), (2) 
A consideration of the techniques of the short story with a particular 
emphasis on modern and contemporary writing. 

THE STUDY OF POETRY (l-3), (2) 
An approach to poe try through the study of the e lements of Yerse; a 
survey of outstanding examples of world poetry. 

EUHOPEAN LITEHATUHE (l-6), (2) 
A study of the major works of European \\"riters. 
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WORLD LITERATURE (1-3), (2) 
The reading and discussion of books which have had a profound influ­
ence on modern thought. Selections from various fields: Literature, Social 
Science, Science, etc. 

AMERICAN LITERATURE (1-6), (2) 
A study of the major works of American writers. 

SURVEY OF ENGLISH LITERATURE (1-6), (2) 
A study of English literature; fiction, non-fiction and poetry. 

SHAKESPEAREAN AND ELIZABETHAN DRAMA (1-3), (2) 
A study of the representative plays of Shakespeare and the dramatists of 
the Elizabethan period. 

RADIO DRAMA (1-2), (2) 
A study of the special variety of dramatic presentation which reached its 
zenith in the ten years of radio, before TV. 

GENERAL SEMANTICS (1-2), (2) 
A study of the impact of language on human behavior and social ques­
tions. The role of language in the development of group conflict and 
prejudice. Analysis of colloquial speech patterns; consideration of the 
accuracy and clarity of contemporary English. Psychological implications 
of language. 

PUBLICITY (1-2), (2) 
Course description, General Communication Subjects. 

METHODS OF TEACHING ENGLISH (1-2), (2) 
Course description, Education Sec. 

TELEVISION DRAMA (1-3), (2) 
Outstanding examples of television drama. The specialized styles and 
techniques shaped by the technology of the medium and the mass audi­
ence will be studied. 

Section V 

SOCIAL SCIENCE 

UNITED STATES HISTORY (1-3), (4) 
The development of American political, social and cultural institutions 
from the period of exploratiun to the present. 
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HISTORY OF LATIN AMERICA (1-3), (2) 
The political, social and cultural development of countries in Central 
and South America from the period of colonization to the present. 

EUROPEAN HISTORY (1-3), (4) 
The History of Europe from the 16th century to the present. 

HISTORY OF THE FAR EAST (1-2), (2) 
A study of the history of eastern Asia. 

HISTORY OF THE NEAR EAST (1-2), (2) 
A history of the development of the Near East, the origins and develop­
ment of Moslem religion and culture, the political history of the area and 
its relations with the world. 

CULTURES OF THE WORLD (1-3), (2) 
An inclusive survey of the social organization, religious practices, arts 
and economics of various primitive and contemporary societies. 

E CONOMICS (1-2), (2) 
Basic principles of the economic system; problems of production, distri­
bution and consumption, monopoly, competition, money and banking. 

INTERNATIONAL RELATIONS (1-2), (2) 
Historical backgrounds of current international conflicts. International 
law and major treaties. Political philosophies of world power. 

INTERNATIONAL RELATIONS - WORLD BROADCASTING AND 
COMMUNICATIONS (I), (2) 

Study of the broadcasting standards and practices of the various countries 
of the world. Examination of the experience of the Armed Forces Radio 

etwork, Radio Free Europe and Voice of America Broadcasting. Con­
sideration of the role of radio in intercultural exchange and international 
good-will. 

POLITICAL SCIENCE SURVEY (I-3), (2) 
Comparative government. State and local government in the United 
States. The United States and Illinois constitutions. Political organiza­
tions. A survey of political theory. 

INTRODUCTION TO PHILOSOPHY (1-2), (2) 
A general survey of the field of philosophy in which significant currents 
of thoughts are discussed. The works of leading philosophers. 
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SOCIOLOGY-CO~TE\fPOR:\RY SOCIAL PRODLE\fS {1 -6). (2} 
:\ n examination of curre nt ocia l qu tion : ~-outh. r ime . nd delin ­
quency, discrimination, hea lth. chool . rn . rriacc :md the famil~· . the 
ocia l a g ncics, e tc. 

CO\f\f ~ICATIO~S :\~D SOCIAL SCIE~CE {1-3). (2) 
This course is concerned \\' ith an e ffecti,·c u e o f communic:-t tion hciliti t: 
fo r inform ing the "'ides t audience on import :-tn t soci:-t l issues. 

CO\f\f :\ICATIO:\, PROPAGA~D:\ :\~D P DLIC OPI~IO~ (1-2). (2) 
:\ b road study of major prop:-tganda camp:-ti rns and the communic:-t tion of 
the polic ies of na tions. Sun·c~ · of p ro p:t{!:-tnda techniques and str:-t tcgy. 
\\' ith spec ial e mphasis on the usc of rad io, te le, ·is ion :md motion pic tures. 
Proble ms of measurement and e ffccti \'11 ess of propagancb \\' ill b dis­
cussed from the standpoint of or <'anizat ion, planning and prog-ramming. 
and contro l. 

Section VI 

SCIENCE 

SUH\'EY OF BIOLOGICAL SCIEi\CES {l-3), (2) 
The e lementary fac ts a nd princ iples of such b iologica l scie nces as 
,\na torny, Physiology and Ge netics. 

SU HVEY OF PHYSICAL SCIEi\CES {l-3), (2) 
T he elementary fa cts and principles in such sciences as Chemis try, 
Phys ics, Geology. 

SCIEi\CE TODAY (1-3), (2) 
ndcrstanding the re markable advances of mode rn physical, medical, 

bio logical, chem ical, and applied science. 

IIE:\LTII Ai':D PHYSICAL EDUCATION (l-3), (2) 
Course description, Education, Sec. 
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S('(' tion VII 

HUMANITIES 

III STO HY OF Til E T II E:\TEH ( J.:J). (2) 
The h istory of the theater from its he~innin t: to the p re . en t. Em phasis 
on thea ter archill'clll re , s ty les and method s o f sta t:i nt: .1nd pcrfo rm;lnce . 

III STOHY OF PHESE:'\T :\T IO:'\:\ L ARTS ( J.:J). (2) 
The hi~ torica l d l' \T iopment o f the presen tational a rt s (the ea rliest <·n tl'r· 
tainme nt m cdi11ms to tele,·is ion). and the relatio mhip h <'l\\'(•en these fo rms 
and the socia l and h i~ torica l fo rc·es \\'h ic h ~.:an· th e m the ir s pecial char· 
ac te r. 

\I USIC APPHECI :\TIO :'\ (1-G), (2) 
l'rovid<·s s t11d e nt s \\'ith a hack~roiiTHI in cl a \s ica l. jazz. :\mnican and 
wo rld folk m usic. Hesomces fo r 11s ing nlllsic in th e ir f11tme f11n c tions 
"'ithin the ente rtainmen t med ia . C lasses \\'ill listen to n ·pres<'n tati ve 
m11s ic and hea r s pecia l g 11 est lect11re rs and pe rformers. 

:\ HT APPH EC:I:\TIO.\' (1-3), (2) 
Bas ic princ iples fo r t llC 11ndc rsta nding and apprec iation of art. l .cctmes, 
discuss ions , and fil' ld trips to nea rby m11 Seums , ga lleries, and exhibit s. 

A:'\ALYSIS 0 1· FIL\1 T ECII:'\I QL'E (l-3), (.t) 
Course d escription , \ lo tio n Pic tures Sec . 

Section VIII 

EDUCATION 
\\ 'e l i,·e in a n age o f spec tac ular scie ntific a <h-ance and <jllickencd 

climax of social iss ll l'S. If Education is to meet the challant:c o f these 
chan ges, there is an immediac y abou t communicating ideas 'e ffective ly. 

The Columbia College Prog ram in Educ:1tion responds to this need 
in a n u mber of \\'ays. ( l ) It is a preparatio n for teache rs o f speec h , 
dramatic and commun ica t io n a rts . (:2) It d e \T io ps a teac h e r , "'hose 
kno\\'ledgc o f comm1mi cation techniques a nd fa c ilities can he u tilized 
hy educa to rs in o ther s11hjec t areas. (3) It pro , ·ides specia lized s tud r to 
impro\'{,' class room presen ta tion skills . (.t) It pre pares teache rs to pre · 
sent educa t io n in a "dramatic" fo rm, \\'hic h o ften ac hiC\ 'l'S the m os t 
successfu l and rapid learning. 

A\f E HI C:\:'\ EDCC::\TIO:'\ ( l -2), (2) 
T he na ture and fun c tio n of th e Ame rican educa tional s ,·~ t em . 13asie issues 
confron ti ng Ame ri can schoo ls in a c hangi n g soc ie t~:. Traditional and 
progress i,·c approaches to educationa l pro blems. 
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HI STORY OF EDCCATIO:\ (1-2), (2) 
T his course serw ·s to ~i ,·c ~ t udent a deeper under t.mding of current 
prac ti ces and prob lems in educat ion by t rae in~ t hc i r h is to rica I dew· lop­
me n t. 

PII ILOSOPIIY OF EDCC:\ TIO:\ (1-3). (2) 
:\ s t tHk of the s i~nifica nt c ur ren t o f thou l!ht and the ir influence on 
modcr~ educa tion. The nwanin~ of education. educa tional ai rn and 
, -, tlues, dt· rn ocrac~· and ed uca tio n, ideals. 

II E:\LTII :\:\D P IIYSIC:\L EDL'C:\TIO:\ (1-1). (2) 
The s tructure a nd func tions of the huma n rnechani m. D e, ·elopmen t and 
appreciatio n of health princ iples and of ph~·s ica l traininl! ml'lhods. 

STCDE:\T TEACIII:\G (l-3), (-t) 
Obsen ·a t ion and part ic ipation in one of the cooperatin g schools, wherL' 
the s tud e nt receives h is firs t exper ience in teaching utHle r ti l(' guidance 
of a ca reful! ~· se lected direc to r. 

TELEVISIO:\ E\ EDUC:\TIO:\ (l-3), (2) 
Suhjcct s tresses the specia l require ments o f educational T \ ' programs 
and class room teachi ng h~· te le , ·ision. Jt includes s tudy of a nd s tudent 
pro jec ts in developing educationa l T \ fea tures, adult educa tion, p resen­
tation of h is to rica l, scientifi c and public service mate ri a l , ·ia te levi ion. 

\f ETIIODS OF TEACIII:\G El\GLISII (1-3), (2) 
Stud~· in the teaching of composition, lite rature and langua~c . .\ lcthods 
and facilities in teaching poe try, fic tion and non-fic tion. Dia~nos is of 
s tude nt diffi culties and eva luation of progress in the Langua~e :\rts. 

ED UCATIO!\':\L PSYCHOLOGY (1-2), (2) 
Course description, Sec. II I. 

PHil\C IPLES OF EDUCATIO~AL Al\D PSYCHOLOG ICAL 
G UID:\:\CE (1-3), (2) 

Course descr iption, Scc. II I. 

AUDIO-VISUAL \IATE HI ALS (l-3), (2) 
Course d escription, Genera l Communications Subjects. 

\f ETIIODS OF TEACHil\G SPEECH I~ ELE\fEl\TARY A:\D 
SECO:\DAHY SCHOOLS (l -3), (2) 

Comsc description, Speech Sec. 

METHODS OF TEACIII:\G SPEECH FOH COLLEGE CLASSH00\1 
Al\0 ADULT EDUCATIO!\' (1-3), (2) 

Com se description, Speech Sec. 
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METHODS OF TEACHING PLAY PRODUCTION (1-3), (2) 
Course description, Speech Sec. 

METHODS OF TEACHING RADIO AND TELEVISION (1-3), (2) 
Course description, Speech Sec. 

METHODS OF TEACHING SPEECH (PRINCIPLES OF DIRECTING) 
(1-3), (2) 

Course description, Dramatic Arts Sec. 

INTRODUCTION TO SPEECH THERAPY (1-2), (2) 
Course description, Speech Sec. 

COMMUNICATIONS AND SOCIAL SCIENCE (1-3), (2) 
Course description, Sec. V. 

COMMUNICATIONS, PROPAGANDA AND PUBLIC OPINION (1-3), (2) 
Course description, Sec. V. 

SCIENCE TODAY (1-3), (2) 
Course description, Sec. VI. 
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TUITION AND FEES 

Tuition is determined by the number of crcdit hours of instruction. Tui· 
lion is $16.50 pe r credit ho ur. :\ fu ll program of tudy may consist of four­
teen, fiftee n or si:<lccn credit hours per Quarter (tcnn). 

A regi tratio n fcc o f S5.00 is required of all students enrolling for the 
first time in the College. The fcc for diplomas i $10.00. Tuition is p.1rnblc 
in ath ·ancc. Students who pay the ir tuition for a tcnn in full , before the end 
of the first week of the Quarte r, will obtain a tuition refund of 5% of their 
tuition for the term. 

\\'here necessary, students may, with the permission o f the Registrar, 
arrange to pay the ir tuition in installments. 

Columbia College is approved for the training of veterans . 

:\(any students who want to go to college but cannot afford to go may 
now be able to attend through the ass istance of the NATIO~AL DEFE~SE 
STUDE:\T LO:\:\ PROCR:\:\1. Any full-time student at Columbia College. 
or any applicant who has been accepted for admiss ion to Columbia Co lleg<' 
may be eligible. 

Application forms for National Defense Student Loans, or information 
about the Loan Program or Columbia College's Def(•rred Tuition Plnn, may 
he obtained by writing to the College. 

\ \'he re a student inte rrupts enrollment during a term, the following 
"Schedule o f Refund" shall apply. Any amounts owed by the student arc due 
and payable at the time o f withdrawal. The e ffec tive date of withdrawal 
will be the date written notice of such withdrawal is received by the 
College. Otherwise full tuition for the term will I><' charged . 

SCHEDULE OF REFUND 

I to 2 weeks-80% 3 to 4 wecks- l0'7o 

2 to 3 weeks-60% 4 to 5 wceks-20% 

:\lore than .'5 weeks-no refund 

No refund will he made where withdrawal is ordered by the College. 
The abo ve "Schedule of Refund'' docs not apply in the event a student is 
certified by the Ve te rans Adminis tratio n to attend Columhia College, and 
interrupts enrollment before the complrtion of the Tenn. Charges for such 
students will he prorated on the basis o f aetna! attendance in accord with the 
provisions o f Public Law No. 5.50. 
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SCHOOL CALENDAR 1960-1961 -1962 

S C~t~tER QUARTEH-1960 

\l onday, June 27 
\Iunday, July 4 

a tmday, September 3 

FALL QUARTER-1960 

\ londay, September 26 
Thursday, :\o,·cmbcr 24 
Sa turday, Decem ber 17 .. 

WINTER QUAHTER-1961 

\I unday, January 9 
Saturday, April l. 

SPHING QUARTEH-1961 

r-.l onday, April 3 . 
Tuesday, r-.t ay 30 ... 
Saturday, June 24 

SU~t\tEH QUAHTER-1961 

\l onday, June 26 
Tuesd ay, July 4 .. 
Saturcla ~ · . September 2 

FALL QUARTER-1961 

\I anda, ·, September 25 
Thursda,·, :\o, ·cmbcr 30 
Saturda);, December 16 

\\'1:\TEH Q AHTEH- 1962 

\londay, January S 
Satm day. \l a rch 31 

-3~ -

Classes Begin 
.. Holida y- lndepcndcnce Day 

Summer Quarter Ends 

. . Classes Begin 
.Holiday- T hanksgi,·ing Day 

. Fa ll Quarte r Ends 

. Classes Begin 
.\\ ' in te r Q uarter Ends 

..Classes Begin 
Holiday- !\ lcmoria l Day 

Spring Quarter Ends 

.Classes Begin 
.. Holiday- Independence Day 

.. Summer Quarter Ends 

C lasses Begin 
.... lloliday- Thanksgi\'ing D ay 

............. Fa ll Quarter Ends 

C Ja,,es Bet!in 
\\ ' inter Quarll' r Ends 
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